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DISCOVER THE LATEST IDEAS, PRODUCTS AND SOLUTIONS!
Unite with the entire industry in one place

The 2010 National Restaurant Association Restaurant, Hotel-Motel
Show is your best opportunity to find the latest ideas, products,
FREE education and contacts you need to stay competitive.

e See more new product launches than at any other industry event

e |mprove your business with insights from industry experts in
65+ FREE education sessions

e Network with leading industry professionals and learn strategies
to increase your bottom line

e Discover new ways to lower your menu costs and improve
customer satisfaction & retention

e Minimize travel expenses by getting everything you need to
make more money, control costs and increase efficiency

INTERNATIONAL Build Your Bar Program Profits

WINE,&SJPIRITS . . -
Beer evenr | R€gister today and save at www.winespiritsbeer.org

ar e xa suow I Separale registration and qualifications required to enter IWSB, 23-24 May 2010

In cooperation with U.S. Department of Commerce, the Foreign Agricultural
Service and National Association of State Departments of Agriculture.

The Commercial Service logo is a registered trademark of the U.S.
Department of Commerce, used with permission.

National Restaurant Association

Restaurant, Hotel-Motel Show gg%ﬁ%%’éﬁ
22-25 May 2010 T

McCormick Place, Chicago
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Building and Construction Industry Featured

This edition of Commercial News USA
features our annual Building and
Construction special section on Page 12.

Companies around the world inter-
ested in this industry sector will find
more than a dozen American compa-
nies that are looking for new partners
around the world.

In addition to promoting the build-
ing and construction sector through
Commercial News USA, the U.S.
Commercial Service International
Buyer Program (IBP) brings delega-
tions of buyers to the U.S. for industry
trade shows.

Last year, the IBP program helped
bring more than 125,000 buyers to the
United States. (See Page 11 for a com-
plete list of 2010 shows.)

Two upcoming IBP shows in the
Building and Construction Sector are
the International Builders Show and
World of Concrete.

The International Builders Show is
the largest annual light construction
show in the world with attendees com-
ing from over 70 countries. More than
61,000 attendees and more than 1,000
exhibitors are expected to participate
in this year's show, which will be held
from January 19-22.

World of Concrete, which will be held

in Las Vegas from February 2-5, will
also interest builders. Last year, 65,287
people from around the world attended
the show. With more than 800,000 net
square feet of the newest concrete and
masonry products, ideas and technolo-
gies from more than 1,300 exhibiting
companies, World of Concrete deliv-
ered the second largest event in its 34-
year history, second only to its record-
breaking show in 2007.

As IBP shows, both the International
Builders Show and World of Concrete
bring together international buyers
and exhibitors to expand business
both domestically and overseas.

Of course, each issue of Commercial
News USA also brings together buyers
and sellers in many different industry
sectors. As always, the current edition
of the magazine features close to 100
U.S. companies that are interested in
expanding into new markets around
the world.

For more information, contact the
company directly or use our Reader
Service request form, which is avail-
able online and on Page 31.
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May 22-25, 2010 in Chicago, lllinois, USA

Equipment Sustainability, Local Sourcing
& Nutrition: Hottest Menu Trends in 2010

The National Restaurant Association’s
annual survey of more than 1,800
professional chefs — members of the
American Culinary Federation (ACF)
- reveals that local sourcing of ingre-
dients, sustainability and nutrition
will be the hottest trends on restau-
rant menus in 2010. Locally grown
produce, locally sourced meats and
seafood, sustainability, mini-
desserts and locally produced wine
and beer top the list of nearly 215
culinary items in the “What’s Hot in
2010” survey. Rounding out the top
10 trends are nutritious kids’' meals,
half-portions, farm-branded ingredi-
ents, gluten-free/food-allergy
conscious meals and sustainable
seafood.

“No one has a better view of
restaurant menu trends than the
U.S. chefs of nearly one million
restaurants, and that is why we
survey these culinary professionals
on what hot, new trends we'll see
in the coming year’’

— Dawn Sweeney, President and CEO of the

National Restaurant Association

The leading culinary theme
revealed by the survey is sustain-
ability, which is ranked as the third
hottest trend. Whether applied to
produce, meat, seafood or alcoholic
beverages, the concepts of environ-
mentally friendly practices and local
sourcing — farm-to-fork — are appealing
to both restaurant operators and
consumers for several reasons,
including freshness, minimal
transportation, and supporting
local communities and businesses.

Nutrition is another culinary
theme that ranks high on the list
of trends at number 15. Healthful
options for children, produce, super-

January/February 2010

fruits, bite-size and half portions,
and food allergy conscious and
gluten-free meals all rank in the top
20, illustrating that consumer interest
in health and nutrition continues to
grow and that restaurants are
responding.

Also included in the survey were
questions about kitchen and concept
trends. The chefs rated environmen-
tally friendly equipment as the top
kitchen equipment trend, and the
hottest restaurant concept in 2010 as
restaurants with gardens.

Visit www.restaurant.org/foodtrends
to read the complete survey (includ-
ing full results, video, etc). Also
attend NRA Show 2010 to participate
in education sessions, visit focused
pavilions and network with top
professionals and manufacturing
companies that are in the forefront
of the Hot Trends identified in this
survey.

Be there at NRA Show 2010!
The National Restaurant Association’s

annual trade show — the National Restau-
rant Association Restaurant, Hotel-Motel

Commercial News USA « www.export.gov/cnusa

Show® - is the largest and most comprehen-
sive industry event and will be held May
22-25, 2010, in Chicago. Together with
the International Wine, Spirits & Beer
Event (May 23-24, 2010), it will offer
first-hand opportunities to experience and
explore the hottest food, beverage and
equipment trends in the culinary world.

For more information, visit
www.restaurant.org/show.

NATIONAL ¢

RESTAURANT
ASSOCIATION

RESTAURANT
HOTEL-MOTEL

SHOW

How To Contact

The National Restaurant Association
Restaurant, Motel-Hotel Show
150 North Michigan Avenue, Suite 2000
Chicago, IL 60601-7569 USA
TEL: 1-312-853-2525 * FAX: 1-312-853-2548
www.restaurant.org/show

Reader Service #12199



June 5-11, 2010, Las Vegas Convention Center, Las Vegas, Nevada
Conference: June 5-11; Exhibits: June 9-11

See AV Advancements at InfoComm 2010

The audiovisual industry has been
helping people communicate for
nearly a century. While many conjure
images of overhead and slide
projectors when thinking about AV,
today’s technology includes video-
conferencing, command-and-control
rooms, video walls, stadium screens,
and more. AV is no longer optional —
businesses and institutions around
the world rely on the $75 billion
USD global professional audiovisual
industry to communicate.

That is why so many businesses
and governments around the world
are coming to see the latest com-
mercial AV technology at InfoComm
2010 — the leading commercial
audiovisual systems marketplace
for integrated display, projection,
audio, conferencing, lighting and
staging, digital signage, and commu-
nications system solutions. Info-
Comm 2010 will take place 5 -11
June 2010, at the Las Vegas Conven-

Benefits for organized
delegations include:

* Complimentary 3-day exhibits-only
registration for InfoComm 2010 —
a $125 USD value.

* Two complimentary educational semi-
nars within the InfoComm Academy
program held in conjunction with the
exposition — a $338 USD value.
(Please note that only two-hour semi-
nars are eligible for this offer, which
is subject to availability. Most sessions
are offered in English only).

Unlimited access to International
Business Center

Invitation to the International
Reception hosted by InfoComm on
Wednesday evening, 9 June

Special invitation to the InfoComm
Opening Reception on Tuesday
evening, 8 June

Special VIP international delegate
“IBP” identification ribbon and
registration badge

Dedicated international registration
area with multi-lingual staff

tion Center in Las Vegas, Nevada.

The conference will include more
than 300 courses, basic through
advanced levels, covering audio,
video, projection, digital signage,
3D, design, certification, conferenc-
ing, AV-IT integration, and more. The
exposition, being held 9-11 June, will
feature more than 900 exhibitors
from the leading audiovisual manu-
facturers and service providers.

“Attending InfoComm'’s tradeshow
is a worthwhile investment in both
time and money,” said Randal A.
Lemke, Ph.D., Executive Director,
InfoComm International. “In just
a few days you can visit the most
comprehensive array of professional
audio, digital signage, display, con-
ferencing and telepresence, lighting,
control system, and signal distribu-
tion technology manufacturers
available in one location, all while
receiving world-class education and
training from leading experts and
manufacturers.”

