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WESTERN HEMISPHERE
Abastur August 3-5 Mexico City, Mexico

Food Ingredients (Fi) S. America September 21-23 Sao Paulo, Brazil

IFE Americas Food & Beverages October 26-27 Miami, Florida

ASIA
Food Taipei June 23-26 Taipei, Taiwan

World Food Expo (WOFEX) August 4-7 Manila, Philippines

Asia Fruit Logistica September 8-10 Hong Kong

Food Ingredients (Fi) Asia Sept 29-Oct 1 Jakarta, Indonesia

Hong Kong International  
Wine Fair November 4-6 Hong Kong

Food & Hotel China, Shanghai November 11-13 Shanghai, China

International Food  
& Drink Expo December 2-4 New Delhi, India

AUSTRALIA
Fine Food Australia September 13-16 Melbourne, Australia

EUROPE/RUSSIA
World Food Moscow September 14-17 Moscow, Russia

SIAL Paris October 17-21 Paris, France

Health Ingredients (Hi) Europe November 16-18 Madrid, Spain

Register Today for a Trade Event Near You!

The Foreign Agricultural Service (FAS) 
of the U.S. Department of Agriculture 
endorses trade events all over the 
world at which you can meet represen-
tatives of U.S. companies that produce 
or trade value-added agricultural prod-
ucts. The USA banner at international 
trade events is a world-recognized sign 
of high quality and safe foods that are 
fresh, flavorful, innovative, and fun.

When the USDA links its name with 
an international trade event, you can 

be assured of high standards at a fair 
price –  and you can take advantage  
of many opportunities to source 
products, meet with product buyers, 
negotiate deals, and discuss food  
issues with FAS attaches and staff  
stationed at U.S. embassies worldwide.

Below is a list of FAS-endorsed events 
in the coming months. Attending one 
or more events will keep you informed 
and help you grow your business  
in 2010. 

www.fas.usda.gov
16200

Meet with Suppliers of U.S. Food  
and Agricultural Products
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President Obama has launched the 
National Export Initiative (NEI), a com-
prehensive strategy to help promote U.S. 
exports. The NEI is an ambitious effort to 
help more American businesses sell their 
products and services worldwide and to 
double U.S. exports over fi ve years. I am 
pleased that the Department of Commerce 
will play a vital role in helping the Presi-
dent achieve his goal. 

 The NEI represents a signifi cant op-
portunity for readers of Commercial News 
USA, who buy and distribute products 
from American companies. By encourag-
ing more U.S. companies to enter more 
overseas markets, the NEI will result in 
more U.S. products and services being 
available in communities around the 
world, expanding the opportunities for 
foreign buyers and distributors to profi t 
from selling American-made products in 
your local market.

As part of the NEI, the Department’s 
International Trade Administration will be 
expanding export promotion and increas-
ing resources available both domesti-
cally and internationally. Also, the U.S. 
Government plans to increase the amount 
of export assistance and trade fi nancing 
offered by the Export-Import Bank of the 
United States in order to increase support 

for small and medium-sized businesses 
and their business partners abroad. If you 
are buying U.S. products and services, 
talk to your American partners about how 
programs offered by the Department of 
Commerce, the Export-Import Bank, and 
other U.S. Government agencies can help 
to facilitate your business deals.

The U.S. Government will also con-
tinue to work with its trading partners 
around the world to lower barriers to 
trade in order to make it easier for foreign 
buyers to import U.S. products and 
services. In addition, the streamlining of 
U.S. export controls will make it easier 
for foreign buyers to do business with 
American companies in many sectors, 
while at the same time improving 
global security.

Through greater state-side engagement 
of U.S. companies of all sizes in the global 
marketplace, buyers and distributors of 
American products will see an increase in 
the number of U.S. companies ready to 
export. The U.S. & Foreign Commercial 
Service is available to facilitate meetings 
with potential American partners. For 
assistance, call the U.S. embassy in your 
country or go online to www.buyusa.gov.

Gary Locke is the United States Secretary 
of Commerce.
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November 2-4, 2010 in Las Vegas

Online Product and Exhibitor Search  
Helps Prepare for AAPEX

Buyers can start preparing for the 
upcoming Automotive Aftermar-
ket Products Expo (AAPEX) by 

using the Find Products and Exhibitors 
search feature on the event’s expanded 
Web site, www.aapexshow.com. AAPEX, 
the world’s largest business-to-business 
event for the automotive aftermarket 
industry, will be held Tuesday, Nov. 2 
through Thursday, Nov. 4, at the Sands 
Expo Center in Las Vegas, Nevada, U.S.A. 

To identify products at AAPEX, buyers 
can search by keyword, category, subcat-
egory, country, state/province and pavilion. 
To locate exhibitors, buyers can search 
an alphabetical exhibitor list and receive 
contact and company profile information, 
as well as links to the exhibitor’s Web site 
and e-mail address. A “Map It” feature 
identifies exhibitor’s booth location on  
the show floor. 

“There is so much to see and do at 
AAPEX. Buyers who map out their agenda 
in advance can get started as soon as 
AAPEX opens because they’ve already iden-
tified products and exhibitors to see on the 
show floor, as well as their location,” said 
Bill Glasgow Sr., AAPEX show manager. 

AAPEX features approximately 750 
U.S.-based manufacturers in the automo-
tive aftermarket and a total of more than 
1,800 exhibitors. Recognizable brands are 

showcased throughout the show floor, as is 
just about every brand of replacement part, 
including suspension and front-end prod-
ucts, engines, engine parts and fabricators, 
paint and body products, and heat transfer 
and mobile air conditioning products and 
parts. The leading suppliers of chemicals 
and lubricants also exhibit at AAPEX, and 
the latest tools, diagnostic equipment and 
software are located in the event’s compre-
hensive Tool & Equipment section. 

Special features planned for the 2010 
AAPEX include the GreenWay with its 
eco-friendly products and services, and 
the AAPEX/SearchAutoParts.com Theater 
where manufacturers will demonstrate 
their latest products or services. The 
AAPEX Shop of Tomorrow area will 
feature demonstrations of the new tech-
nologies being used in the shop. A Car 
Care Fair exhibit will showcase U.S. and 
Canadian campaigns to educate consum-
ers about proper vehicle maintenance, 
and the Know Your Parts exhibit will 
highlight the importance of quality parts 
from full-service suppliers and promote 
the independent automotive aftermarket.

AAPEX also provides a unique oppor-
tunity to meet face-to-face with manu-
facturers, network with colleagues from 
around the world and locate companies 
that export. Last year, 22 specially desig-
nated pavilions were set up for interna-
tional exhibitors and buyers traveled from 

approximately 150 countries to attend 
AAPEX. Approximately 45 percent of the 
U.S. manufacturers at AAPEX export. 
International buyers interested in getting 
more export information can e-mail the 
show at: info@aapexshow.com. 

Buyers can use the AAPEX Web site to 
register and make hotel reservations for 
the event. The site also has an Interna-
tional section with Visa and U.S. travel 
requirements, an interactive floor plan 
and a new Learning Forum that provides 
information on the “The Inside Track” 
education sessions at AAPEX.

AAPEX will again be co-located with 
the SEMA Show, which will be held the 
same week at the Las Vegas Convention 
Center. 

AAPEX is jointly sponsored by the 
Automotive Aftermarket Industry Associa-
tion (AAIA) and the Automotive After-
market Suppliers Association (AASA). 

