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exceldryer.com
1.413.525.4531 

SAVE 
YOUR 
ENERGY

The new XLERATOR ® hand dryer dries hands fast while using only 500 watts of energy, 
making it the most energy-efficient, environmentally friendly hand dryer on the planet. It offers 
a 95% cost savings over paper towels, completely eliminating their labor, maintenance and 
waste. Get on the cutting edge of green technology and design with XLERATOR .

XLERATOR  is now available with Speed And Sound Control options and a HEPA Filtration 
System to create a quieter, more hygienic restroom environment. 

The Most Energy-Efficient, Environmentally Friendly  
Hand Dryer On The Planet

16078

http://exceldryer.com/
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One of the most remarkable success 
stories of the “Internet Age” is a 
non-profit organization called 

Kiva that provides micro financing to 
small businesses around the world.

The funds come from crowd sourcing, 
with individual lenders around the world 
providing the financial resources. Kiva en-
ables anyone with an internet connection 
the opportunity to make a loan as small 
as $25 to someone else to start or grow 
a business, afford school, build a house, 
switch to clean energy, and much more. 

Kiva aggregates all of these small 
amounts of money to crowd fund loans to 
borrowers and backfill the loans already 
disbursed by its field partners. And lend-
ers assume the risk for the loans they 
choose to support.

Kiva works with a range of organiza-
tions to find borrowers and administer 
loans. While most of Kiva’s field partners 
are microfinance institutions, Kiva also 
works with schools, NGOs, social enter-
prises and more.  

Kiva’s field partners disburse loans to 
borrowers as needed. Most of them give 
out the loan before it’s even posted to 
Kiva. Pre-disbursing loans means that bor-
rowers don’t have to wait for their loans to 
get funded on the Kiva website when they 
need money immediately. The field part-
ner then collects stories and photos from 
these borrowers and posts them on Kiva 

to be reviewed by Kiva’s volunteer editors 
and translators, and then published.

Field partners collect repayments from 
borrowers and any interest they charge to 
help cover their operating expenses. In 
fact, 80% of the partners Kiva works with 
are non-profits that simply charge interest 
to cover their overhead. Kiva does not 
charge any interest to its partners, and 
does not provide interest to lenders.

When lenders ultimately receive repay-
ments, they have the option to with-
draw the money into a PayPal account, 
donate it to help Kiva cover its operating 
expenses, or lend it to more borrowers to 
make an even bigger impact.

Former U.S. President Bill Clinton 
said this about Kiva: “If you look at 
Kiva.org, people with a very modest 
amount of money can make a huge 
positive impact all around the world. 
There are so many people who want to 
give, but don’t really know how to do it.

“Through Kiva.org, people around 
the world can become micro-bankers to 
developing world entrepreneurs, who 
have their own ideas, so we can give 
them a chance to raise their kids with 
dignity, send their kids to school, and 
in troubled places like Afghanistan we 
can marginally increase the chance that 
peace can prevail, because people will 
see there is a positive alternative  
to conflict.”

Export USA Supports Micro Financing from Kiva

Advertising Information

For information about advertising  
in the Export USA, please call  
1-800-581-8533 from within the United 
States or send an e-mail to  
export@thinkglobal.us. For all other 
questions, please send an e-mail to 
info@thinkglobal.us.

Free Subscription Offer

A subscription to Export USA is avail-
able by mail. Learn about the latest 
products and partnerships available 
from the USA in every issue. Become  
a subscriber online by going to  
www.thinkglobal.us/subscribe or  
use the form on Page 19.

Published by:

ThinkGlobal Incorporated 
P.O. Box 865 
Northampton, MA 01061 USA 
Tel: 413-586-8588 • Fax: 413-584-1688

info@thinkglobal.us 
www.thinkglobal.us
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Digital Edition
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is available  
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online format.
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Visit export.gov/ibp to learn more.

Meet the Best U.S. Suppliers  
at U.S. Trade Shows

Join an Official U.S. Department of Commerce IBP Delegation

Connect with lucrative opportunities:

• Business-to-business matchmaking with pre-screened U.S. suppliers

• Trade counseling (in your own language) on importing U.S. products & services

• On-site/off-site technical tours to increase the value of your U.S. visit

• U.S. Embassy travel assistance, including group bookings and visa procedures

• Waived or reduced trade show admission fees, and help with registration

• Complimentary access to networking events and receptions

Follow @ITAevents on Twitter

1408-06-03A

CS ads for ExportUSA-03.indd   1 9/24/14   12:31 PM

16793

This ad made possible as part of a strategic partnership between ThinkGlobal Inc. and the International Trade Administration.

http://export.gov/ibp/
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International buyers traveled from 141 
countries to attend the 2014 Automo-
tive Aftermarket Products Expo  

(AAPEX) and many were part of an of-
ficial buyer delegation. As you make plans 
for the 2015 AAPEX, consider participat-
ing in a buyer delegation to get the most 
out of the event.