Although InfoComm is large, it is
easy to navigate, thanks to pavilions
that bring together like technolo-
gies. Audio, Digital Signage, Lighting
& Staging, 3D, and United Collabora-
tive Conferencing are just a few of
the pavilions featuring integrated
solutions from innovative manufac-
turers. Many products and special

Commercial News USA « www.export.gov/cnusa

exhibits on the Show floor can only
be seen at InfoComm.

With more than 32,000 attendees
from 90 countries expected to visit
InfoComm 2010, this is one show not
to be missed. InfoComm 2010 is
supported by the U.S. Department
of Commerce International Buyers
Program (IBP). During the Show,
trade specialists from the Commer-
cial Service will be managing the
International Business Center (IBC)
and the U.S. Export Pavilion. In the
IBC, buyers and sellers come togeth-
er, using the meeting rooms provid-
ed free of charge on a first come first
serve basis, and taking advantage of
the facility to plan their visits to the
exhibit floor.

Please visit your U.S. embassy or con-
sulate to find out more about this program,
as there may be an opportunity to join
a delegation from your country. Join us
for InfoComm 2010!

infoComnmo

How To Contact

InfoComm International
1242 Waples Mill Raod, Suite 200
Fairfax, VA 22030
TEL: 1-703-273-7200

www.infocommshow.org
Reader Service #11725
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June 20-24 2010, in Chicago, USA

The World's Water Event: ACE10

The American Water Works Associ-
ation invites you to attend the 2010
Annual Conference & Exposition
(ACE10), June 20-24, 2010, at the
McCormick Place Convention Center
in Chicago, Illinois. ACE10 will bring
you the latest, most innovative
developments in technologies,
processes, and products essential to
enhancing water quality worldwide.
Learn, explore, and network at the
World's Water Event — ACE10 in
Chicago. ACE10 registration opens
January 13, 2010. For more informa-
tion visit www.awwa.org/acel0.

Fostering a Sustainable Profession
Over the past 129 years, AWWA and
ACE have served as the source of
knowledge and information for water
professionals who work to improve
the supply and quality of water in
North America and beyond. Network
with thousands of water profession-
als, see the innovations of more
than 500 exhibiting companies, and
benefit from the knowledge of more

than 1,000 water industry experts
who will be speaking and presenting
at ACE10.

Show Me the Water!
Immerse yourself in a world of ideas
and innovation at ACE10:

¢ 14 in-depth, interactive workshops
to enhance your conference expe-
rience through examining issues
most relevant to you.

¢ An unparalleled professional pro-
gram with more than 100 sessions
comprising more than 550 presen-
tations, representing the work and
knowledge of more than 1,000
water industry experts.

e See firsthand how local facilities
handle their operations, with sev-
en tours from which to choose.

e More than 500 service providers
showcasing the latest products and
services for all aspects of the water
industry.

¢ Extensive networking opportunities
to share your experiences with

water and wastewater professionals,
designed to strengthen professional
relationships and foster new ones.

International Resource Center at
ACE10

We encourage you to visit the Inter-
national Resource Center at ACE10
and take advantage of the many
resources available, including an
international attendee lounge, ros-
ters of ACE attendees sorted by
country, and opportunities to unite
foreign buyers with US companies
interested in doing business inter-
nationally. The International
Resource Center will be open June
20-23, from 8:00 a.m.—5:00 p.m. at
the McCormick Place Convention
Center.

How To Contact

American Water Works Association
6666 W. Quincy Ave., Denver CO 80235
TEL: 303-794-7711

www.awwa.org/ace10
Reader Service #11563

N\ RACED

American ‘
Water Works . ‘- ‘—V

Association

oHOWMETHEWATER

ANNUAL CONFERENCE & EXPOSITION

The World’s Water Event
June 20-24, 2010
Chicago, lllinois

www.awwa.org/ace10

REGISTRATION AVAILABLE
JANUARY 13, 2010.

11563
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The new shape of
convergent
communications

Join the conversation at IWCE 2010.
Connect with more than 360 cutting-edge
exhibitors to see, up close, the products
and technologies that power integrated
communications systems.
Network with partners and peers, and
collaborate with industry thought
leaders for new insights into doing
your job more effectively.

Convergent communications are rapidly
evolving. Don't miss your once-a-year
opportunity to be a part of the dialogue at
IWCE 2010!
To register or for more information,
College of. T ology: March 8-9, 2010 visit www.iwceexpo.com

Conference & Exp@sition: March 10-12, 2010
Las ‘AQ: onvetition Center, South Hall FREE Exhibit Hall Admission and

as Vegas; Nevada, USA Discounted Conference Pricing for
" Non-US attendees.

www.iwceexpo.com Use Code K3

WASTE EXPO
/ I\ J |
Register or learn more at Conference: May 3-5, 2010
v Exhibits: May 4-6, 2010 ° Georgia
www.wasteexpo.com World Congress Center, Atlanta, GA

Only at WasteExpo, the largest solid waste and recycling show in North America, can you see 500+ exhibitors showcasing the latest

products and services, network with peers and colleagues, and learn from leaders of the industry about the subjects that matter
most to boost your bottom line. Don’t miss your once-a-year chance to be at the center of it all!

Interested in Exhibiting? Use Customer
Companies A-Eo, contact Debra Busby at debra.busby@penton.com or call +1 203.358.4153 Code H4

Companies Ep-Md, contact Denise LaFlamme at denise.laflamme@penton.com or call +1 530.823.1125 for 25% off
Companies Me-Z, contact Marc Acampora at marc.acampora@penton.com or call +1 203.358.4384 Conference!

11560

www.wasteexpo.com
Collection © Transfer * Landfill Management * Recycling ¢ Processing * Green Management

Co-located with: Composting * Truck Components * Safety * Technology

- =L (]
TRAINING MEDICAL WASTE 7
i INSTITUTE CONFERENGE @FI““' &expo ,"‘
May 4-5, 2010 May 5-6, 2010 May 3-5, 2010 00 (o)

www.wastetraininginstitute.com  www.medwasteconference.com www.fluidpowerexpo.com Environmentalists.

In Association with:

9

m AMERICA'S SOLID WASTE INDUSTRY
me m wwwenvironmentalistseverydayore

WASTEC

of the Envi | Industry A

Sponsors: T — E“e rv n av.

LANDFILL TECHNOLOGY CONFERENCE October 3-6, 2010 Environmentalists. Every Day.
- - Americas’ Solid Waste Industry is a service mark
www.landfillconference.com www.wastesymposium.com NSWMA (el mericas Solld Waste Incustry s & service mar
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November 2-4, 2010 in Las Vegas

Three Reasons To Attend AAPEX 2010

New products, networking, and
education are among the many
reasons to attend the Automotive
Aftermarket Products Expo (AAPEX),
the world’s largest business-to-
business event for the automotive
aftermarket industry.

For international buyers, there are
three additional reasons not to miss
AAPEX 2010, Tuesday, Nov. 2
through Thursday, Nov. 4, at the
Sands Expo Center in Las Vegas,
Nevada, USA.

First, all the products and all the
people are all in one place at
AAPEX. This means one trip to
AAPEX provides the unique oppor-
tunity to see and compare products
from approximately 750 U.S.-based
manufacturers in the automotive
aftermarket.

Recognizable brands are through-
out the show floor, as is just about
every brand of replacement part,
including suspension and front-end
products, engines, engine parts and
fabricators, paint and body prod-
ucts, and heat transfer and mobile
air conditioning products and parts.

The leading suppliers of chemi-
cals and lubricants also exhibit at
AAPEX, and the latest tools, diag-
nostic equipment and software are
located in the event's comprehen-
sive Tool & Equipment section.
The AAPEX GreenWay spotlights
products that buyers and retailers
can sell to consumers to help make
their vehicles more environmentally
friendly. A total of approximately
1,800 companies exhibit at AAPEX.

Second, AAPEX is the premier
global event for the automotive
aftermarket. International buyers
continue to report that a trip to
AAPEX is a very productive use
of their time and extremely cost-
effective, given the opportunity it
provides to meet face-to-face with
so many manufacturers from
throughout the world.

In 2009, buyers from approximately
150 countries attended AAPEX. On

the show floor, there were 22
specially designated pavilions for
exhibitors from around the world,
including Canada, Mexico, Italy,
Spain, Turkey, Brazil, Colombia,
China, Hong Kong, Korea, Malaysia,
Taiwan, India, and Pakistan.