For more information, visit the AAPEX 
Web site, www.aapexshow, or e-mail:  
info@aapexshow.com.

How to Contact: 
W.T. Glascow, Inc. 

10729 West 163rd Place  
Orland Park, IL 60467 USA

m

www.AAPEXShow.com
Reader Service #11848

“Special features planned  
for the 2010 AAPEX include 
the GreenWay with its  
eco-friendly products  
and services…”



sales and leads in the Automotive Aftermarket Industry. For three days 
every major brand converges in Las Vegas, NV to represent the best 
products and services for your business.  Find out more and see
a complete list of last year’s exhibitors at AAPEXShow.com.

THE AUTOMOTIVE AFTERMARKET INDUSTRY 

EVENT OF THE YEAR

Sands Expo and Convention Center,  Las Vegas, NV

AAPEXShow.com

NOVEMBER 2 - 4, 2010

ALL THE PEOPLE. ALL THE PRODUCTS. IN ONE PLACE.

tuesday - thursday

11848
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January 17-21, 2011, Las Vegas Convention Center in Las Vegas, Nevada USA

The Most Important Concrete  
Construction & Masonry Show of 2011

Prepare yourself for the largest, 
most comprehensive com-
mercial concrete and masonry 

event – World of Concrete 2011. In 
just five powerful days, you’ll access 
all the latest technologies, resources 
and education you need to keep 
your business current, competitive 
and rock-solid. Now more than ever 
before, it’s critical to be a part of your 
industry’s main event. 

WOC will return to the Las Vegas Con-
vention Center, January 18-21; Seminars 
17-21, to build upon its reputation as the 
ONLY annual international commercial 
construction show for the concrete and 
masonry industries. 

WOC 2011 will once again feature 
special product and action areas including 
The Producer Center, a dedicated market-
place of materials, equipment, demonstra-
tions, and seminars; Material Handling, 
offering trucks, excavators; Concrete 
Repair and Demolition, featuring surface 
preparation products & equipment; 
World of Masonry, showcasing a full 
range of products, tools, information, and 
technology for masonry professionals; and 
Technology for Construction, featuring 
the latest products and technologies for 
the commercial construction industry. 

For the 6th consecutive year, World of 
Concrete has been selected by the U.S. 
Department of Commerce as an Interna-
tional Buyer Program (IBP) event. U.S. 
embassies, consulates, and commercial 
centers worldwide will promote WOC and 

organize delegations comprised of interna-
tional buyers, agents, and distributors. 

The WOC Education Program will 
boast tracks with more than 100 ses-
sions including Concrete Fundamentals, 
Concrete Production, Concrete Repair, 
Decorative Concrete, Green Building, 
Safety & Risk Management, Technical 
Updates, and much more.  Additionally 
WOC provides Certification programs 
and continuing education hours to get the 
training you need while discovering all 
that the show has to offer.

The Outdoor Events and Demonstra-
tion Areas feature hundreds of outdoor 
exhibitors, new product demonstrations, 
competitive challenges and cutting edge 
equipment and technologies. 

The newly redesigned and dynamic  
World of Concrete website –  
www.worldofconcrete.com – includes new 
user-friendly features, downloadable high 
resolution show images, an easy to navigate 
interface, and technology to help buyers  
and sellers connect before, during, and  
after the show. 

How To Contact:
World of Concrete 

Hanley Wood Exhibitions
6191 N. State Hwy. 161, Suite 500

Irving, TX 75038

www.worldofconcrete.com 
spomerantz@hanleywood.com

Reader Service #11842

“Now, more than ever  
before, it’s critical to be  
a part of your industry’s 
main event.”



This is your show—the industry’s ONLY annual international event 
dedicated to the commercial concrete and masonry construction 
industries. When it comes to discovering the products, machin-
ery, technology, resources and new ideas you need to sustain 
and grow your business, nothing compares to World of Concrete. 

Exhibits: January 18-21, 2011: Seminars: January 17-21

Las Vegas Convention Center | Las Vegas, Nevada START YOUR YEAR OFF RIGHT: www.worldofconcrete.com

SOURCE CODE: CNU
To Exhibit: exhibit@worldofconcrete.com 
To Attend: contactus@worldofconcrete.com

11842
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October 26-27, 2010 Miami Beach, Florida

14th Americas Food and Beverage Show 
Welcomes International Attendees!

The 14th Americas Food and Bever-
age Show welcomes food profes-
sionals from around the world to 

beautiful Miami Beach on October 26-27, 
2010, for the Western Hemisphere’s 
largest two-day food and beverage trade 
show. Come join nearly 5,000 food 
retailers, distributors, exporters, import-
ers, and food service professionals from 
more than 65 countries who will gather 
to share ideas and innovations, present 
new products, and explore new sales, 
marketing, distribution, and branding 
opportunities.

“The Americas Food and Beverage 
Show provides a great opportunity for 
U.S. companies to interact with buyers 
from Canada, Latin America/the Carib-
bean, South America, and from around 
the world,” said Dewitt Ashby, director, 
trade shows, for the National Association 
of State Department of Agriculture. 

The show is sponsored by the National 
Association of State Department of Ag-
riculture (NASDA) and the U.S. Depart-
ment of Agriculture (USDA). The Foreign 
Agricultural Service (FAS) of the U.S. 
Department of Agriculture (USDA) works 
to promote the export of U.S. agricultural 
products and reports on agricultural 
production and market development in 
all areas of the world. USDA and FAS 
work in conjunction with NASDA to help 
promote the USA Pavilion at the Americas 
Food and Beverage Show and Conference.

Discover New Opportunities
Attending the 14th Americas Food and 

Beverage Show will provide the answers 
attendees are looking for. Whether the 

challenges are in sales, sourcing, or 
services, the Americas Food and Beverage 
Show is the marketplace that brings the 
food and beverage industry together. Who 
should attend the Americas Food and 
Beverage Show? Virtually any purchasing 
decision-maker in the food industry who 
is interested in the unparalleled opportu-
nities the show will provide to generate 
leads, network with peers, discover new 
products, share ideas, and sample prod-
ucts from around the world.

What to See and Do
On the show floor, the aisles will be 

packed with new and tasty foods and 
beverages from more than 25 countries 
around the world such as Argentina, 
Brazil, Canada, Colombia, Italy, Jamaica, 
Malaysia, Poland, Portugal, South Korea, 
Thailand, Trinidad & Tobago, etc. The 
event is strongly endorsed by trade 
promotion groups from Argentina, Brazil, 
Canada, Colombia, Peru, Poland, South 
Africa, Spain, Thailand, and Turkey. 
International visitors will be particularly 
interested in the International Buyers Re-
ception as well as “must see” events such 
as the Annual Americas Food and Bever-
age Awards Presentation, Americas Chef 
Competition, the New Products Showcase, 
and the Conference programs in addition 
to the 350 or more exhibiting companies.

If you have any questions, please visit the 
14th Americas Food and Beverage Show web 
site at www.americasfoodandbeverage.com 
or contact our Show Management Office by 
phone at +1-305-871-7910 or by email at 
afb@worldtrade.org.

Mark your calendar to attend the 14th 
Americas Food and Beverage Show in Miami 
Beach, October 26-27. 