Buyer delegations can offer you many 
benefits, including: 

Export and Market Potential  
Identification

Before AAPEX, specialists from the U.S. 
Commercial Service – the export promo-
tion arm of the U.S. Dept. of Commerce 
– will help you identify U.S. companies 
that export and determine the market 
potential of their product lines. AAPEX 
features more than 800 U.S.-based manu-
facturers. In addition, specialists can set 
up appointments with new prospects and 
suppliers on your behalf before AAPEX. 

Registration and Travel Assistance
When traveling with an international 

buyer delegation to AAPEX, you will 
receive assistance from the group leader 
with your registration, hotel reservations 
and air travel arrangements. Leaders also 
can help with your VISA application and 
ensure the process goes as smoothly as 
possible. 

Pre-Arranged Meeting Facilitation
While at AAPEX, specialists can 

facilitate pre-arranged meetings, and help 
identify suppliers that would suit your 
needs. The specialists can assist you in 
downloading the AAPEX App so that you 
can have access to the entire exhibitor list 
while walking the show.

Local Language Support 
Specialists and an international buyer 

group can offer local language support 
and friendly companionship during your 
visit to AAPEX. They also can help you 
find your way around AAPEX and as-

sist with locating 
exhibitors on the 
show floor. To 
further help inter-
national buyers, 
AAPEX offers an 
International Buyer 
Center with private 
meeting rooms, in-
terpreters and light 
refreshments. 

Post-AAPEX 
Support

Lastly, assistance 
from specialists 
and the interna-
tional buyer group 
doesn’t stop when AAPEX ends. You 
can follow-up with suppliers and new 
prospects you met at the event and if you 
are having difficulty contacting them, you 
may follow-up with the specialist. 

As an example, the U.S. Foreign Com-
mercial Service Commercial Specialists 
from Central America led a delegation of 
more than 200 buyers from the region to 
AAPEX in November 2014. The automo-
tive auto parts and service equipment 
industry sector was identified as a best 
prospect for U.S. exports into the region, 
according to Ana Polanco, senior trade 
specialist, Foreign Commercial Service, 
U.S. Embassy in Guatemala. 

“Leading buyer delegations to the  
AAPEX event allows the Commercial Ser-
vice leaders to introduce U.S. firms to the 
buyers and subsequently counsel them on 
how to do business in each market. The 
opportunity to engage with U.S. export-
ers and discuss strategies to enter the 
market becomes a win-win situation for 
both the Commercial Service and the U.S. 
exporters. During the 2014 AAPEX event, 
three Commercial Specialists met with 
more than 70 qualified firms that showed 
interest in the Central American market. 
The Commercial Service has a longstand-
ing relationship with AAPEX organizers 
and appreciates the amazing support from 
their experienced staff who contributed to 

the group by sharing information of those 
companies that better fit the objectives of 
the Specialists,” said Polanco. 

For information on being part of  
an international buying delegation to  
AAPEX, contact Judy Novak at:  
judy.novak@aapexshow.com or contact 
your local U.S. Embassy or Consulate. 

AAPEX 2015 dates are Education: 
Monday, Nov. 2 through Thursday, Nov. 5; 
Exhibits: Tuesday, Nov. 3 through Nov. 5, 
at the Sands Expo Center, Las Vegas, Nev. 

AAPEX represents the $477 billion 
global aftermarket auto parts industry and 
is co-owned by the Auto Care Associa-
tion and the Automotive Aftermarket 
Suppliers Association (AASA), the light 
vehicle aftermarket division of the Motor 
& Equipment Manufacturers Association 
(MEMA). 

For more information, visit the AAPEX 
website, www.aapexshow.com or e-mail: 
info@aapexshow.com. 

Education: Nov. 2 - 5; Exhibits: Nov. 3 - 5, at the Sands Expo Center, Las Vegas, Nevada, USA

Specialists Help Buyers Identify Exports  
at AAPEX

How to Contact:
AAPEX Event Management
William T. Glasgow, Inc.
10070 W. 190th Place

Mokena, IL 60448
Tel: 708.226.1300 • Fax: 708.226.1310

info@aapexshow.com 

www.aapexshow.com
Reader Service #11848

mailto:judy.novak@aapexshow.com
http://www.aapexshow.com
mailto:info@aapexshow.com
mailto:info@aapexshow.com
http://www.aapexshow.com


November 3 - 5, 2015 
Sands Expo    Las Vegas, Nevada

AAPEXSHOW.COM/PRODUCTS

Your Connection
to U.S. Exporters
Visit AAPEXShow.com and connect with U.S. companies

that export parts and components, chemicals and car care, 

tools and equipment, and tires and wheels.

Judy Novak  708.226.1300
  judy.novak@aapexshow.com Contact your local U.S. Embassy or Consulate for more information

11848

mailto:judy.novak@aapexshow.com
http://www.aapexshow.com/myaapex/Public/nz_ALExhibitorAdvanceSearch.aspx?ID=54
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Billy Dec  |  Chicago, IL
CEO/Founder, Rockit Ranch Productions
Attendee since 2004

And if you’re in foodservice, this is your Show too.
Every year, operators from across the industry and the world come together at the NRA Show® to shop, 
network, learn, inspire and advance the global foodservice industry. Four days. 2,000+ exhibitors. 900+ 
product categories. 80+ education sessions, demonstrations and workshops. 44,000+ of your operator 
peers. Endless possibilities. Help yourself.  