The third reason to attend AAPEX
is to locate companies that export.
Approximately 45 percent of the
U.S. manufacturers at AAPEX export,
and this number is expected to
grow. International buyers interested
in finding U.S. manufacturers
may go to the AAPEX web site,
www.aapexshow.com, click on the
Find Products & Exhibitors tab, and
search within “U.S. exporters only.”
International buyers interested in
getting more information also can
e-mail the show at:
info@aapexshow.com.

AAPEX will again be co-located
with the SEMA Show, which will
be held the same week at the Las
Vegas Convention Center. AAPEX

Commercial News USA « www.export.gov/cnusa

is jointly sponsored by the Automo-
tive Aftermarket Industry Association
(AAIA) and the Automotive Aftermar-
ket Suppliers Association (AASA).

For more information, visit the AAPEX
Web site, www.aapexshow, or e-mail:
info@aapexshow.com.

S
ABpEY

AUTOMOTIVE AFTERMARKET PRODUCTS EXPO

How to Contact:

W.T. Glascow, Inc.
10729 West 163rd Place
Orland Park, IL 60467 USA
TEL: 1-708-226-1300 * FAX: 1-708-226-1310
info@aapexshow.com

www.AAPEXShow.com
Reader Service #11848
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International Buyer Program singing iematona suers o us. T Fents

Each year, the International Buyer Program (IBP) of the
U.S. and Foreign Commercial Service promotes U.S. trade
events to international buyers.

IBP trade shows give international buyers an opportunity
to assess the best and latest in U.S. technology, products,
and services. Since 2005, export sales from connections at
IBP events have grown 72 percent and are expected to con-
tinue to grow. Last year, 423 delegations — which included
more than 125,000 foreign buyers — traveled to the United
States to attend IBP events.

In 2010, 35 U.S. tradeshows will be part of the IBP
program, which recruits delegations of qualified foreign

buyers, sales representatives, and business partners

to attend events in the U.S. Use the list below to choose
the shows you would like to attend, and contact the
nearest office of the U.S. Commercial Service to find

out how to join a delegation.

How to Join a Delegation:

The Commercial Service has a network of export and
industry specialists located in more than 80 countries
worldwide. Trade specialists provide counseling and servic-
es to help match international buyers with U.S. suppliers.
To find the U.S. Commercial Service office nearest you,
visit www.buyusa.gov.

IBP Trade Show List - 2010

IBP Show

Consumer Electronics Show

AG CONNECT EXPO 2010
International Builder's Show
International Poultry/Feed Expo
World of Concrete

American International Toy Fair
MAGIC Market Place - Winter
Graphics of the Americas)
International Hospitality Week

International Home and Housewares Show
International CTIA Wireless 2010 Convention

ISC West 2010

IPC APEX EXPO

International Franchise Expo 2010

The 2010 NAB Show

High Point Market - Spring

Offshore Technology Conference
Waste Expo 2010

National Hardware Show

Textile & Sewn Products Industry Week
ELECTRIC POWER 2010

NRA Restaurant, Hotel-Motel Show
Premier Orlando 2010

InfoComm 2010

Clinical Lab Expo

FIME International Medical Expo
International Woodworking Machinery
International Baking Industry Exposition
GRAPH EXPO 2010

American Dental Association

PACK EXPO International 2010
Automotive Aftermarket Industry Week
American Film Market

Greater New York Dental Meeting
POWER-GEN lInternational

Industry Show Venue Dates
Information/Communications Las Vegas, NV Jan. 7-10 2010
Agriculture Orlando, FL Jan. 12-15 2010
Construction Las Vegas, NV Jan. 19-22 2010
Agribusiness Atlanta, GA Jan. 27-29 2010
Construction Las Vegas, NV Feb. 2-5 2010
Consumer Goods/Toys New York, NY Feb. 14-17 2010
Textiles/Apparel Las Vegas, NV Feb. 17-19 2010
Printing and Publishing Miami, FL Feb. 25-27 2010
Hospitality Las Vegas, NV Mar. 7-10 2010
Consumer Goods Chicago, IL Mar. 14-16 2010
Telecomm Las Vegas, NV Mar. 23-25 2010

Safety & Security
Information/Communications
Franchising
Information/Communications

Consumer Goods/Furniture High Point, NC Apr. 17-22 2010
Energy/Oil Houston, TX May 3-6 2010
Waste Management Atlanta, GA May 4-6 2010
Consumer Goods Las Vegas, NV May 4-6 2010
Textiles Atlanta, GA May 18-20 2010
Energy (Coal-based) Baltimore, MD May 18-20 2010
Foodservice/Hospitality Chicago, IL May 22-25 2010
Beauty/Hygiene Orlando, FL Jun. 67 2010
Information/Communications Orlando, FL Jun. 9-11 2010
Medical Anaheim, CA Jul. 25-29 2010
Medical/Healthcare Miami, FL Aug. 11-13 2010
Manufacturing/Woodworking Atlanta, GA Aug. 25-28 2010
Food Processing Las Vegas, NV Sep. 26-29 2010
Printing/Graphics Chicago, IL Oct. 3-6 2010
Dental/Healthcare Orlando, FL Oct. 9-12 2010
Packaging Machinery Chicago, IL Oct. 31-Nov. 4 2010

Automotive
Entertainment/Feature Film
Dental/Healthcare

Electric Power/Energy

Las Vegas, NV
Las Vegas, NV
Washington, DC
Las Vegas, NV

Las Vegas, NV
Santa Monica, CA
New York, NY
Orlando, FL

Mar. 24-26 2010
Apr. 6-8 2010
Apr. 9-11 2010
Apr. 12-15 2010

Nov. 2-5 2010
Nov. 3-10 2010

Nov. 26-Dec. 1 2010

Dec. 14-16 2010

January/February 2010
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2010 Commerial Construction Show

:2:0:1:0
COMMERCIAL
CONSTRUCTION

As you plan your valuable travel budget dollars for 2010, make sure the
Commercial Construction Show is included.

After eight successtul years, the show i a primary product, information ond networking source for
design, construction and maintenance professionals in the retal, hospitality, restaurant and other
commercial construction arenas.

Mark your calendars for June 9-10. Minneapolis Is a convenient flight from almost everywhere in the
United States and a shor drive from much of the Midwest.

New in 2010:

* Efficient, two-day format

To accommodate your busy schedules, the show begins on
Wednesday morning and concludes mid-affemoon on Thurs-
day. You can expenence the whole show in just fwo days.

* BEasy convenient registration

For retal, hospitalty and restauwront executives, as well as archi-
tects, engineer and landiords, one offordable regsinafion fee
now includes complete access fo the exhibit hal. networking
events, seminars and keynote speakers.

* Save money — register early

To help you make the most of your crifical fravel budgets, we
will offer significant savings on registration if you register early.
* Thursday keynole speaker

Employee recognition expert Chesher Blon feoches how smple
prase and recognifion techniques wil result in produchive ermploy-
eas who feel noficed, valued and appreciated.

This compeling presentation & pocked with

exampies and best prachices from leading

COMparies.

Chester Blon spoke fo
rave reviews at the 2008

Commercial Construction Show.

Exhibitors:

briﬂiﬂiﬂhflilﬁfﬂhﬂﬂﬂlﬂl.:hiﬂlﬁﬂll-iﬂlllllﬂlﬂl o n-
cheose your business. . Gel More Bang for Tour Bueck!
# Drect-Connect Centrot Our exclusive networking

ship, Availoble jo exhibilors ond sponsors only.

ial eontinaclion Rduiry — all at one ihowl

by subcribing bo Leod Relievol

Show Info 678.765.6550 | Exhibitor Info 214.226.8252 or 214.483.5420
www.cc-show.net

arena will aficdd you 30-minule loce-bo-Joce meelings
with lap-hevel boyen who ame seeking lo lom a parime-

¥ Connecl 4 Success with your forgel cBenby; This pre-
miser avenl brings lopelher key ployen in the commer-

¥ Leod Esreval Keep back ol wour mparfan conlach

" Maximie you maskeling budget: Allow our odver-
. lising experiise drive your leads. Advedise in our kade

1 jowsnals and lel your large! clienh Enow vou will be ol
’ the Show,

16164



XLERATOR":

The Best Selling Hand Dryer in the World

The original, patented high-speed hand dryer is proven to eliminate paper towel costs and
maintenance, help reduce a facility's carbon footprint and improve restroom hygiene.