How To Contact
14th Americas Food and Beverage Show

1007 N. America Way, Suite 500
Miami, FL 33132 USA

Tel: 305-871-7910 ext. 221 
Fax: 305-871-7904

jmeisel@worldtrade.org
www.americasfoodandbeverage.com

Reader Service #12196

“I’m looking for new  
products to buy and  
distribute in Peru. And, I’ve 
found more than I thought  
I would at this show.”
Attendee Braulio Alvarez, Alanco Peru SA – 
La Molina, Peru

“AF&B Show is the best way 
to reach buyers from all over 
the Americas. It is a focused 
business event and our com-
pany closed many deals at 
the show. The organization 
overall was superb and the 
team service was excellent.”
Loren Psaltis, Cartoon Candy, South Africa



VISIT the USA Pavilion featuring specialties from
every region in the US

DISCOVER the New Products Showcase where
you can see the newest products in the US and
in the Americas introduced in the last 12 months

TASTE products produced in 17 countries with
major pavilions from South America and the
Caribbean

SCHEDULE personal appointments in advance
of the show with leading producers

FORM strategic alliances with small and 
mid-sized companies in the U.S. to increase your
product diversity and offerings

NETWORK with 5,000 of your industry peers
from 87 countries at innovative seminars and 
sessions focused on methods to increase business

MEET over 300 exhibitors and taste some of the
industry’s most outstanding products

Sponsors:

14TH AMERICAS 
FOOD & BEVERAGE SHOW & CONFERENCE

Special Priority Registration Code: CNUSA

At www.americasfoodandbeverage.com
Contact: 305-871-7910 or afb@worldtrade.org 

for more information and assistance with your visas.

Register Now!

World Trade Center Miami presents

October 26-27, 2010
Miami Beach Convention Center

12196
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December 14-16 in Orlando, Florida

POWER-GEN International 2010: 
World’s Largest Power Generation Event

More than 18,000 attendees from 
75 countries will gather in Or-
lando, Florida December 14-16, 

2010, for POWERGEN International, the 
world’s largest power generation event. 
This year marks the event’s 22nd year.

Featuring presentations from more 
than 200 speakers in 14 tracks, POW-
ERGEN International addresses a broad 
range of business and technical issues 
including power industry trends and 
strategies, power plant technology, 
renewable energy, environmental issues, 
distributed generation/on-site power, gas 
turbine technologies, plant performance, 
emerging technologies, and more.

NUCLEAR POWER International will 
be co-located with POWER-GEN Interna-
tional for the fourth year and will deliver 
conference sessions from industry leaders 
focused on the nuclear power new-build 
renaissance, and also sessions addressing 
the existing nuclear power asset fleet.

This year’s POWER-GEN International  
offers an in-depth curriculum of 14 
Competitive Power College preconference 
courses covering a range of topics from 
beginner courses to advanced techni-
cal sessions. Other educational offerings 
include Mega- Sessions, technical tours 
to Orlando-area power plants, targeted 
roundtable Networking Breakfasts, a new 
networking event on the exhibit floor 
called Drinks With 18,000 of Your  
Closest Friends and the Projects of the 
Year Awards Gala. Attendees include 
professionals from electric utilities, 
independent power producers, merchant 
plants, co-generators and self-generators, 
unregulated generation subsidiaries, 
industrial facilities, project development 

companies, architect/engineering firms, 
OEMs, and others.

Featuring the world’s largest indus-
try exhibit floor with more than 1,200 
exhibiting companies from around the 
world, POWER-GEN International is also 
the platform for numerous new product 
launches and unveilings —a showcase for 
products and services such as boilers, tur-
bines, engines, boiler water and feedwater 
treatment services, computer hardware 
and software, controls and instrumenta-
tion systems, engineering and construc-
tion services, generators, plant electrical 
systems, pumps, valves and valve actua-
tors, and more.

POWER-GEN International 2010 
has been chosen by the U.S. Depart-
ment of Commerce to participate in the 
International Buyer Program, a joint U.S. 
government-industry effort designed 
to stimulate U.S. exports by promoting 
major U.S. industry exhibitions to inter-
national markets. As part of the Interna-
tional Buyer Program, a USDOC Global 
Business Center will be located on-site 
at POWER-GEN International. Services 
for international delegates and exhibitors 
interested in establishing international 
business relationships include translation 
assistance, matchmaking services, confer-
ence rooms, business services, market 
information, and trade lead assistance.

Participants of international delegations 
receive the following:

exhibit floor

conference sessions

request)

USDOC personnel to provide assistance), 
translators, telephones, fax machines, 
photocopier as well as a lounge area with 
refreshments

nights) for embassy delegation leaders 
heading a delegation of at least 15 inter-

-
ily members, or guests), when requested 
by October 1, 2010.

For more information about joining a 
delegation, contact your local U.S.  
Commercial Service office. 

To register, visit www.powergen. com or call 
for registration questions: +1-918-831-9859.

POWER-GEN International is presented 
by Power Engineering magazine and owned 
and produced by PennWell Corporation, a 
diversified media company in Tulsa, Okla. 
PennWell provides 45 authoritative print 
and online publications, 60 conferences and 
exhibitions, research, databases, and Internet 
based services to strategic global markets. 
Industries served by PennWell include oil and 
gas, power generation and distribution, elec-
tronics, semiconductor manufacturing, lasers, 
fiber optics, water and wastewater, com-
puter graphics, communications, dentistry, 
and fire service. In addition to its corporate 
headquarters in Tulsa, PennWell has offices 
around the U.S. and international offices in 
London and Hong Kong. For more informa-
tion, visit www.pennwell.com

How To Contact
Kendra McColloch, Event Manager

POWER-GEN International
1421 S. Sheridan, Tulsa, OK 74112 USA
Tel: + +1-918-831-9729

kendram@pennwell.com
POWER-GEN Powered by PennWell 

Reader Service #11598

“Featuring the world’s  
largest industry exhibit  
floor with more than 1,200 
exhibiting companies from 
around the world.”
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Seeking International Distributors 
for Advanced Polymer Technologies

Repair, Don’t Replace

ENECON is an industry leader in the environ-
mental protection & factory life extension indus-
try, with some of the most advanced products  
in the world. Correct as follows:  We are looking 
for talented and skilled business professionals/
organizations to become our exclusive stocking 
distributors in key markets/territories (countries). 
Unlimited growth and income potential. Inter-
ested? Please reply in English with contact phone 
number and address to:  
lauren@enecon.com.                                 #10457

ENECON Corporation
Fax: + 516-349-5522
lauren@enecon.com

www.enecon.com

Quality Aluminum Pipe Fittings 
Since 1933

Latrobe Foundry 
Machine & Supply  
Company  
manufactures  
and machines  
high-quality  
threaded and  
flanged aluminum  
pipe fittings in numerous  
stock sizes and styles, including both standard 
and reducing fittings.  Latrobe Foundry products 
are used in a variety of businesses, including the 
agricultural, chemical, construction, and marine 
industries.  Latrobe Foundry also manufactures 
custom aluminum castings.  #12341

Latrobe Foundry Machine & Supply Company
PO Box 431, Latrobe, PA  15650  USA

sales@latrobefoundry.com 
www.latrobefoundry.com

Distributors Sought for American 
Safety Products

Seeking distributors  
worldwide for 
occupational 
health and safety 
products for 
industry,  
including welding, 
oil field and construction. 
We work closely with our  
distributors to provide a wide variety of thousands 
of profitable safety products, from leading  
American companies. Consolidating your orders 
under one bill of lading is our specialty.  
To become a distributor please e-mail us. #10866