RegiSteR toDAy  
at Restaurant.org/Show.

This is where you find the things that  
                     bring your dreams to life. 
    Where you can stumble upon something unique
that changes your DNA and sets you apart.  
                This is total freedom.

©2015 National Restaurant Association. All rights reserved.

Registration for the 2015 Restaurant, 
Hotel-Motel Show and Beverage 
Alcohol for Restaurants (BAR, 

formerly the International Wine, Spirits & 
Beer Event) is now open.

The NRA Show 2015 will be held at 
Chicago’s McCormick Place, May 16-19, 
2015.  The event is the restaurant and 
hospitality industry’s premier trade show 
an opportunity to gain inspiration from 
renowned experts, innovative suppliers, 
celebrated chefs and tens of thousands of 
industry professionals.

The co-located BAR 15 event will take 
place May 17-18, and is the only bever-
age alcohol event exclusively focused on 
growing restaurant and hospitality bar 
programs.  The hugely successful BAR 
features hundreds of established and 
emerging alcohol brands and labels and 
influential beverage alcohol buyers.

Each year, more than 60,000 profes-
sionals and 2,000 exhibitors from more 

than 100 countries gather in Chicago for 
four days that will shape the foodservice 
industry for an entire year.  Produced by 
the National Restaurant Association, the 
NRA Show is the biggest broadest, most 
exciting foodservice show in the world.  
That means everything you need to make 
your business better is here: connections, 
innovations, ideas, education, products, 
services, inspiration and food.

Exclusive international services offered 
to NRA Show attendees include: discount-
ed hotel and travel, an International Trade 

Center, and International Reception, visa 
assistance, multi-language show informa-
tion at www.Restaurant.org/show.  

Register online at show.restaurant.org

May 16-19, 2015, Chicago, Illinois

Registration Now Open for NRA Show 2015

12199

How To Contact:
The National Restaurant Association

Restaurant, Motel-Hotel Show
175 West Jackson Boulevard, Suite 1500

Chicago, Illinois 60604-2814
Tel: 1-312-853-2525 • Fax: 1-312-566-9733

www.Restaurant.org/Show
Reader Service #12199

http://www.Restaurant.org/show
http://www.Restaurant.org/Show
http://www.Restaurant.org/Show
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THAN MEETS THE AISLE

FMIConnect.net

McCormick Place
Chicago, Illinois, USA
June 8-11, 2015

June 8-11, 2015
McCormick Place (South Hall)
Chicago, IL USA | FMIConnect.net

This year at FMI Connect, you can expect more:

●	 Essential insights on global retail trends 
●	 Smart tactics for growing food sales
●	 Exciting solutions for your entire store REGISTER TODAY

FMI Connect is the event where food 
retailers meet innovative suppliers. 

It’s where you will find products and 
services to increase the profitability and 
productivity of your food retail business.

Join us in beautiful Chicago!
Register and book housing online  
at FMIConnect.net.

11139 FMI_CONNECT 2015_EXPORT USA.indd   1 1/29/15   11:58 AM

In 2015, FMI Connect continues its 
evolution into the new, annual FMI 
show, where food retailers--traditional 

and non-traditional--merchandisers, 
operations people, CIOs and CTOs can 
connect with food retail product and 
service innovators and get the tools they 
need for success.

Through dynamic show floor features 
and various networking opportunities, 
FMI Connect provides the ideal setting 
for retailers, wholesalers and suppliers to 
build relationships within the industry, 
talk through the industry’s biggest issues, 
predict coming trends and identify prod-
ucts and solutions that will contribute to 
higher profitability.

In the FMI Connect Exhibit Hall, retail-
ers from every channel of food retail can 
find new solutions for every aspect of the 

business and every department 
of the store. Events like the 
Supermarket Chef Showdown 
add flavor to the experience, 
while educational presenta-
tions in Learning Lounges add 
enrichment. Co-located events, 
including the FMI Foundation Retail 
Food Safety Forum, FMI Future Leaders 
@Connect, United Fresh 2015, Interna-
tional Floriculture Expo (IFE), U.S. Food 
Showcase, Interbev Beverage 2015, and 
Sabor Latino Latin Food Show, add depth 
and breadth to the experience.

We’re also adding new experiences 
for you this year, including one-on-one 
meetings with retailers beginning Monday, 
June 8, “Meet the Retailer” presentations 
for insights, company strategies and areas 
of focus, show floor energy with learning 

tables like the Fresh Zone, Private Brands 
Zone and Health & Wellness Pavilion and 
Zone, and more. Register and book your 
housing today at www.fmiconnect.net.