With over seven years of proven
performance and reliability, the
XLERATOR hand dryer by Excel Dry-
er, Inc. has emerged as the new
industry standard by which other dry-
ers are measured. Unlike conventional
hand dryers’ lengthy 30 to 45 second
drying time, the XLERATOR com-
pletely dries hands 3 times faster (in
10-15 seconds), uses 80% less energy
than conventional hand dryers and
delivers a 95% cost savings when
compared to paper towels. It also
presents the lowest carbon footprint
when compared to traditional hand
dryers or paper towels, a full Life
Cycle Assessment (LCA) Study is
available.

Priced at less than half of the cost
of trough-style models and virtually
maintenance-free, the XLERATOR is

easier for facility managers to install
and maintain in their restrooms.

XLERATOR is available in multiple
finishes that suit a variety of architec-
tural design needs. In addition, Excel
Dryer now offers exclusive digital
imaging technology that allows buyers
to design their own high speed XLER-
ATOR® hand dryers with company
logos, team mascots, school colors, or
any other high resolution image. Excel
Dryer's imaging technology allows the
dryers to be branded with a fully inte-
grated design, rather than a sticker or
other surface brand that could easily
be marred or removed. Buyers can
supply their own digital artwork or
develop the cover graphics with the
help of Excel Dryer’s design team.

Currently, XLERATOR hand dryers
have been in some high profile loca-

IMPROVE

I EENIVARENIVIEN
IN YOUR RESTROOM.

EXCEL 1.800.255.9235

—_

WWW.EXCELDRYER.COM

tions throughout the world, such as
Disney World, Wembley Stadium
(London) Heathrow Airport, Gillette
Stadium, Camival Cruise Lines, Lis-
boa Casino (Macau) UPS Distribution
Centers, and more.

Distributors wanted and select
markets are available.

For pricing and additional information,
please contact Excel Dryer, Inc. P. O. Box
365, 357 Chestnut Street, East Long-
meadow, MA 01028 1.413.525.4531 or
at www.exceldryer.com.

How To Contact

Bill Gagnon, Excel Dryer, Inc.
P. O. Box 365, 357 Chestnut Street
East Longmeadow, MA 01028
Tel: 1-413-525-4531 * 1-413-525-2853

www.exceldryer.com
Reader Service #16078

TIME TO THROW IN THE TOWEL

INDUSTRY |

THE HEW |

STANDARD |

e W

THE XLERATOR® HIGH-SPEED
ENERGY-EFFICIENT HAND DRYER

Three Times Faster (10 to 15 Seconds)
Uses 80% Less Energy
95% Cost Savings vs. Paper Towels
Greenspec® Approved
Helps Facility Qualify for LEED® Credits

e SALES@EXCELDRYER.COM



Bradley

— Where the World Turns For

Plumbing and Washroom Accessories

Headquartered in Menomonee
Falls, Wisconsin, Bradley Corp. is the
industry's leading manufacturer of
commercial plumbing fixtures and
washroom accessories.

Bradley serves a diverse customer
base ranging from small local facili-
ties to international corporations
such as WalMart, General Motors,
U.S. Postal Service, W.W. Grainger,
and AMC Theaters Corp.

The company boasts the greatest
depth and breadth of commercial
plumbing fixtures in the world.
Architects and specifiers look to
Bradley for the most innovative
products in categories such as wash-
fountains, security plumbing fixtures,
multi-station lavatory systems,
Terreon® solid surface products,
emergency eyewash fixtures and
drench showers, patient care
lavatory units, commercial faucets,
commercial showers, washroom
accessories, solid plastic locker
systems, washroom partitions,
and much more.

In fact, Bradley products are used
in some of the world’s busiest and
trendiest places:

¢ One of the largest shopping and
activity centers in Germany — nova/
eventis — chose Bradley to equip its
restroom facilities. Located in the
metropolitan region of Halle-Leipzig,
the shopping center draws up to
20,000 visitors a day to its shopping
and leisure activity venues. The
design and function of Bradley’s
Frequency® Lavatory System met
the center's needs perfectly.

¢ Bradley was asked to help solve a
problem at the NovaCare Complex
in Philadelphia — home to the
Philadelphia Eagles football team.
The original thermostatic mixing
valve that controls hot water flow
was requiring frequent maintenance.
Some areas of the facility, which is
used year-round, weren't receiving
sufficient hot water and the return
system was malfunctioning. Bradley
replaced the original system with a

14

may e

® |

S
o L

high-low Navigator® TMV which han-
dles both high and low-demand
consistently and reliably.

¢ The renovation of Lloyd's No. 1,
The Trafalgar in Portsmouth,
Hampshire, UK posed significant
challenges in order to preserve an
historic mural and to avoid reducing
the usable bar space. Installing a
centrally located washfountain —
rather than eight wall-mounted
basins, allowed the designers to
meet building regulations without
increasing the size of the men’s
washroom or adding a second
washroom, making the facility more
water-efficient and easier to clean.

¢ Administrators at Chicago’s O'Hare
Airport, which serves 76 million
passengers each year, have chosen
Bradley’s Frequency® Lavatory Sys-
tem to help renovate or upgrade
every bathroom facility. Systems in
Terreon were chosen to coordinate
with the existing color scheme, and
other components, such as multi-
height lavs, assure ADA compliance,

security protocols, and ease of repair.

Bradley’s award-winning products
also contribute to greenbuilding

Commercial News USA « www.export.gov/cnusa
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design in many ways. From our new
Terreon® RE recycled solid surface
materials and ‘ndite’ light-powered
technology to 100% post consumer
recycled plastic lockers, lead-free
thermostatic mixing valves, and
energy-saving adjustable speed
Aerix hand dryers, Bradley products
are perfect for LEED construction or
renovation products.

Bradley is synonymous with quality,
durability, and efficiency — from small
projects to complete installations and
renovations. For more information, product
specifications, case studies, and unique
solutions, visit www.Bradleycorp.com.

Bradley seeks distributors in Africa,
the Middle East, and Europe.

How to Contact

International Sales Department
Bradley Corp.
Menomonee Falls, Wisconsin USA
Tel: 262-501-6765
international@bradleycorp.com
www.bradleycorp.com

Reader Service #16162

January/February 2010
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Bradley’s award-winning products contribute
to green building design in many ways.

From our NEW Terreon®RE recycled solid
surface material and ndite® light-powered
technology to 100% post-consumer
recycled plastic lockers, lead-free
thermostatic mixing valves and energy-

saving adjustable speed Aerix® hand dryers,

Bradley products are perfect for LEED®

construction or renovation projects.




Building/Construction/Hardware

1
P0a1-2000

Protective Coatings Systems For:

« Traffic & Bridge Decks * New or Existing Roofs
* Potable Water Storage  + Interior & Exterior

* Waste/Water Treatment  Pipe Lining

Tn “ STE n « Secondary Containment + Seawalls
* Interior & Exterior Walls

* Pilings
UNITED COATINGS is an ISO 9001 certified company with over 90 years of manufacturing experience.
Premium quality protective coatings for Architectural, Industrial and Roofing applications.

'I'ESTEI]
PROVEN

11856

www.unitedcoatings.com (509) 926-7143. USA — American Made Products

DISTRIBUTOR INQUIRIES WELCOMED.

+1.812.985.3628 | www.westechbp.com | global@westechbp.com

WsecH’

Developed in North America...
Proven the World Over! A

LOW MAINTENANCE | EASY TO INSTALL | IMPERVIOUS TO MOISTURE AND INSECTS
LIMITED LIFETIME WARRANTY | VARIETY OF COLORS AND STYLES

16 Commercial News USA « www.export.gov/cnusa

Superior Concrete Products Since 1986

Superior Concrete
Products for existing
Concrete Surfaces to
Repair, Resurface,
Texture, Stamp,
Color Stain, Color
Dye, Color Flake, etc. Proven, since 1986, high
performance products manufactured by Con-
crete Solutions, Inc. restore, protect and
beautify concrete and other surfaces. Thin
Overlays, 1/4" Stamping, Spray-Top, Acid
Staining, Concrete Dye, etc. We provide Prod-
ucts, Training and Support. Visit our website,
www.concretesolutions.com, today. Seeking
exclusive distributors worldwide.
Concrete Solutions, Inc.
3904 Riley St., San Diego, CA 92110 USA

TEL: 619-297-3999 * FAX: 619-297-3333
Ultra Surface® Products & Systems

www.concretesolutions.com

Vinyl Floor Tiles and Wood Planks

EarthWerks™ - Flooring
Inspired by Nature™ - is

a unique line of PVC vinyl
floor tiles and vinyl wood
planks available in a variety
of sizes, thicknesses and
wearlayers for commercial
and residential markets. All products feature
a no-wax finish. Other flooring products,

from vinyl sheet goods to commercial grade
conductive floor tiles, are also available.
EarthWerks™ has warehouses in Texas, Korea,
Belgium and Taiwan. Distributor and agent
territories are available worldwide.