McLean International Marketing Inc.
Jack Greeley

P.O. Box 535, Mequon, WI  53092 USA

Info@mcleansafety.com
www.mcleansafety.com

Distributors Wanted Worldwide
Introducing to the 
world the premier 
lines of hydraulic 
press brakes, 
hydraulic shears 
and ironwork-
ers. Dunlap 
International has 
partnered with Betenbender Manufacturing and 
Edwards Ironworkers to open up worldwide their 
exceptional lines of USA made equipment. Qual-
ity, reliability, pride in workmanship and ease 
of operation make these products the obvious 
choice for your metalworking needs. Contact 
us today for a detailed CIP destination port 
proforma invoice.  #16230

Dunlap International Inc.
26 N. 4th Street, P.O. Box 505

Central City, Iowa 52214

www.dunlapinternational.com

KEY-BAK®, the Self-Retracting Key Reel

West Coast Chain Mfg. Co., the leading manu-
facturer of self-retracting key reels in the USA 
for more than 60 years. Self-retracting key reels 
allow users to keep keys or small tools secure 
and convenient, avoiding loss or misplacement. 
West Coast Chain Mfg. Co. offers the original 
KEY-BAK® and other high quality key accessories 
with diverse applications to a large number of 
industries. Distributors wanted.  #10769

West Coast Corporation
Maria Gasparini

4245 Pacific Privado, Ontario, CA 91761 USA
Tel.: 1-909-923-7800 - Fax: 1-909-923-0024

mariag@wcc-mfg.com
www.wcc-mfg.com Email: security@garrett.com

THE WORLD’S MOST TRUSTED  
METAL DETECTOR MANUFACTURER

Made in the USA

PD 6500i ™
walk-through
metal detector

10540

10423

EAGLE THERMOPLASTICS 

LABORATORY PRODUCTS IDEAL FOR RESEARCH

 

blucas4@windstream.net www.eaglelabdish.com

Industrial Equipment, Services & Supplies Safety & Security
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Medical/Scientifi c 
Products & Equipment

Contact us today to find out what
we can do for your application!

Marcia Swartz
Natural Enrichment Industries
1800 West Oak Street
Herrin, IL  62948
(618) 942-2112
marcias@neitcp.com
www.neitcp.com

Tricalcium Phosphate
Your Calcium Source

16237

Distributors Wanted Worldwide
Mocha Rush is unique in  
the rapidly growing energy  
drink market. It delivers  
a sugar free energy rush  
in minutes that lasts for  
hours. Mocha Rush is  
non-carbonated, loaded  
with antioxidants and tastes  
smooth and delicious.                            
Introducing Chocolate Mozart 
Energy Drink®, “The World’s First 
Chocolate Energy Drink.” An amazing 
symphony of flavors. Experience the 
energy, the seductive aroma and taste 
that pleases everyone.             #12264

Mozart International 888
550 Industrial Park, Eupora, MS 39744 USA

888@mozartenergydrink.com
www.mozartenergydrink.com

www.MochaRush.com

Superior Moisture Protection
The Easy, Durable Way to 
Stay Dry!™ SEAL-TIGHT® 
Original Cast and Bandage 
Protector provides dependable 
watertight protection while 
showering and bathing.  
Reusable, SEAL-TIGHT is 
made of durable textured 
vinyl. Patented application 
ring eliminates the need for 
pumps, straps or sticky tapes. Simple to apply. 
Latex-free diaphragm stretches easily over cast to 
form comfortable, leak-free seal. Beware of cheap 
knockoffs! Seeking distributors.  #10243

Brown Medical Industries
Paul Katzfey, VP Sales & Marketing

1300 Lundberg Drive West
Spirit Lake, Iowa 51360-7246

paul.katzfey@brownmed.com
www.brownmed.com

Chef Paul Prudhomme’s 
All Natural Seasonings

Now operating out of a new 125,000 square-
foot plant outside of New Orleans, Louisiana, 
Magic Seasoning Blends® has a 23-year history 
of providing chefs and home cooks with more 
than 30 seasoning blends, sauces, marinades and 
dry chiles. Export markets include 25 countries 
that use retail, foodservice or bulk ingredients of 
Magic Seasoning Blends products. Custom blend-
ing is a growing specialty including private label 
blends for supermarkets or restaurant chains. 
Original seven blends are Poultry Magic®, Meat 
Magic®, Vegetable Magic®, Pork & Veal Magic®, 
Blackened Steak Magic® and Blackened Redfish 
Magic®. Other varieties are Barbecue Magic®, 
Fajita Magic®, Salmon Magic®, Salt Free Magic®, 
Magic Seasoning Salt®, Gravy & Gumbo Magic®, 
Sweetie Magic® and Shrimp Magic®. Chef Paul 
also offers four Magic Sauce & Marinades® (Teri-
yaki, Louisiana Red Pepper, Chipotle and Sun 
Dried Tomato) and Magic Pepper Sauce®—all 
available in retail and foodservice size packaging. 
Importer inquiries welcomed. Product of USA  
#10295

Chef Paul Prudhomme’s Magic Seasoning 
Blends Inc. 

Anna Zuniga, Dir. of Export Sales
P.O. Box 23342, New Orleans, LA 70183 USA

azuniga@chefpaul.com
www.chefpaul.com

Frequent Trips to the Toilet?
Many men over age 
50 have swollen pros-
tates strangling urine 
flow. Bell Prostate 
Ezee Flow Tea #4a 
stops urgency, burn-
ing and dribbling 
within 3-5 days with 
a 99% success rate. 
Women: ask for Bell 
Bladder Control 
Tea for Women #4b 
which stops bladder infections and incontinence 
in virtually all cases within days. Sold in 7,000 
stores in North America. Bell has 50 other natural 
products. Please send inquiries by fax or airmail 
on your letterhead.  #10180

Bell Lifestyle Products Inc.
07090 68th Street, South Haven, MI 49090  USA

www.BellLifestyleProducts.com

Venoscope II Transilluminator
Venoscope II is designed to safely 
and effectively locate hard-to-find 
veins. The device utilizes high-
intensity dual-wavelength LED 
lights to illuminate veins, making it 
safer and easier for medical profes-
sionals and their patients. It’s light, 
portable, and effective in many 
areas including adult, neonatal and 
pediatric IV therapy, blood draws, 
sclerotherapy, ambulatory phlebectomy, deter-
mining vein size, direction of vein travel, and in 
the verification of patency of veins. Now available 
in unique Neonatal Venoscope.  
Seeking distributors.  #10869

Medcorp International 
Dave Berberian, President

25612 Stratford Pl. Laguna Hills, CA 92653-7509

t
www.venoscope.com

10143

Consumer Products
Hotel & Restaurant Equipment, 
Food/Food Processing
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11081

Batteries Are 
in Everything
This is one of the fastest growing  
businesses in America today. 