June 8 – 11, 2015, Chicago, Illinois

FMI Connect:  
The Food Retail Industry’s Focal Event

16199

How To Contact:
Food Marketing Institute

2345 Crystal Drive, Suite 800  
Arlington, VA 22202

Tel: 202.452.8444 • Fax: 202.429.4519

www.fmi.org
Reader Service #16199

http://www.thinkglobal.us
http://www.fmiconnect.net
http://www.fmi.org
http://www.fmiconnect.net
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InfoComm is the leading commercial 
audiovisual systems tradefair for 
integrated display, projection, audio, 

conferencing, lighting and staging, digital 
signage and communications system 
solutions. lnfoComm 2015 will take place 
with the training program on 13-19 June, 
and the exposition held on 17-19 June, 
at the Orange County Convention Center 
in Orlando, Florida. A record number of 
visitors is expected at InfoComm 2015, 
surpassing the 2014 audience of 38,000.

Although lnfoComm occupies nearly 
45,000 net square metres of exhibit and 
special events space and more than 980 
exhibitors, it is easy to navigate, thanks 
to pavilions that bring together like 
technologies. Audio, Digital Signage, 
Lighting and Staging, Security and 
United Collaborative Conferencing are 
just a few of the pavilions featuring 
integrated solutions. New in 2015 is the 
Innovations Showcase, an area set aside 
for start-up companies with exciting new 
communications technologies. Many 
products and special exhibits on the show 
floor can only be seen at lnfoComm.

The training program will include 
hundreds of courses, basic through 
advanced levels, covering audio, video, 
projection, digital signage, design, AV-IT 
integration, project management, house 
of worship, and unified communications 
and collaboration.

InfoComm 2015 is supported by 
the U.S. Department of Commerce 
International Buyers Program (IBP). 
During the Show, trade specialists from 
the Commercial Service will be managing 
the International Business Center (IBC) 
and the U.S. Export Pavilion. In the IBC, 
buyers and sellers come together, using 
the meeting rooms provided free of charge 
on a first come first serve basis, and 
taking advantage of the facility to plan 
their visits to the exhibit floor. 

Benefits for organized delegations 
include: 
•  Complimentary 3-day exhibits-only 

registration for InfoComm 2015 — 
$150 USD value.

•  Two complimentary educational 
seminars within the InfoComm 
University program held in conjunction 
with the exposition — $200 USD 
value. (Please note that only two-hour 
seminars are eligible for this offer, which 
is subject to availability. Most sessions 
are offered in English only).

•  Unlimited access to International 
Business Center 

•  Invitation to the International Reception 
hosted by InfoComm 

•  Special invitation to the InfoComm 
Opening Reception 

•  Special VIP international delegate  
“IBP” identification ribbon and 
registration badge 

•  Dedicated international registration area 
with multi-lingual staff

Please visit a U.S. Embassy or consulate 
in your country to find out more 
about this program, as there may be an 
opportunity to join a delegation from 
your country. 

InfoComm is produced by InfoComm 
International, the trade association 
representing the commercial audiovisual 
industry, now in its 76th year. For more 
information about InfoComm 2015, 
please visit www.infocommshow.org. 

June 13-19; Orlando, Florida

Discover Innovative Audiovisual Products 
at InfoComm 2015

How To Contact:
InfoComm International

1242 Waples Mill Road, Suite 200
Fairfax, VA 22030 
Tel: 1-703-273-7200

www.infocommshow.org
Reader Service #11725

http://www.infocommshow.org
http://www.infocommshow.org


Conference: June 13-19 | Exhibits: June 17-19
Orange County Convention Center | Orlando, Florida

Visit InfoComm 2015, the largest trade fair for commercial 
audiovisual communications in the United States! 

InfoComm is where you can source non-residential products for digital signage, unified communications 

and collaboration, audio, projection, display, lighting and live events, and houses of worship. The 2015 

event will be held in Orlando, Florida, the world-famous destination for entertainment, dining, golf, 

shopping, and family fun, making it an ideal location to mix business with pleasure! 

Register now at infocommshow.org

 Use code EXPUSA for your free Exhibit Hall Pass

IC15 Export USA Ad_F.indd   1 1/29/15   2:55 PM

11725

http://www.infocommshow.org
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Seeking International Distributors 
for Advanced Polymer Technologies

ENECON is an industry leader with some of  
the most advanced products in the world. We  
are looking for talented and skilled business  
professionals/organizations to become our  
exclusive stocking distributors in key markets/
countries. Unlimited growth and income  
potential. Interested? Please reply in English  
with contact phone number and email address to: 
distributors@enecon.com. 10457

ENECON Corporation
Fax: 215-489-1055

distributors@enecon.com
www.enecon.com

1-9 listing 10457-1.png
Contact: 

Address: 

Image2: 

Image3: 

phone: 

Keep Electronic Cabinets Cool!
NEMA 4, 4X and 12 Cabinet Cooler® Systems produce cold air at 20˚F from compressed 
air to cool heat sensitive electronics. Ideal cooling capacities for controls. Thermostat 
 control minimizes compressed air usage.

• Compact, installs in minutes
• No moving parts - maintenance free
• Quiet! - Under 75dBA

11510 Goldcoast Dr.
Cincinnati, OH  45249-1621  USA

Distributor Inquiries Welcome. 