Kenneth Train, Executive VP
EarthWerks/Swiff-Train Company
2500 Agnes, Corpus Christi, TX 78405 USA
TEL: 361-883-1706  FAX: 361-883-9653
sales@earthwerks.net

www.earthwerks.net

Attachments for Heavy Equipment

EZ Spot URInc,, is a
manufacturer of unique
interchangeable rotating
attachments for skid
steers and heavy equip-
ment. Our attachments
will perform numerous job
applications from railroad
work to setting utility
poles to tactical situations.

EZ Spot UR Inc., is currently awardmg distrib-
utorships to qualified companies in select
international markets as well as looking for
direct buyers in all parts of the world.

EZ Spot UR Attachments Inc.
Earl Emerson or Lonny Emerson
5932 53rd Avenue S. Suite B, Fargo, N.D. 58104
Tel: (701) 282-2732 « Fax: (701) 277-4625
sales@ezspotur.com

www.ezspotur.com

January/February 2010
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ph: +1-315-451-2837

fax: +1-315-451-2290

email: epool@stampcrete.com

g SR

vw.stamperete.com | | The Highest g,z
st o Watorai A.,f,',-,aa,',’,'e
EXCLUSIVE MANUFACTURING OPPORTUNITY " . RAnywhere in tp
COMPLETE TURNKEY EQUIPMENT PACKAGE '$\ - - W""ldl

PROFESSIONAL TRAINING
PROPRIETARY FORMULAS ON 10+ PRODUCT LINES
MARKETING PACKAGE IS AVAILABLE IN 10 LANGUAGES

—
._f - ,_: - .;_Tl" I x.

¢ Decorative concrete industry leader for over 25 years,
with over 20 years of export experience!

¢ Low cost paving solution for commercial, residential,
and municipal applications!

e Exclusive distribution available in some countries with
training and marketing support!

¢ Financing programs available to qualified buyers!

e Materials used in hotels, casinos, sidewalks, office
buildings, car parks, pool decks and terraces.

-ﬁ-——-ﬂ--% S . -ﬁ:-.
—_— ' e S W,

ph: +1-315-641-1916
fax: +1-315-451-2290

email: epool@redeckpools.com

B =

- . ." e ¢ Exclusive Master Licenses available on
"WW.redeckpools-cO™

country by country basis!

e Manufactured for over 20 years with proven
reliability!

¢ Re-Deck materials have been used on

commercial projects worldwide including
hotels, amusement parks, casinos, shopping
centers and office buildings.

2 ° Residential uses include pool decks, car
parks, terraces and walkways.

1 o Marketing and training support!
: e |nternational Manufacturing Rights!
¢ No heavy equipment necessary!
¢ Free/Reduced shipping with minimum orders!

11252
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Foreign License Opportunity for Patented ICF Technology

BuildBlock® Building Systems is seeking
exclusive foreign licensing partners throughout
the world to locally manufacture our state-of-
the-art BuildBlock® Insulating Concrete Forms
(ICFs) Wall System, and BuildDeck® Insulating
Floor System. BuildBlock® ICFs are a green,
sustainable building product consisting of

two panels of Expanded Polystyrene (EPS)
connected by high-density plastic webs. The
forms are stacked into the shape of the exterior
and load bearing walls of any structure,
reinforced with steel rebar, and then filled with
concrete. These interlocking, stay-in-place
forms result in reduced construction time and

labor. BuildBlock® structures are energy efficient,

quiet, comfortable, and safe.

Dustin Cox, International Sales Executive
BuildBlock® Building Systems
9701 N. Broadway Ext., Oklahoma City, OK 73114 USA

BIG JOHN

TREE TRANSPLANTER MFG.,INC.

Move trees...

don’t destroy them!

Over 20 models of tree
transplanting equipment:

¢ Truck mount ¢ Loader mount e Trailers

Review all models, specs,
application examples, at:

www.hig-john.com
will@big-john.com

BuildBlock

INBALATING CONCRETE FONME

TEL: 001-405-840-3386  FAX: 001-831-597-0792

global@buildblock.com
www.buildblock.com/global

The Worldwide Leader

in tree moving equipment.

worldwide export managed by:

1) I.. E.'. I N I RAKE

bigjohn@doriandrake.com
www.doriandrake.com
Tel: 914-697-9800

Fax: 914-697-9064

Distributor Inquiries Welcome

18 Commercial News USA « www.export.gov/cnusa

No More Lost or Misplaced Tools
KEY-BAK® retractors keep i,
your tools, keys, and work 'i"'[ﬁ.ﬂﬂﬂ'
accessories where you
want them, when you need them.
Belt- or bench-mounted. Perfect
for workers on the job or in the
shop. Products include KEY-BAK® ¥
Striker Tool Retractor, MINI-BAK®
with pencil holder, Tool Pouch
HUS-KEY™, and Chuck Key
retractor. Precision made for years | |
of trouble-free use. Lifetime serv- {0
ice policy. Made in USA. Seeking
international distributors.

Maria Gasparini
West Coast Chain Mfg. Co., Dept. CN
4245 Pacific Privado, Ontario, CA 91761 USA
TEL: 1-909-923-7800 ¢ FAX: 1-909-923-0024
intlsales@keybak.com

www.keybak.com

High Quality Plumbing, Heating,
Industrial Supplies

This wholesaler/distributor
is a single source for sanitary
ware, valves, taps, pumps,
flush valves, bathroom acces-
sories, heating products, tools,
and replacement parts. This
company has an experienced
staff with good knowledge of the building ma-
terials industry and is able to supply products
for all types of construction projects. Your One
Stop Supplier. Distributors, Developers, Con-
tractors, Architects, Engineers, and Plumbers

sought.

Greg Mariscal, Director of International Sales
Hirsch Pipe & Supply Co.
15025 Oxnard St., Suite 200, Van Nuys, CA 91411
TEL: 818-756-0900 * FAX: 818-756-0920
export@hirsch.com

www.hirsch.com

Industrial Bench Top

Plasma Treatment System
Processupto4"x . .
4" substrates with
3" of headroom.
125w RF generator;
2 process gasses;
Oxygen service
5 CFM vacuum

pump; Simple , U

to operate PLC 1"

control structure.

Contact us today! US $12,900
[ #12535 |

PlasmaEtch, Inc.
3522 Arrowhead Drive, Carson City, NV 89706
Tel: 775-883-1336
Sales@plasmaetch.com

www.PlasmaEtch.com
January/February 2010



Hotel & Restaurant Eqipment
Food/Food Processing

Industrial Equipment, Services & Supplies

Chef Paul Prudhomme’s
All Natural Seasonings

: " CHEF PAUL PRUDHOMME'S*

MAGIC .

-’ . L

.ﬂ.l' " r{' jlim__q!! !isuml@- }
Now operating out of a new 125,000 square-
foot plant outside of New Orleans, Louisiana,
Magic Seasoning Blends® has a 23-year his-
tory of providing chefs and home cooks with
more than 30 seasoning blends, sauces,
marinades and dry chiles. Export markets
include 25 countries that use retail, foodser-
vice or bulk ingredients of Magic Seasoning
Blends products. Custom blending is a grow-
ing specialty including private label blends
for supermarkets or restaurant chains. Origi-
nal seven blends are Poultry Magic®, Meat
Magic®, Vegetable Magic®, Pork & Veal
Magic®, Blackened Steak Magic® and Black-
ened Redfish Magic®. Other varieties are
Barbecue Magic®, Fajita Magic®, Salmon
Magic®, Salt Free Magic®, Magic Seasoning
Salt®, Gravy & Gumbo Magic®, Sweetie
Magic® and Shrimp Magic®. Chef Paul also of-
fers four Magic Sauce & Marinades® (Teriyaki,
Louisiana Red Pepper, Chipotle and Sun
Dried Tomato) and Magic Pepper Sauce®—
all available in retail and foodservice size
packaging. Importer inquiries welcomed.