Distribute Re-energized  
Batteries from Battery  
Doctors factories.

 
deep-cycle look like new  

 
like new batteries

 
than new batteries

Establish a Battery Doctors 
factory equipped with the 
most advanced technologies 
to re-energize batteries  
without taking them apart.

 
income potential

 

industry & more

Come to visit one of our 
Battery Doctors factories!

batterydoctors.com

A Division of ProTec International

Dealerships 
available only 
until Goals are 
met for each 

country

 Automotive/Aviation/Marine

AMERICA’S FINEST EMERGENCY 
MEDICAL, RESCUE & FIREFIGHTING VEHICLES
• Ambulance & Rescue Vehicles
• Homeland Security Vehicles
• Mobile Health Clinics
• All Makes, Models, New, Used

• Full Equipment Packages
• In Country Training and Spare Parts Packages
• Shipping/Freight Forwarding Service Available

2444 Ridgeway Blvd. Bldg. 500, Manchester NJ 08759 • 732-657-1104 • Fax 732-657-7955 • exports@emergencyvehiclecenter.com

www.emergencyvehiclecenter.com

10505

Seeking Distributors for Automotive 
and Industrial Lubricants

Prolong Super Lubricants – a brand of Golden-
West Lubricants, Inc. – seeks experienced buyers 
and exclusive wholesalers, distributors, and 
agents around the world, particularly in France, 
Germany, and Spain.

Manufactured to the highest standards and using 
an advanced scientific process, Prolong/Golden-
West lubricants  polarize petroleum molecules 
and cause them to bond magnetically to metal 
surfaces in automobile and industrial engines. 
The result is a dramatic reduction in friction and 
heat and a longer life for engines of all kinds. The 
Ultimate in Protection and Performance. 

The Prolong Super Lubricant line of products 
includes automotive, metal working fluids, EP 
greases, fuel treatments, rust preventers, and 
other high-performance oils that will give you 
top-of-the-line products for your customers. 
Incentives offered for new distributors, including 
product information and marketing support. Visit 
our website. Then send us an email. 

#12455

GoldenWest Lubricants Inc.
Jeff Victer, International Sales Manager 

1937 Mt. Vernon Ave., Pomona, CA 91768-3312

jvicter@prolong.com
www.prolong.com 
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 Automotive/Aviation/Marine
Amir M. Farzaneh  

Immigration Attorney
Immigration Attorney Farzaneh is 
ready to assist you with:

employment

#10243

Amir M. Farzaneh
Immigration Attorney

Tel: 405-528-2222
amf@farzaneh.com

www.farzaneh.com

All-Terrain Vehicles for Rough Areas
Six-wheel-drive, 
amphibious all-
terrain vehicles go 
into areas unreach-
able by conven-
tional vehicles.  
Designed for 
off-road travel 
and used by oil 
companies, construction firms, government, and 
military units, these two- and four-passenger 
vehicles are also great for hunting and fishing. 
These vehicles travel about 8 km/hour in water 
and about 40 km/ hour on land. Export prices 
start at $6,950. Seeking distributors.  #11117

Recreatives Industries Inc.
Galen Reich, Dir. International Sales
60 Depot St., Buffalo, NY 14206 USA

m
www.maxatvs.com 12293

Attention Exporters and Importers, 
CITD is your source for:

For information about importing or 
exporting in California, send us an e-mail 

at info@citd.org

Or visit our website at  
www.citd.org

Your Gateway To

California

New Alternative to Chrome Plating
Cosmichrome is an  
amazing decorative  
alternative to expensive 
and environmentally 
hazardous chrome  
plating. Exclusive  
formulation can be 
sprayed on like paint. Unlike traditional electro-
lytic plating finishes, it can be applied on wood, 
plastic, metal, stone, glass, vinyl, paint, plaster–
virtually any properly prepared surface. Available 
in gold, silver, bronze, chrome, and many hues 
and patinas. Offers the decorative luster of metal 
plate at a fraction of the cost.  
Meets RoHS requirements.  #10578

Gold Touch Inc.
Terry Collins, President

12801 Berea Road, Cleveland, OH 44111 USA

terry@goldtouchinc.com
www.goldtouchinc.com

Redwood Playground Equipment
Rainbow Play 
Systems Inc., a 
manufacturer 
of “Redwood 
Playground 
Equipment,” is 
currently award-
ing distributorships to qualified individuals or 
companies in select international markets. Upon 
meeting the requirements, you may be chosen to 
join this organization and its growing network 
throughout the world. Rainbow Play Systems Inc. 
is a worldwide company of owners, partners and 
business people working together toward a com-
mon goal: success.  #11112

Rainbow Play Systems Inc.
Alberto Rodriguez-Baez

25840 IH-10 West, Suite 1, Boerne, TX 78006

alberto@rps-international.com
www.rainbowplay.com

Seeking Distributors for Oil and Fuel 
System Products

Southern California based, Justice Brothers Inc. 
manufactures a complete line of products for 
the automotive, farm & industrial marketplace. 
Products include Fuel Injection System Cleaner, 
Oil Treatment, Oil System Cleaner, Engine Stop- 
Leak, Gas Treatment, Diesel Fuel Treatment, 
Automatic Transmission Protectant, Radiator 
Stop-Leak, and over 90 others. The Justice Broth-
ers product line is used and proven by the world’s 
top racing teams and is respected by professional 
mechanics throughout the world as the highest 
quality products available. 

Justice Brother’s products can be demonstrated 
against their competition and shown to be better. 
Justice Brothers has received the highly coveted 
E-award from the United States government for 
export excellence. 

Justice Brothers celebrates more than 70 years in 
the automotive industry and over 
35 years experience in the exporting of their 
products. Contact them today to receive more 
information about our products and distribution 
opportunities.  #10756

Justice Brothers Inc.
Martin Currie

2734 Huntington Drive, Duarte, CA 91010 USA

martinc@justicebrothers.com
www.justicebrothers.com

Exclusive Distributor Territories AvailableE l i Di ib T i i A il bl
High-Profit Product Line

Car Care Chemical Program
Features:

 

Ten of the Fifteen  
    Largest Car Manufacturers

Automotive International, Inc.

www.valugard.net

11550

Sports & Recreation Business Services
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Environmental
12336

  www.oileater.com

Unique Tattoo Remover
“Rejuvi Tattoo Remover” 
utilizes a special chemical 
formula to detach the 
tattoo color from the skin. 
It is very effective, simple, 
economical and less scar-
ring compared with other 
methods. It can be used to 
remove both body tattoo 
and permanent makeup. 
The company says the 
result is considerably better 
than the laser method.  
#11129

Rejuvi Laboratory USA
Dave Rosprim, Int’l. Mktg.

360 Swift Avenue, #38
South San Francisco, CA 94080 USA

rejuvi@mindspring.com 
www.rejuviLab.com

Distributors Wanted

Bio-Microbics manufactures Decentralized 
Wastewater Treatment System (DEWATS) 
technologies for the commercial, residential, 
community-based, and marine markets that har-
ness renewable water sources from waste water 
and storm water to offer significant benefits for 
water redistribution. Based on the principle of 
low-maintenance and sustainable chemistry, our 
products deliver consistent high performance in  
a simple, pre-engineered, modular design for easy 
shipment around the globe.  #10201

Bio-Microbics Inc.
8450 Cole Parkway, Shawnee, KS 66227 USA

sales@biomicrobics.com
www.biomicrobics.com

Private Labeling,  
Contract Manufacturing

Dietary Supplements 
Contract Manufac-
turer with superior 
manufacturing  
and packaging  
technologies and  
years of expertise  
and with presence in 
41 countries provides  
products in bulk or in custom packaging with 
your own brand at competitive prices. NSF, 
NHPD, and KSA GMP certified facility and  
strategically located. Contact us, We are here  
to help you!  #12210

Arnet Pharmaceutical Corp.
Pilar Vargas, Intl. Sales Manager

Tel: 954-236-9053 ext. 115

pilar@arnetusa.com
www.arnetusa.com

16103

AMERICAN VITAMINS 
for Worldwide Distribution

Cévan International has 15 years of experience in  
international logistics and product registration. We 

have over 150 different products from the most popular 
multi-vitamins to new, cutting edge targeted nutritional 
formulas. With our private labels & custom formulas, 
we’ll adapt our products to your local market needs.