Contact Mr. Neal Raker in the U.S.A.
Phone (513) 671-3322, Fax (513) 671-3363
E-mail: nealraker@exair.com

Web Site: www.exair.com/63/440.htm
WATCH THE VIDEO!
www.exair.com/63/44063.htm

Scan for quick
video access

12021

Texas Oil Company
Seeking Distributors

SWEPCO® Lubricants
ISO 9001 Certified • Established 1933
Mr. Charles Schulz: +1-817-348-7231

Complete online application at:
            www.swepco.net

®

ISO 9001 Certified USA manufacturer of technologi-
cally advanced industrial lubricants is seeking com-
panies or accomplished individuals to partner with
to import, stock and sell our complete line of
energy saving, high performance specialty lubri-
cants to construction, marine, manufacturing, trans-
portation, mining and other industrial users.
SWEPCO offers world class training, support and
earnings potential. Outstanding business opportu-
nity with an established, respected industry leader.
Start a new business or add a new profit center to
existing line. High demand markets, repeat sales
with consumable, unique products and services.

16692 Seeking  Distributors Worldwide

–

INFLATABLE PIPE  PLUGS
for  Oil & Gas Pipelines and F.M.E. (Foreign Material Exclusion)

•  Available in 28 sizes from 2-inch (51mm) to 60-inch 
(1,524 mm) outside diameter

•  Available in Natural Rubber for gas pipelines and Nitrile 
(Buna-N) for petroleum pipelines

•  Mix quantities, sizes and types of pipe plugs to meet  
your requirements

16663

 Perma-Type Rubber
Established 1948 

83 Northwest Drive, Plainville, Connecticut  06062 
Tel: 860-747-9999  •  Fax: 860-747-1986 • permatypeco@snet.net

www.permatyperubber.com

FIRE RETARDANT 
CLOTH COVERS

Suitable for 
temperatures  
of approximately 
400-450˚FUPON  

REQUEST:

The Plasma Etch, Inc. PE-25-JW is a fully 
automated plasma cleaning system. 

Surface energy modification with plasma 
treatment yields improved markability, 
adhesion and ease of assembly with a low 
environmental impact.

Removes organics 
and impand improves bonds.

 
Low Starting Price

$5,900 USD

Introducing the PE-25-JW

12535

mailto:distributors@enecon.com
mailto:distributors@enecon.com
http://www.enecon.com
mailto:nealraker@exair.com
http://www.exair.com/63/440.htm
http://www.exair.com/63/44063.htm
http://www.swepco.net
mailto:permatypeco@snet.net
http://www.permatyperubber.com
http://www.plasmaetch.com/
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NUTRITIONAL PRODUCTS FROM THE USA 
for Worldwide Distribution

With 25+ years’ experience in product formulation,  
marketing and sales of nutritional supplements into  

international markets, Cévan International can be your 
business to business source for health and nutritional  

products: Learn about the health and business benefits  
of Cévan Nutritionals. We are export experts.

Become a distributor or inquire about your custom  
formulation or private label needs.

info@cevan.com

www.cevan.com
Cévan International  • 14469 Mead Court, Unit A, Longmont, CO 80504 USA • 970-535-0128

10286

Distributors Sought 
for Hair Care Products

Luster Products Inc. 
is a manufacturer 
of quality hair care 
products for people of 
African descent. Our 
brands include Pink® 
Oil Moisturizer – hair 
care for women and 
girls; Pink® XVO™ – the green line of hair prod-
ucts with Organic Extra Virgin Olive Oil, Scurl® – 
hair care for natural and curly styles; PCJ® – hair 
care for children, You Pro™, YOU® and Designer 
Touch® – premium, professional salon products 
sold to hair stylists. We are looking for 
distributors worldwide.               11871

Luster Products
1104 West 43rd St., Chicago, IL 60609 USA

Tel: 773-579-1800 • Fax: 773-843-7502
contactus@lusterproducts.com

www.lusterproducts.com
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Luster Prod

FloridaExportDirectory.com
Connecting Global Buyers to Florida Suppliers

Now, there’s a way to get in touch with those companies. 
The Florida Export Directory is your free, online source 
for thousands of Florida suppliers of products and 
services in over 30 industries—all in one place. You 
can search by industry category, keyword, geographic 
markets, or company name. Visit their websites, view 
company and product brochures, then contact them about 
products, pricing and more. It’s all within easy reach at 
FloridaExportDirectory.com.

Fast. Easy. Free. Now Online.

Did you know that Florida is home to the second highest 
number of exporters in the United States and is the 
seventh largest export state in the country?

The lead economic development 
organization for the state of Florida

Platinum Member Sponsor

16155

Neck Rejuvenation Set
The unique, synergistic and optimal approach  
to neck rejuvenation. The set consists of two 
products, intended to be used on alternate days.  
Use the Neck Revitalizing Cream one day, and the 
Neck Intensive Nourishing Cream the following 
day. You will begin to see a noticeable improve-
ment after only 1 or 2 sets. 16799