Product of USA

Anna Zuniga, Dir. of Export Sales
Chef Paul Prudhomme’s Magic Seasoning Blends Inc.
P.O. Box 23342, New Orleans, LA 70183 USA
TEL: 504-731-3522 « FAX: 504-731-3576
azuniga@chefpaul.com

www.chefpaul.com

We Want You!

Carbis, Inc., manu-
facturer of high
quality safety sys-
tems for industrial
applications, is
currently looking
to expand interna-
tional distribution
channels. To in-
quire about this
exciting opportunity to join the elite interna-
tional team, please call and speak with Pete
Singleton, or find more information online at

www.carbis.net.
Pete Singleton, V.P. Market Development

Carbis, Inc.
P.O. Box 6229, Florence, SC 29502
Tel: 843-669-6668 Ext. 3071 * Fax: 843-662-1536
Pete.singleton@carbis.net

www.carbis.net

January/February 2010

Vinaflex Acoustical Barrier

Vinaflex is an acoustical
barrier designed to reduce
sound transmission
through walls, ceilings, and
floors in virtually any envi-
ronment. The primary component is a flexible,
mass-loaded polymer barrier engineered for
sound isolation. When combined with mineral
fiber, acoustical foam, glass, or ceramic fiber,
Vinaflex barrier materials form economical,
high performance composites that provide
high transmission loss over a broad frequency
range. Can be laminated. Made from recycled
products, and is fully recyclable. h
GLT Products - Joel Hammer, Sales Manager
6810 Cochran Rd., Solon, OH 44139 USA
TEL: 440-914-1122, 800-874-1748 * FAX: 440-914-1133
info@gltproducts.com
www.gltproducts.com
www.vinaflex.com

Adhesives & Sealants Worldwide Leader

HERNON

High Perlodmand & Adhadivrd bhid Bialasls
Hernon Manufacturing Inc., ISO-9001 Registered,
has been a worldwide leader and innovator of
adhesives/sealants, automated dispensing and
curing equipment for 30 years. Hernon manufac-
tures over 5000 adhesives/sealants encompassing
unique technologies that are QPL listed, meet
many Military Specifications, have automotive
approvals, NSF certified and UL approved for
use in production and maintenance applications.
We want to broaden our network of Distributors
worldwide. Join us for success. | #12522 |

Hernon Manufacturing Inc.

Frank Schneider, Export Sales Manager
121 Tech Drive, Sanford, FL 32771
TEL: 407-322-4000 « FAX: 407-321-9700
export@hernon.com

www.hernon.com

We probably won’t change our name, but

size range—2" square to 10" square tubing
(plus corresponding rectangles) with walls
from .125" to .625".

Now we will be adding rounds, pipe sizes
and, due to the overwhelming request to
add more squares and rectangles, we did
that as well.

CHICAGO, IL

MARSEILLES, IL " Rounds: 4" 0.D., 5" 0.D., 6" O.D.,
6.625" O.D. (6" NPS), 8.625" O.D.
(8" NPS), 10.75" O.D. (10" NPS),
and 12.75" O.D. (12" NPS)

* Square: 12"x12"
* Rectangles: 14"x4", 14"x6", 16"x4", 14"x10",

Ime= "

DECATUR, AL

We May Have to
Change Our Name to...

A500 Rounds, Pipe Sizes and New Square

and Rectangular Tube Products

ﬁ we do have some very exciting additions in
our product line. As you know, Independence
Tube produces the industry’s most popular

(Special Tolerances Available Upon Request) ~product line to expand your possibilities.

+1-708-496-0380 * www.independencetube.com * Celebrating 35 Years of Quality Tube Products

16158

These new sizes will be integrated into our current,
on-time rolling schedule. The same commitment to
quality and delivery that you have come to expect from
Independence Tube will continue with this new expanded
size range.

We are also working on enhancing our shopping network.
ITCTUBE.COM currently links you to our rounds, pipe
sizes and square and rectangular tube inventory, bundle
charts and rolling schedules. You can release your orders,
download open orders, and test results—all from your
personal, customer secure portal. We will be announcing
our new and exciting enhancements in the upcoming months.
When it comes to the versatility of designing with tube
and pipe products, designers, architects, and engineers
specify Independence Tube. We have expanded our

Independence Tube

S
"~ Chicogo  Decafur  Marseilles

Your Tst Choice in Steel Tubular Products

Commercial News USA « www.export.gov/cnusa
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Automotive/Aivation/Marine

Limited Time

Available only until goals
are mel for each country

Business Opportunity

“Proven Successful
with Over 1,600
Battery Doctors
Operators Worldwide.”

we

* Very easy to learn
and operate

¢ Low investment

i

* Substantial & immediate
income potential

¢ Work from home or
open your own store

Batteries Are in Everything.
This is one of the hottest business opportunities
in America today.

Chemically re-manufacture
discarded batteries easily
and quickly without taking
them apart.

Battery

Batteries for cars, trucks,
boats, golf carts, fleet
vehicles, fork lifts,
construction, agriculture,
hospitals, telecommunications,
industry and more.

Doctors

A Division of ProTec International

001-530-303-1499 * batterydoctors.com

11081

Seeking Distributors for Oil and
Fuel System Products

Southern California based, Justice Brothers
Inc. manufactures a complete line of prod-
ucts for the automotive, farm & industrial
marketplace. Products include Fuel Injection
System Cleaner, Oil Treatment, Oil System
Cleaner, Engine Stop-Leak, Gas Treatment,
Diesel Fuel Treatment, Automatic Transmis-
sion Protectant, Radiator Stop-Leak, and
over 90 others. The Justice Brothers product
line is used and proven by the world’s top
racing teams and is respected by profes-
sional mechanics throughout the world as
the highest quality products available.
Justice Brother’s products can be demon-
strated against their competition and shown
to be better. Justice Brothers has received
the highly coveted E-award from the United
States government for export excellence.
Justice Brothers celebrates more than 70
years in the automotive industry and over
35 years experience in the exporting of their
products. Contact them today to receive
more information about our products and
distribution opportunities.

Victor Vininski
Justice Brothers Inc. Dept. CN
2734 Huntington Drive, Duarte, CA 91010 USA
TEL: 626-359-9174 » FAX: 626-357-2550
victorv@justicebrothers.com
www.justicebrothers.com

SERVING THE WORLD WITH AMERICA’S FINEST EMERGENCY
MEDICAL, RESCUE AND FIRE FIGHTING VEHICLES

R () —

— . .

ST

FIRST PRIORITY

- LLEEEETEA

* Ambulance and Rescue Vehicles

+ Homeland Security Vehicles

« Firefighting Apparatus

+ Mobile Health Clinics

« All Makes and Models, New and Used

» Full Equipment Packages

+ In Country Training and Spare Parts Packages
+ Shipping/Freight Forwarding Service Available

www.emergencyvehiclecenter.com e exports@emergencyvehiclecenter.com

2444 Ridgeway Blvd., Bldg. 500, Manchester, NJ 08759 ¢ 732.657.1104 e Fax: 732.657.7955

10505
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Automotive/Aivation/Marine

Medical/Scientific
Products & Equipment

Seeking Distributors for Automotive and Industrial Lubricants
Prolong Super Lubricants — a brand of GoldenWest
Lubricants, Inc. — seeks experienced buyers and exclu-
sive wholesalers, distributors, and agents around the
world, particularly in France, Germany, and Spain.
Manufactured to the highest standards and using an
advanced scientific process, Prolong/GoldenWest lubri-
cants polarize petroleum molecules and cause them to
bond magnetically to metal surfaces in automobile and
industrial engines. The result is a dramatic reduction in
friction and heat and a longer life for engines of all
kinds. The Ultimate in Protection and Performance.