Become a distributor — email: info@cevan.com

www.cevan.com
10286

Distributors Sought 
for Hair Care Products

Luster Products Inc. is an 
African-American owned and 
operated manufacturer of hair 
care products for the entire 
family. Our brands include 
Pink Oil Moisturizer, hair 
care for women; Scurl, hair 
care for men; PCJ, hair care 
for children and YOU, hair 
care for men and women.  
We also manufacture 
“Designer Touch” and “YOU 
Pro”, two lines of premium, professional salon 
products sold to hair stylists. We are looking  
for distributors worldwide.                       #11871

Luster Products
1104 West 43rd St., Chicago, IL 60609 USA

contactus@lusterproducts.com
www.lusterproducts.com

Health/Beauty/Fashion



always innovating. Always pure.

12528
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Franchising

C R E S T C O M  i s  t h e  a n s w e r
Call 303.267.8200 in the U.S. 

www.crestcom.com

Creators of 
THE BULLET PROOF®

MANAGER

©2010 Crestcom International, LLC, Greenwood Village, Colorado  80111 USA

If you’re looking  
for world class training 

 or  
a world class 

business opportunity...

11543

©2010, FasTracKids International Ltd.,     Greenwood Village, Colorado   80111 USA,

11667

Request Free  
Information from  
Our Advertisers

Visit  
www.thinkglobal.us/reader 

to request information from any of the  
advertisers in Commercial News USA.
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 Building/Construction/Hardware
Exclusive Area Distributors  

Wanted for Decorative Concrete 
Overlay Products

Decorative Concrete 
Products manufacturer 
seeks distributors  
world-wide. Expand 
your business or build 
a new one by offering 
proven products since 
1986 to repair, protect 
and beautify existing 
concrete surfaces by 
resurfacing, texturing, 
staining, dyeing, pattern 
stamping, etc. Also, Concrete Counter tops.  
We provide materials, training and support.#12485

Concrete Solutions Inc.
3904 Riley St., San Diego, CA 92110 USA

Ultra Surface® Products & Systems
www.concretesolutions.com

11856

www.questconstructionsproducts.com 1-480-754-8900 USA American Made Products

A Div i s ion o f Ques t Cons t ruc t ion Produc t s ™

Foreign License Opportunity for 
Patented ICF Technology

BuildBlock® Building 
Systems is seeking 
exclusive foreign 
licensing partners 
worldwide to locally 
manufacture state-of-the-art BuildBlock Insulated 
Concrete Forms® and BuildDeck® Insulated Floor 
System. The forms are stacked into the shape of 
the exterior and load bearing walls of any struc-
ture, reinforced with steel rebar, and filled with 
concrete. These interlocking, stay-in-place forms 
save construction time and labor and are energy-
efficient, quiet, comfortable, and safe.         #12349

BuildBlock® Building Systems
Dustin Cox, International Sales Executive

9705 N. Broadway Ext., Ste. 200, 
Oklahoma City, OK 73114 USA

global@buildblock.com
www.buildblock.com/global

12224

worldwide export managed by: bigjohn@doriandrake.com

www.doriandrake.com

Tel: 914-697-9800

Fax: 914-697-9064

Distributor Inquiries Welcome

BIG JOHN
TREE TRANSPLANTER MFG.,INC.

Move trees...
don’t destroy them!
Over 20 models of tree 
transplanting equipment:

Review all models, specs,
application examples, at:

www.big-john.com
will@big-john.com

The Worldwide Leader 
in tree moving equipment.

High Quality Plumbing, Heating,  
Industrial Supplies

This wholesaler/distributor 
is a single source for sanitary 
ware, valves, taps, pumps, 
flush valves, bathroom  
accessories, heating prod-
ucts, tools, and replacement 
parts. This company has 
an experienced staff with 
good knowledge of the 
building materials industry 
and is able to supply products for all types of 
construction projects. Your One Stop Supplier. 
Distributors, Developers, Contractors, Architects, 
Engineers, and Plumbers sought. #10643

Hirsch Pipe & Supply Co.
Greg Mariscal, Director of International Sales 

15025 Oxnard St., Suite 200, Van Nuys, CA 91411

export@hirsch.com
www.hirsch.com
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Re-Deck Concrete Renovation
Proven concrete 
re-surfacing 
material. High 
strength & 
durable can be 
used on pools, 
hotels, carparks, 
walkways, 
terraces & indoors. Commercial & Residential. 
Training, tools, materials & marketing included. 
Manufacturing & Distribution available.   #16116

Re-Deck LLC

www.redeckpools.com

Health Essist Natural Patches
Health Essist offers all 
natural transdermal 
patches for energy and 
dehydration. 3 per pack, 
216 per case. Scientifically 
proven. Available pack-
aged or in bulk. Vitamin, 
mineral and supplement 
blend. Contact us for dis-
tribution opportunities. 
#16175

Health Essist Inc.

www.patch-me-in.com

International Opportunities

Seeking International business partners. Very 
profitable and fast growing, even in these eco-
nomic times. No franchise fees. Contact us today 
for additional information or visit us online at 
www.elitecrete.com.                                  #16211

Elite Crete Systems

info@elitecrete.com
www.elitecrete.com

16206

Osmotik®/Osmosis Technology, Inc.
For over 25 
years, Osmotik® 
has provided 
superior quality 
for residential 
and commercial 
reverse osmosis 
elements. We  
provide TFC, CTA, UF and NF membranes. All 
Osmotik® products meet or exceed FDA and NSF 
standards and regulations. #16122  

Osmosis Technology Inc.

www.osmotik.com

Commercial & Industrial Boilers  
~95% Efficient

The Sidel SRU Condensing  
Flue Gas Heat Recovery unit  
can increase the energy  
efficiency of your natural or  
LP gas boiler to more than  
90%! Easy-to-install, resistant  
to acidic flue gas condensate,  
no moving parts, no  
maintenance, reduced CO2,  
and ASME constructed. Contact us today. #16184

Sidel Systems U.S.A. Inc. 
Tel: 805-462-1250
sidelusa@aol.com

www.sidelsystems.com

Screw Thread Inserts
A primary source 
for insert and related 
tooling needs. ISO 
9001: 2008 Certified, 
and DFAR compliant. 
Competitive pricing, 
fast deliveries. 
A supplier to OEMs, 
Government Agencies and Distributors since 
1972. Wide range of materials and finishes. 
Quotes available. #16220

Helical Wire Inc.

m
www.helicalwire.com

Dealer Inquiries Welcome for  
Portable Searchlights

MAXA BEAM search-
light systems are light-
weight, portable, and 
provide visible light 
up to 3000, IR up 
to 1400 Meters and 
operate with 12/24/48 VDC or 110-240 VAC. 
Some applications are search & rescue, target 
recognition, anti-piracy, marine & port security, 
border security, covert surveillance.  #16232

Peak Beam

g
www.peakbeam.com

Instant Tea, Coffee, Drink Mixes
Custom formula-
tions of blended 
hot & cold instant 
drink mixes and 
flavor systems.  
We stock a wide 
variety of bulk 
instant teas &  
coffees. We offer 
Flexible packaging.  
Organic & ISO certified.                           #16138