Rejuvi Laboratory USA
360 Swift Avenue, #38

South San Francisco, CA 94080 USA
Tel: 650-588-7794 • Fax: 650-588-7796

rejuvi@mindspring.com 
www.rejuviLab.com
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Superior Moisture Protection
The Easy, Durable Way to 
Stay Dry!® SEAL-TIGHT® 
Original Cast and Bandage 
Protector provides dependable 
watertight protection while 
showering and bathing.  
Reusable, SEAL-TIGHT is 
made of durable textured 
vinyl. Unique application 
ring eliminates the need for 
pumps, straps or sticky tapes. Simple to apply. 
Latex-free diaphragm stretches easily over cast to 
form comfortable, leak-free seal. Beware of cheap 
knockoffs! Seeking distributors. 10243

Brownmed
Paul Katzfey, VP International Sales

1300 Lundberg Drive West
Spirit Lake, Iowa 51360-7246

Tel: +1-712-336-7731 • Fax: +1-712-336-2874
paul.katzfey@brownmed.com
www.brownmed.com
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With every great story there 
comes a great beginning. We 
at Zanon USA, Inc. knew the 

importance of daily nutrition needed for 
the healthy development and growth of 
children. However, we also knew the 
difficulties associated with a child’s intake 
of nutritional supplements in the form 
of tablets and capsules. The goal was to 
find a new fun and delicious delivery 
system which not only would improve 
the health of children, but make taking 
daily vitamins a highlights of their day. 
In order to do so, we knew we had to 
add a dash of fun, love and flavor. The 
result was one of the first line of gummy 
vitamins for children known as Gum-
miKing. These delicious gummies contain 
the necessary vitamins and supplements 
needed to maintain healthy growth and 
development in children. GummiKing is 
highlighted by its Multivitamin and Min-
eral, Vegetables, Fruits and Fiber formula, 
which is designed to help children get 
their daily intake of multivitamins along 
with vegetables and fruits all in a delicious 
gummy! GummiKing also has many other 
formulas which include DHA Omega 
3, Calcium plus Vitamin D, Sugar Free 
Multivitamin, Echinacea plus Vitamin 
C, Vitamin D, Fiber, Multivitamin and 
Mineral, and Vitamin C. All of our unique 
formulas are specially designed to support 
the health and well-being of children. 
Zanon USA, Inc. ensures the highest qual-
ity gummy vitamins made with only the 
finest ingredients. Our gummies are made 
with all natural flavors and colors, are 
pectin based, vegetarian, vegan, gelatin 
free and contain no animal derivatives. 
Our dedication to health through deli-
cious means was why Zanon USA, Inc. 
became one of the first companies in the 

world to create and establish the nutra-
ceutical category. With that same passion 
and dedication today, Zanon USA, Inc. is 
one of the leaders in the nutraceutical and 
health supplements industry.

As a leader in international health, we 
strongly believe in creating and maintain-
ing partnerships with people and health 
providers all over the world. We work 
very closely with our clients and friends 
in order to meet individual international 
regulations and rules. We help in every 
step of the process from registration 
to translations. Driven by our goal to 
bring smiles and improve health, we do 
everything we can to help each individual 
country succeed by actively working to 
create gummy supplements which fit dif-
ferent international dietary customs. As a 
result, our products can be found in over 
forty countries across the globe.

For our innovation and extensive 
efforts, Zanon USA, Inc. has won many 
awards and accolades. In 2008, Zanon 
USA, Inc. was awarded the exclusive Pres-
idential “E” award which was presented 
at the oval office in the White House by 

former President George W. Bush. This 
award is given to an exclusive group of 
companies who have exhibited excellence 
in export. In 2012, Zanon USA, Inc. was 
given the next prestigious award known 
as Presidential “E Star” award. This award 
is given to companies who have shown 
continued growth and success in export 
over a period of time.

Zanon USA: Providing Healthy Daily  
Supplements for Children Worldwide

How To Contact:
Zanon USA, Inc.

d.b.a. Vitamec USA, Inc.
14141 Covello Street, Suite 2A
Van Nuys, CA 91405 U.S.A.

Tel: 818-332-1752
info@gummiking.com

www.gummiking.com
Reader Service #11502

“These delicious gummies 
contain the necessary  
vitamins and supplements 
needed to maintain healthy 
growth and development  
in children.”

mailto:info@gummiking.com
http://www.gummiking.com


11502

mailto:info@gummiking.com
http://www.gummiking.com
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•  No zapping and scattering of unsani-
tary insect bits. Insects are captured 
and contained inside traps, without 
harmful chemicals or pesticides! 

•  Our silent, auto-advancing cartridges 
continuously supply fresh sex phero-
mones, food attractants and glue, 
capturing insects for 30 or 60 days. 

Paraclipse Systems
Tel: 402-563-3625 • Fax: 402-564-2109
contact@paraclipse.com • www.paraclipse.com

Meet all USDA and FDA guidelines, and are U.L. and C.E. qualified. 16492

 AUTOMATED
FLYING INSECT
     CONTROL

MADE 
IN USA

Seeking Additional 
Worldwide Distribution

Auto Advancing Cartridges 
Capture Far More Flying 
Insects  than Competitors

Fly and Mosquito Elimination Systems.

FIND 
AMERICAN 
PRODUCTS

Read  
Export USA 

Online

exusa.thinkglobal.us

March/April 2015
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BUY 
AMERICAN 
PRODUCTS

Garrett’s security metal detectors were 
� rst created to protect the Olympic 
Games. Our reliable hand-held scanners, 
walk-through metal detectors and 
evidence recovery detectors now help 
provide safety, security and peace of 
mind around the globe.