The Prolong Super Lubricant line of products includes automotive, metal working fluids, EP
greases, fuel treatments, rust preventers, and other high-performance oils that will give you
top-of-the-line products for your customers. Incentives offered for new distributors, including
product information and marketing support. Visit our website. Then send us an email.
Automotive Performance ¢ Machine Lubrication ¢ Metal Working ¢ Specialty Fluids

TEL: 909-865.8031 « FAX: 909-865.4467
jvicter@prolong.com
www.prolong.com

Jeff Victer, International Sales Manager
GoldenWest Lubricants, Inc.
1937 Mount Vernon Ave., Pomona, CA 917683312 USA

New Alternative to Chrome Plating
Cosmichrome is an amaz-
ing decorative alternative
to expensive and envi-
ronmentally hazardous
chrome plating. Exclusive
formulation can be
sprayed on like paint. Unlike traditional elec-
trolytic plating finishes, it can be applied on
wood, plastic, metal, stone, glass, vinyl, paint,
plaster-virtually any properly prepared sur-
face. Available in gold, silver, bronze, chrome,
and many hues and patinas. Offers the deco-
rative luster of metal plate at a fraction of the
cost. Meets RoHS requirements

I "
o .
L

HALOGEN, IMCAMDESCEMT, XEMON
NEPLACEMENT LAMPS & BATTERIES
OPFERATING ROOM * EHDOSOOPES
MICROSCOPES * PROJICTORS

o ) o 3

* XENON COLD LIGHT

Terry Collins, President
Gold Touch Inc., Dept. CN
12801 Berea Road, Cleveland, OH 44111 USA
TEL: 216-941-7400 * FAX: 216-941-7472
terry@goldtouchinc.com

www.goldtouchinc.com

Venoscope Il Transilluminator
Venoscope Il is designed to safely
and effectively locate hard-to-find
veins. The device utilizes high-inten-
sity dual-wavelength LED lights to il-
luminate veins, making it safer and
easier for medical professionals and
their patients. It's light, portable, and
effective in many areas including
adult, neonatal and pediatric IV therapy, blood
draws, sclerotherapy, ambulatory phlebectomy,
determining vein size, direction of vein travel,
and in the verification of patency of veins. Now
available in unique Neonatal Venoscope. Seek-
ing distributors.
Dave Berberian, President
Medcorp International, Dept. CN
25612 Stratford Place
Laguna Hills, CA 92653-7509 USA
TEL: 949-582-0313 « FAX: 949-582-3747
medcorpint@cox.net

www.venoscope.com

11119 Weast 22nd Streaet - Hialeah - FL: 330190 - U3A
Tl (001 30S3-805-F049 Faxi{001) J05S-000-207T3
evanalasaritfasltyg

Frequent Trips to the Toilet?

Many men over age 50
have swollen prostates
strangling urine flow.
Bell Prostate Ezee
Flow Tea #4a stops
urgency, burning and
dribbling within 3-5
days with a 99% suc-
cess rate. Women: ask
for Bell Bladder Control Tea for Women #4b
which stops bladder infections and inconti-
nence in virtually all cases within days. Sold
in 7,000 stores in North America. Bell has 50
other natural products. Please send inquiries
by fax or airmail on your letterhead.

SEEKING

Mobile Medical Stretcher-Chairs
with motorized positioning

Bell Lifestyle Products Inc., Dept CN
07090 é8th Street, South Haven, MI 49090 USA
TEL: 1-905-820-7000 * FAX: 1-905-820-8000
info@BellLifestyleProducts.com

www.BellLifestyleProducts.com

INTERNATIONAL DISTRIBUTORS

from admission to discharge.

WWW.TRANSMOTIONMEDICAL.COM
Phone: 330-239-4192 + Fax: 330-590-8111 * info@TransMotionMedical.com

] TRAMSMOTIONM One patient, one surface™

TMM3 SERIES
VIDEO-FLUOROSCOPY/
SWALLOW STUDY CHAIR

* Speech Pathology

* Radiology

* Rehabilitation Services

* General Patient Transport

TMM4 SERIES
MULTI-PURPOSE
TREATMENT CHAIR
* Emergency/Triage
* ICUu‘CCU
Dialysis/Outpatient Infusion
Pulmonary
* Radiology
* Outpatient Surgery/PACU
- Endoscopy
 General Patient Transport
* Wound Care
* ENT

TMMS SERIES
MOBILE SURGICAL
STRETCHER-CHAIR

* Ophthalmology

* Plastic Surgery

* ENT

* Outpatient Surgery/PACU

* Oral Surgery

#16121
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Environmental

Electrical/Electronics

DISTRIBUTORS WANTED
Environmentally Safe
Products

KAFKO

[[]]]]| INTERNATIONAL LTD.

4 ~ 0il Spill Booms
TWaterbased P P\;
Cleaners
==
= o Windscreen
= _-J: . Treatments &
Cleaners
& ROIIS 12336
www.oileater.com

tel: 018477630333 e-mail exportsales@kafkointl.com

$655Lasy-Lam
| Buiget

EASY-LAM -
SCHOOL BUDGET Laminator

68.6 cm plastic width

Made in the USA.
Distributors wanted. 10168

%) WO Da04.00Mm

marketing@banam.com

Earth thﬁ@fmd]ﬂy

Oxygenics are the world’s
most durable high .
performance wdter conserving
showerheads!

Conserves
Resources!

Oxygenics Showerheads:

& Increase Pressure
i Won’t Clog From Hard Water !
& Lower Water And Energy Usage .

' By Up To 70% ‘:‘h .

l-' 2} |
“ adh
B \t f

Available in other
styles and finishes

Reduce your carbon footprint, increase customer
satisfaction, and help fight global warming!

Call Now! Limited Distributorships Available

10% Discount On Initial Order
PROMO Code: CNOXY10A

12180 expires 3/31/10

phone: 209-529-3546
email: export@oxygenics.com
web site: www.oxygenics.com
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Seeking Concrete Modifier Distributors

Unicen’s SP-101 Concrete
Modifier is a unique pure
white powder chemical ad- f& " 8
ditive for hydraulic mixture ;
cement, ideal for perma-
nent concrete and masonry &
repair and re-surfacing.
Quickly perform beautiful
repairs less expensively
than replacing damaged concrete. Our
SP-101 Concrete Modifier allows you to do
many kinds of patching, even deep repairs,
vertically and horizontally. The strong repair
won't crack and passes the hammer test!
Seeking distributors worldwide.

Pedestrian Overpass
Thin Coating Repair

Victor Chao, Managing Director
Unicen Industries
PO Box 50001, Bellevue, WA 98015 USA
Tel: 425-641-6168  Fax: 425-643-7202

unicos@msn.com

Distributors Wanted
Bio-Microbics manufac- Bin
tures proven wastewater “'
treatment systems for Wif W DT e

decentralized homes, communities, and com-
mercial properties. Based on environmentally
sound and simple scientific principles, prod-
ucts include: MicroFAST®, HighStrengthFAST®,
RetroFAST® Septic System Enhancement, Bio-
Barrier® Membrane BioReactor, LIXOR® Sub-
merged Aeration System, BioSTEP® Screened
Pumping System, FOG HOG® Fat, Oil and
Grease Interceptor, and the BioSTORM®
Stormwater System. Our advanced Wastewater
and Stormwater Treatment products help to
make better water...for a better world.  [EE[ZIEN

Bio-Microbics Inc., Dept. CN
8450 Cole Parkway, Shawnee, KS 66227 USA
TEL: 913-422-0707  FAX: 913-422-0808
sales@biomicrobics.com

www.biomicrobics.com

January/February 2010



Health/Beauty/Fashion

Sports & Recreation

Safety & Security

Distributors Wanted for HA Health
& Skin Care Products

Hyalogic produces quality
hyaluronic acid (HA) products
to enhance overall health and
fight the effects of aging. Natu-
rally occurring HA enables the
body to retain moisture. Our
products are made to enhance
joint, skin, hair, eye, nasal, and -
oral health. Hyalogic's Episilk line features
moisturizing HA skin and hair care products.
Our facial serums combine HA with peptides
and other ingredients to address anti-aging,
dark circles, wrinkles, and age spots.  [EEFEEZN

Hyalogic, LLC
Angie Morasch, International Sales Rep
4015 Bonner Industrial Dr., Shawnee, KS 66226 USA
TEL: 913-422-9395 « Fax: 913-422-9396
angie@hyalogic.com

www.hyalogic.com

Unique Tattoo Remover
“Rejuvi Tattoo Remover”
utilizes a special chemical
formula to detach the tattoo
color from the skin. It is very
effective, simple, economical
and less scarring compared
with other methods. It can
be used to remove both
body tattoo and permanent
makeup. The company says
the result is considerably
better than the laser method.