American Instants Inc

customerservice@americaninstants.com
www.americaninstants.com

Schneider Used Semi Truck Sales
Schneider is selling 
1000 05 build standard 
previously fleet owned 
trucks $23,000 -  
$20,000 & 04 build -   
$14,000 - $11,000  
Century Class  
Freightliners 
semi trucks. Review 
our inventory online. #16203

Schneider National Inc.

jonesg@schneider.com
www.sfitrucks.com

DTH Rock Drilling Products
Designed, Engineered, 
Fabricated in the USA 
utilizing quality carbides 
and superior materials 
for extended service life. 
Well suited for any type 
of percussion drilling 
applications. Blast Hole, 
Quarry, Mining, Road, 
Oil, Gas, Well and envi-
ronmental.        #16231

Rock Hog Drilling Products Inc.

g
www.rockhog.com

American Products at Bargain Prices 
We specialize in sourc-
ing food, cosmetics and 
other American products 
at bargain prices for im-
porters in Sub-Saharan African countries. Wheth-
er you are a small or medium-sized importer in 
any of the 48 countries in Sub-Sahara Africa, our 
experienced staff will help with the challenges of 
buying American. For information contact us at: 
Ekulo Distribution Co, USA Inc.,14900 Hilton 
Drive, Fontana, CA 92336.                       #16233

Ekulo Distribution Co. USA Inc.

m
www.ekulousa.com
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Log Homes for Worldwide Delivery
Our company  
started in Rocky  
Mount, North  
Carolina with  
one simple goal:  
To manufacture  
the best log home  
in the world. With  
this as our mission,  
we united nature and technology in milling, 
manufacturing, and joinery. #10825

The Original Log Cabin Homes Ltd. 

www.logcabinhomes.com

Pharmaceuticals & Medical Supplies

We are a Florida prescription drugs wholesaler 
and distributor of disposable medical supplies  
in business for 15 years and managed by Doctors 
with a wide experience in the medical field. Our 
prices are at wholesale level .                     #12271

BLUE ARROW INC.

t
www.bluearrow.net

New Lubrication Technology

#16036

Eptech

ep_tech@msn.com
www.polytron-lubes.com

Multi-Purpose Hand Cleaning Towels
Unique pre-saturated paper tow-
els remove toughest industrial 
soils (paints, adhesives, inks, 
grease). Safe for home use also. 
Ingredients include natural oils, 
conditioners, and antiseptic 
agents. Private labels available. 
Bulk discounts offered. Flexible 
terms for international buyers. 
Seeking exclusive distributors. 
#16099  

ABC Compounding Co. Inc.

www.abccompounding.com

Slip Resistant Chemicals
One application 
makes all types of 
floors slip-resistant 
for five years, indoors 
or outdoors. Use on 
tile, marble, granite, 
cement, wood, etc. 
Seeking exclusive 
distributors in various 
international markets. 
#11386

Trusty-Step International

m
www.trusty-step.com

Doctor Recommended Skin Care
Doctor recom-
mended; Clear 
Beauty™ skin 
care products are 
nature based 
formulations that 
focus on such 
problem areas as 
Dark Spots & Skin Lightening, Acne Care  
and Anti-Aging. Seeking additional  
worldwide distribution! #12475

Pure Science International

info@purescienceintl.com
www.purescienceintl.com

Car Safety at Your Fingertips!
When seconds count, reach  
for ResQMe™ to help cut seat  
belts & break tempered glass  
– the solution for car entrapment.  
ResQMe™ is a very powerful  
tool providing real peace of  
mind for every motorist. Perfect  
for police, fire, retail & promotions!       
 #16049

ResQMe™

info@resqme.com
www.resqme.com

OFF PRICE

Exporting Name Brand goods for over 25-years
Brad Sawick

www.ttsincusa.com

Name Brand Goods Below U.S. Dealer Wholesale 
Prices. Buy Direct from the U.S.A. & Save Huge!

CLOSEOUTS 12457

Innerlynx® Modular Mechanical Seals
By forming a mechanical seal be-
tween pipes going through walls, 
floors and pipeline casings, APS 
Innerlynx® are designed to be in-
stalled quickly and easily by one 
worker with no special training. 
Innerlynx® are non-conductive 
and isolating, and are made from 
synthetic rubber with heavy-duty, plastic pressure 
plates. Sixteen sizes are available to fit most pipes 
with diameters ranging from ½" to 120". #11713

Advance Products & Systems

m
www.apsonline.com

Seeking International Distributors
TransMotion Medical  
manufactures the  
most advanced line  
of Multi-Purpose  
Medical Treatment 
Stretcher-Chairs  
featuring infinite  
motorized positioning 
and accessories. One 
Patient, One Surface  
from Admission to Discharge. #12582

TransMotion Medical Inc.

www.transmotionmedical.com

U.S. Immigration Law Firm

Thompson Immigration helps foreign investors 
(with no minimum investment), corporations 
and professionals come to the United States to 
work and live permanently. Free webinars on 
immigration options available. #16085

Thompson Immigration Law Associates

www.thompsonimmigration.com

12191

(580) 313-0620
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Seeking Distributors Worldwide
DRY-ALLs Wet Cellular 
Phone Emergency Kit 
made by HPL, LLC. dries 
out wet cell phones and 
personal electronic items. 
This easy to use affordable 
product dries every type 
of cell phone from any 
type of moisture.  This is 
a one of a kind product. 
#16234

HPL LLC

hplllc@mchsi.com
www.DRY-ALL.com

Auction!
Celebrity Chef Marketplace

#16238

Celebrity Chef Marketplace™
chef.rod.valentine@juno.com

www.linkedin.com/in/rodvalentine

™

Windshield Repair Kits
Windshield Do-It-Yourself 
(DIY) Repair Kit makes it easy 
to repair many types of wind-
shield defects. This product 
saves windshield replacement 
cost, improves safety and 
visibility. We offer many other 
DIY & professional repair & 
maintenance products. Visit our 
website. Seeking distributors.    
#16240

Repair Plus 1

m
www.RepairPlus1.com

Please take a moment to renew your free subscription.
Visit our website to renew your subscription; 

or to begin a new one.

www.thinkglobal.us/subscribe

Free Subscription

Vazoom: The Science of Invigoration

Vazoom, a zero-calorie drink mix, contains  
essential vitamins and antioxidants. Made in the 
U.S.A., it is available in four flavors conveniently 
packaged in single-serve go-packs. #16235  

American Instants Inc.

m
www.drinkvazoom.com

16172

Innovative Exfoliating Gel
Innovative formula of 
The Exfoliating Gel is 
the Most Gentle and 
Effective for Face and 
Body skin. This helps 
generate younger, 
softer skin and gives 
immediate  visible  
results. Helps moistur-
izing creams penetrate better. Anti-Aging creams 
also available. Seeking Distributors.          #11684

Eternna Bella Sales

m
www.EternnaBellaSales.com

Ayse Oge: International Trade 
Speaker/Consultant/Author

Grow your company with  
international business expertise! 
Ayse Oge will enhance your 
skills to generate more revenue.  

 
cultural dimensions of  
international trade

“Global Business Guide” and “Emerging Mar
kets” booklets. #16236

Ayse Oge
oge@earthlink.net

www.goglobaltowin.com

Track Rules Affecting Exports to US

For nearly 25 years, top exporters have depended 
on International Trade Today to keep track of U.S. 
regulations. Sign up for a free trial today, and receive 
all the news exporters need to succeed in the U.S. 
market - in easy to understand language.  #16239

Broker Power, Inc.

info@brokerpower.com
www.brokerpower2.com

Pain Relieving Products
Avedana provides 
soothing relief 
from minor aches and pains due to sore muscles, 
strains, joint discomfort and arthritis. This is one 
of many products offered by Unipack Inc., a reli-
able and cost-effective private label manufacturer 
for the institutional and long-term care market. 
We are family owned and pride ourselves on cus-
tomer service and quality products. We distribute 
within the United States and are always seeking 
additional export markets worldwide. #12157

U.S. Pharmaceuticals

unipackinc.com
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Big John Tree Transplanter Expands Worldwide 
with the Help of Commercial News USA

Big John Tree Transplanter Mfg. Inc, 
based in Heber Springs, Arkansas, is 
exporting millions of dollars of American-
made equipment thanks to new custom-
ers it has found as the result of advertising 
in Commercial News USA, the official 
export promotion magazine of the U.S. 
Department of Commerce.