SUPER SCANNER® V
Hand-Held Metal Detector

 
Email: security@garrett.com

Hand-Held Metal Detector

Garrett_MarApr2015.indd   1 1/12/2015   2:53:45 PM

10540

10756

mailto:contact@paraclipse.com
http://www.paraclipse.com
mailto:security@garrett.com
http://garrett.com/
http://exusa.thinkglobal.us/
http://justicebrothers.com/
mailto:intercontact@justicebrothers.com
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Car Safety at Your Fingertips!
When seconds count,  
reach for resqme® to help  
cut seat belts and break  
tempered glass – the  
solution for car entrapment.
resqme® is a very powerful  
tool providing real peace of  
mind for every motorist.  
Perfect for police, fire, retail  
and promotions!       
16049

resqme, Inc.
Tel: +1-805-568-0227 • Fax: +1-805-568-0228

info@resqme.com
www.resqme.com
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reddot award
2014 winner

Thermoil Battery De-Mister/De-Sulfater
Battery De-Mister  
increases battery life,  
eliminates corrosion,  
greatly reduces water  
consumption, toxic fumes  
and explosion. Battery  
De-Sulfater breaks up 
sulfation and revives weak 
batteries. Both products are  
100% guaranteed. Seeking  
importers/distributors worldwide.  16181

Thermoil Inc./Battery De-Mister LLC
Tel: 920-749-9712 • Fax: 920-749-9719

tfellner@thermoil.com
www.thermoil.com
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“ Treating 
Batteries 
Since 1992”

New Lubrication Technology

• Extend service life of engines by 400% to 700%
• Extend oil change intervals by 300% to 600%
• Cut maintenance cost by more than 50% 
• Cut downtime by more than 90%
• Lower oil and fuel consumption
• Protect engines in harsh environments 16036

Eptech
Tel: 949-646-8957 • Fax: 888-262-3960

ep_tech@msn.com
www.polytron-lubes.com

1-12 listing 16036-1.png
Contact: 

Address: 

Image2: 

Image3: 

Seeking International Distributors
Superior is dedicated 
to providing innova-
tive grain storage, 
handling & condi-
tioning solutions 
through Superior 
customer service. 
Please Contact  
Superior Mfg. for 
more information. 
  16419

Superior Manufacturing LLC
Phone: +1-701-203-5222 • Fax: 701-428-3830

jon.engelstad@superiorbins.com
www.superiorbins.com

adsize: 1-12  adtype: listing  
img1:16419-1.png img2:  
img3:  
contact:  address:  
 

Slip Resistant Chemicals
One application 
makes all types of 
floors slip-resistant 
for five years, indoors 
or outdoors. Use on 
tile, marble, granite, 
cement, wood, etc. 
Seeking exclusive 
distributors. Credit 
terms available. 
11386

Trusty-Step International
Tel: 781-598-1400 • Fax: 781-598-4937

safety@trusty-step.com
www.trusty-step.com
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engineered to perform.

Düraamen needs international distributors 
wanting to benefit from the global demand 

for quality concrete flooring products.

+1-973-230-1301  info@duraamen.com
www.duraamen.com

High Performance Decorative 
Concrete and Industrial Flooring

16795

Pipe and Cable Locators find telephone, cable 
TV, fiber optic, utility pipes, and AC power lines. 
Magnetic Locators find ferrous materials including 
survey markers, valve and manhole covers,drums 
and storage tanks, valve boxes, etc.
Dealer Inquiries Welcome. 12105

Schonstedt Instrument Company
100 Edmond Road  Kearneyville  WV 25430

Tel: 304-725-1050 • Fax: 304-725-1095
info@schonstedt.com

www.schonstedt.com
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FIND IT ALL
UNDERGROUND

UNDERGROUND UTILITY LOCATING EQUIPMENT
11856

9001:2008
14001:2004

a Quest Construction Products brand

info@unitedcoatings.com • +1 (480) 754-8900 • USA • American Made Products

USA Product Showcase
Companies Seeking International Buyers

http://www.thinkglobal.us
mailto:info@resqme.com
http://www.resqme.com
mailto:tfellner@thermoil.com
http://www.thermoil.com
mailto:ep_tech@msn.com
http://www.polytron-lubes.com
mailto:jon.engelstad@superiorbins.com
http://www.superiorbins.com
mailto:safety@trusty-step.com
http://www.trusty-step.com
mailto:info@duraamen.com
http://www.duraamen.com
mailto:info@schonstedt.com
http://www.schonstedt.com
mailto:info@unitedcoatings.com
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USA Product Showcase: Companies Seeking International Buyers
World Class Duty Free Products

C&M Duty Free has the 
best duty free products  
including alcohol, ethnic  
beauty products, gluten 
free food, high end watches and more. Get the 
best prices and quality with all our products. We 
are seeking distributors for Mako brand vodka 
and gluten free flour. 
   16788

C&M Duty Free Inc.
Tel: 203-782-4398

bharat@cnmdutyfree.com
www.cnmdutyfree.com

Groundwater Monitoring Solutions
Soilmoisture Equipment 
has been manufacturing 
soil water samplers for 
over 50 years. With  
more than 60,000  
installed all over the 
world, experienced 
professionals know that 
our Samplers are the 
instruments of choice  
for monitoring installations.   16790

Soilmoisture Equipment Corp.
Tel: 805-964-3525 • Fax: 805-683-2189

sales@soilmoisture.com
www.soilmoisture.com

Art Materials from the USA!
Precision size crepe & 
metallic tape rolls in 16 
colors, 1/32", 1/16", 1/8", 
1/4", custom sizes, pack-
aging. Hobbies, crafts, 
schools, decorative, mask-
ing, drafting, charting & 
gridding. Attractive retail 
packaging. Acid-free,  
non-toxic. Made in USA! 
16688

Rainbow Tape
Tel: 718-361-8435 • Fax: 718-361-8279

RainbowTape@aol.com
www.hobbytape.net

mailto:bharat@cnmdutyfree.com
http://www.cnmdutyfree.com
mailto:sales@soilmoisture.com
http://www.soilmoisture.com
mailto:RainbowTape@aol.com
http://www.hobbytape.net
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Subscription Form (Also available online at www.thinkglobal.us/subscribe)

Reader Service Form (Also available online at www.thinkglobal.us/reader)

Please circle the Reader Service request numbers for any advertisers from whom you would like to receive more information about 
their products or services. Reader Service numbers appear on the bottom of each display ad and in the contact information box for 
listings. These numbers also appear in the alphabetical index on the previous page.

1. What is your job category? 

q �Executive Management (Chair-
man, President, Owner, Partner, 
General Manager, Managing 
Director, CEO, COO, CFO) 

q �Senior Management (Vice 
President, Sales/Marketing, 
Engineer, Purchasing, Traffic/
Distribution, Product Manager, 
Import/Export, Operations, 
Customs)

q �Other Professional Manage-
ment (Lawyer, Doctor, Professor, 
Government, NGO, Non-Profit)

q �Non-Management (Administra-
tive Assistant, Secretary, Intern)

2. �What is the principal  
business activity of your 
company or organization?

q Wholesaler
q Industry (Purchasing)
q Representative/Distributor
q Trade Association
q Dealer
q Manufacturer
q Export Trading Company
q Government
q Agent/Broker
q Service
q Other

3. �How many employees work 
for your company?

q 1  q 2-10  q 11-50  q 51-100
q 101-500  q More than 500

4. �How much does your  
company spend each year 
on products and services 
from other countries?

q Less than $100,000
q $100,000-499,999
q $500,000-999,999
q More than $1,000,000

5. �How comfortable are you 
reading documents written 
in English?

q Very comfortable
q Somewhat comfortable
q Not comfortable at all

6. �Where does your company  
currently import products 
from (check all that apply)?

q Africa
q Asia/Pacific (except China)
q Canada
q Central America
q China
q European Union
q India
q Mexico
q Middle East
q South America
q United States
q Other

7. �Do you personally make  
purchasing decisions?

q Yes  q No

8. �How many people in your  
company read each issue of 
Export USA?

q 1  q 2  q 3  q 4  q 5  q 6 
q More than 6

9. �How would you rate the  
relevancy of Export USA to 
your business?

q Very relevant
q Somewhat relevant
q Not relevant

10. �How many purchases have 
you made from companies 
as a result of reading  
Export USA?

q None  q 1  q 2-3  q 4-5  q 6-10
q More than 10

Company Name

Your Name					     Job Title

Street Address

City	 Province	 Country	 Postal Code

Telephone Number					     Fax Number

E-mail (required)

Web Site Address

Signature					     Date

Subscription Number from Mailing Label

q Agricultural
q Automotive/Aviation/Marine
q Building/Construction/Hardware
q Business Services
q Consumer Goods
q Electrical/Electronics
q Environmental
q Health & Beauty/Fashion
q Food/Food Processing
q Franchising

q Hotel & Restaurant Equipment
q Industrial Equipment, 
q Services & supplies
q IT/Telecommunications
q Materials
q �Medical/Scientific Products  

& Equipment
q Safety & Security 
q Sports & Recreation
q Trade Show

Please Fill Out This Form.

If you want to receive future issues of Export USA, please 
fax back this form to 1-413-584-1688 or go online to 
www.thinkglobal.us/subscribe.

q Yes, I want to continue receiving Export USA 

Please indicate the business categories you are  
interested in (check all that apply):
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10756
11386 
11502
11725

11848
11856
11871
12021
12105
12199
12535
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16078
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16692
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16790
16793
16795
16798
16799
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Policarpio’s dream is to grow 

a large, healthy herd of cattle 

and provide for his wife and 

children. He used his $2,500 

Kiva loan to buy nutritious feed 

Remember your 
big break?

This farmer remembers his.

Empower people around the  
world with a $25 loan at Kiva.org

for his cattle to improve their 

milk production. With a loan as  

small as $25, you can support 

another person pursuing their 

dream on Kiva.org.

16798

http://www.kiva.org/