In the past year, Big John has entered 
new markets in Canada, Iran, Lebanon, 
Mexico, Mongolia, Russia, Spain, The 
United Arab Emirates, The United King-
dom, The Ukraine and Vietnam. 

Concerns about the possibility of a do-
mestic economic slowdown prompted Big 
John to actively pursue overseas business 
about five years ago, says Will Hum-
phreys, vice-president of the company. “It 
has definitely paid off,” he adds, “Exports 
will represent approximately 35% of our 
revenue this year.” In addition to direct 
marketing through Commercial News 
USA, Big John works with Dorian Drake 
International, international sales agents 
based in White Plains, New York. 

Humphreys credits Commercial News 
USA with generating qualified leads for 
Big John that have led to sales. Moreover, 
he says, the pattern of leads from around 

the world has provided the company with 
invaluable market research. 

“Currently we are working on estab-
lishing customers and distributors in all 
of these countries in addition to China, 
India, Turkey, Malaysia and The Philip-
pines. Later this year we expect to solidify 
distributorship relationships in several 
Central and South American countries 
also,” says Humphreys.

Big John specializes in building tree 
transplanters. For the past 35 years, the 
company has been dedicated to the design 
and production of the best, most durable 
and functional tree transplanters in the 
world. Big John’s machines are responsible 
for moving millions of trees all over the 
world and our commitment to our cus-
tomers’ satisfaction is our main objective. 

Looking ahead, Big John sees con-
tinued growth potential overseas. “The 
world is becoming increasingly interde-
pendent and we at Big John welcome 

the opportunity to assist our customers 
wherever they may be,” says Humphreys.

Worldwide Sales Managed By:
Dorian Drake International

2 Gannett Drive
White Plains, NY 10604 USA

bigjohn@doriandrake.com

www.doriandrake.com

“Exports will represent  
approximately 35% of  
our revenue this year.”
–  Will Humphreys, vice-president  

of Big John Tree Transplanter  
Manufacturing, Inc.

The spoon shaped blades on a Big John Transplanter are inserted into the ground along a 
curvilinear track forming a totally enclosed pod of roots and soil. The tree is then removed from 
the soil and transported to its new home.

Seven New Model 90D’s are ready to be 
shipped to Dubai. This is another export suc-
cess that is helping Big John’s business  
to grow.
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 1. What is your job category? 

❑  Executive Management (Chair-
man, President, Owner, Partner, 
General Manager, Managing 
Director, CEO, COO, CFO) 

❑  Senior Management (Vice 
President, Sales/Marketing, 
Engineer, Purchasing, Traffi c/
Distribution, Product Manager, 
Import/Export, Operations, 
Customs)

❑  Other Professional Manage-
ment (Lawyer, Doctor, Professor, 
Government, NGO, Non-Profi t)

❑  Non-Management (Administra-
tive Assistant, Secretary, Intern)

2.  What is the principal 
business activity of your 
company or organization?

❑ Wholesaler
❑ Industry (Purchasing)
❑ Representative/Distributor
❑ Trade Association
❑ Dealer
❑ Manufacturer
❑ Export Trading Company
❑ Government
❑ Agent/Broker
❑ Service
❑ Other

3.  How many employees work 
for your company?

❑ 1 ❑ 2-10 ❑ 11-50 ❑ 51-100
❑ 101-500 ❑ More than 500

4.  How much does your 
company spend each year 
on products and services 
from other countries?

❑ Less than $100,000
❑ $100,000-499,999
❑ $500,000-999,999
❑ More than $1,000,000

5.  How comfortable are you 
reading documents written 
in English?

❑ Very comfortable
❑ Somewhat comfortable
❑ Not comfortable at all

6.  Where does your company 
currently import products 
from (check all that apply)?

❑ Africa
❑ Asia/Pacifi c (except China)
❑ Canada
❑ Central America
❑ China
❑ European Union
❑ India
❑ Mexico
❑ Middle East
❑ South America
❑ United States
❑ Other

7.  Do you personally make 
purchasing decisions?

❑ Yes ❑ No

8.  How many people in your 
company read each issue of 
Commercial News USA?

❑ 1 ❑ 2 ❑ 3 ❑ 4 ❑ 5 ❑ 6 
❑ More than 6

9.  How would you rate the 
relevancy of Commercial 
News USA to your business?

❑ Very relevant
❑ Somewhat relevant
❑ Not relevant

10.  How many purchases have 
you made from companies 
as a result of reading 
Commercial News USA?

❑ None ❑ 1 ❑ 2-3 ❑ 4-5 ❑ 6-10
❑ More than 10

Company Name

Your Name     Job Title

Street Address

City Province Country Postal Code

Telephone Number     Fax Number

E-mail

Web Site Address

Signature     Date

❑ Agricultural
❑ Automotive/Aviation/Marine
❑ Building/Construction/Hardware
❑ Business Services
❑ Consumer Goods
❑ Electrical/Electronics
❑ Environmental
❑ Health & Beauty/Fashion
❑ Food/Food Processing
❑ Franchising

❑ Hotel & Restaurant Equipment
❑ Industrial Equipment, 
❑ Services & supplies
❑ IT/Telecommunications
❑ Materials
❑  Medical/Scientifi c Products 

& Equipment
❑ Safety & Security 
❑ Sports & Recreation
❑ Trade Show

 If you want to receive future issues of Commercial News 
USA, please fax back this form to 1-413-584-1688 or go 
online to www.thinkglobal.us/subscribe.

❑ Yes, I want to continue receiving Commercial News USA

 Please indicate the business categories you are 
interested in (check all that apply):

 This form also is available online at www.thinkglobal.us/reader
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THE FIRST DOCK OF ITS KIND... THE LAST DOCK YOU WILL EVER NEED.

Plus, with our full line of slides, 
swim ladders, fishing piers, 

benches, and easy-to-use boat 
and PWC lifts, EZ Dock can help 
you create your ideal waterfront 

environment. 
 

Visit www.ez-dock.com

 

 to find a representative near you.

 modular design 

 
 

 (meets ADA guidelines) 
 

 

Patented

EZ DOCK  
               WORKS FOR YOU

When it comes to finding the right playground for your next 
recreational project, Miracle Recreation is your source 
for the most innovative and highest quality playground 
equipment available.

Contact your local Miracle representative, who will assist 
you in creating your unique Miracle.  

Shaping the Future of PLAY

TM

www.miracle-recreation.com

11052

+1-704-340-1382

+1-417-235-6917