Dave Rosprim, Int'l. Mktg.
Rejuvi Laboratory USA, Dept. CN
360 Swift Avenue, #38
South San Francisco, CA 94080 USA
TEL: 650-588-7794 « FAX: 650-588-7796
rejuvi@mindspring.com
www.rejuviLlab.com

Multi-Million
Dollar Offer

Seeking Worldwide
Distributors

15 year cid company offers mult-milion
dollar TI-=CREME™, tha worlds finast skin
CAnS mosiaizing craam ke B body and thes
hisdls and sohis of tha fesl
TI-CREME™ i5 & congisien] nppanl Semand
presuct o ke your kin bagushl
Tis CREME™ consumesrs purchams
oy,

Wil Jack Sootl Sr, Chiol Exsxutive Ofoor
PO Box 248 Bathany, INnss G184, USA
Phong: 21T-655-3305, Fax: 176653614
amail; bathghamniiyahon com aa

TI-CREME" ;...
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All-Terrain Vehicles for Rough Areas
Six-wheel-drive,
amphibious all-
terrain vehicles
go into areas
unreachable by
conventional
vehicles. Designed g
for off-road travel and used by oil companies,
construction firms, government, and military
units, these two- and four-passenger vehicles
are also great for hunting and fishing. These
vehicles travel about 8 km/hour in water and
about 40 km/ hour on land. Export prices
start at $6,950. Seeking distributors.

Galen Reich, Dir. International Sales
Recreatives Industries Inc., Dept. CN
60 Depot St., Buffalo, NY 14206 USA
TEL: 716-855-2226 * FAX: 716-855-1094
sales@maxatvs.com

www.maxatvs.com

Redwood Playground Equipment
Rainbow Play [T = e n
Systems, Inc., a
manufacturer of .
“Redwood Play- |
ground Equip- I
ment,” is currently awarding distributorships to
qualified individuals or companies in select
international markets. Upon meeting the
requirements, you may be chosen to join
this organization and its growing network
throughout the world. Rainbow Play Systems,
Inc. is a worldwide company of owners, part-
ners and business people working together
toward a common goal: success. | #11112 |

Alberto Rodriguez-Baez
Rainbow Play Systems Inc., Dept. CN
25840 IH-10 West, Suite 1, Boerne, TX 78006 USA
TEL: 210-764-1375  FAX: 210-698-3843
requests@rps-international.com

www.rainbowplay.com

Slip Resistant Chemicals

One application
makes all types of
floors slip-resis-
tant for five years,
indoors or out-
doors. Use on tile,
marble, granite,
cement, wood,
etc. Seeking exclu-
sive distributors in
various interna-
tional markets.

Stan Handman, President
Trusty-Step International, Dept. CN
271 Western Ave., Lynn, MA 01904 USA
TEL: 781-598-1400 * FAX: 781-598-4937
safety@trusty-step.com

www.trusty-step.com

GARRETT
METAL DETECTORS

www.garrett.com Viks i e [

ARRETT

THE WORLD’S MOST TRUSTED
METAL DETECTOR MANUFACTURER

800-234-6151 » 972-494-6151
Email: security@garrett.com

Past Exporter of the Year Award Winner

Cévan International - Seeking Distributors Worldwide

We stock over 150 of the most widely used nutritional products in the world, including:
GMP-quality multi-vitamins, single vitamins (Vitamin A, C, D, E); innovative formulas for
joints, digestion, menopause and weight loss; cutting edge herbal remedies. We also offer
private label and custom formulas. Cévan has been doing business worldwide for over 15

years, and we are experts in international logistics and product registration.

Jim Goudelock, President, Cévan International
600 Weaver Park Rd. Suite D
Longmont, CO 80501 USA

TEL: 303-772-6956 * FAX: 303-772-6957
info@cevan.com
www.cevan.com
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Consumer Goods Business Services

Distributors Wanted Worldwide Training the Financial Services Industry for over 85 Years
Mocha Rush is unique in the rap- The New York Institute of Finance, founded by The New
idly growing energy drink market. F York Stock Exchange in 1922, is the world’s premier
It delivers a sugar free energy rush provider of instructor-led and web-based training to
in minutes that lasts for hours. the banking, finance and corporate sectors. In addition
Mocha Rush is non-carbonated, to instructor-led and web-based training, NYIF also offers
loaded with antioxidants and virtual classes allowing you to attend a live class without
tastes smooth and delicious. leaving your desk. Our market relevant courses are
Introducing Chocolate Mozart taught by the best industry practitioners.

Energy Drink® “The World's First Course topics include:

www.nyif.com

Chocolate Energy Drink.” An ¢ Accounting & Tax ¢ Investment & Portfolio Management
amazing symphony of flavors * Alternative Investments e Mergers & Acquisitions In addition, we offer Special Programs
R : ¢ CFA/CMT Exam Prep ¢ Operations & Compliance includine: Kill I lobal
Experience the energy, the , ) . including: Core Skills Analyst, Globa
gy, e Core Finance Concepts e Professional Skills : . Ith
seductive aroma and taste that : oot B Economics Suite, Wealth Management,
¢ Corporate Finance ¢ Project Finance Global Leadership. Technical Analysi
pleases everyone.  [EXFFIIA o Credit Risk o Risk Management obal Leadership, echnical Analysis,
Mozart International 888 o Derivatives e Structured Products Global Markets Sales and Tradmg,
550 Industrial Park, Eupora, MS 39744 USA ¢ Financial Modeling o Technical Analysis lntrgducmg Wall Street and Intro-
TEL: 001-662-258-2049 * FAX: 001-509-696-5431 * Fixed Income * Trading ducing the Global Markets.
SR TSI L4 New York Institute of Finance TEL: 212-641-6616 + FAX: 212-641-2598
www.mozartenergydrink.com 1330 Avenue of the Americas customercare@nyif.com
www.MochaRush.com New York, NY 10019 USA www.nyif.com

Just Say

YES?

Renew your free subscription.

Please complete the RENEWAL process right
now. It is quick and easy and you can do it online
at www.thinkglobal.us/subscribe. New subscribers
can sign up online, too.

Your Gateway To

California

Attention Exporters and Importers,
CITD is your source for:
© International frade assistance.
© One-on-one consulfing.
@ Workshops and information.
o Online resources.

Remember, we want you to continue to receive
the magazine in the future, so sign up today. !

www.thinkglobal.us/subscribe

For information about importing or
exporting in California, send us an e-mail
at info@xcitd.org

Or visit our website at
www.citd.org
12293

EAnEUN
TIRINETE

Dentemp O.S.” is America’s first choice
for repairing loose caps and lost fillings
until you can get to a dentist.

America’s best seller can be yours too!

See our entire line of best selling
personal care products at:

www.majesticdrug.com

e-mail: export@majesticdrug.com
© 2009 Majestic Drug Company, Inc. P.0. Box 490, South Fallsburg, NY 12779
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Florida Export Directory

Connecting Global Buyers with Florida Suppliers

FLORIDA ;H
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Conricting Blabal Buyers 16 Flodda Supphier
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FLORIDA EAPORT

Did you know that Florida is home to more
than 42,000 exporters, the second highest
number in the United States?

In 2008, Florida companies exported more
than $54 billion worth of goods - making it
the fifth largest exporting state in the USA -
and over $30 billion worth of services
were sold to companies in more than
200 countries around the world.

The Florida Export Directory is
designed to bring buyers together

Meet Your
Glabal Match

with Florida suppliers of goods and services in
a wide variety of industries.

The directory is connecting global buyers to
Florida suppliers and generating trade oppor-
tunities for companies like yours.

We invite agents, distributors and buyers
from around the world to contact any of
the companies listed in our online
directory. Use of this innovative
online matchmaking service is com-
pletely free.

So spend some time with us and see what Florida has to offer.

Visit www.FloridaExportDirectory.com

16155




Franchising

{/ ST Creators of
T THE BULLET PROOF®
MANAGER

1CSS. OpPOTUIILY. ..
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CRESTCbM 1s the answer

Call'303.267.8200 in the U.S.
www.crestcom.com

©2009 Crestcom International, LLC, Greenwood Village, Colorado 80111 USA

FasTracKids: What you're about to read
could change the way children learn for life.

Leading children’s education
enrichment franchise seeking
master licensees and franchisees.

D
FaskacKids
thﬁ‘chment T

Contact Mr. Kevin Krause in the United States ++1-303-224-0200
©2009, FasTracKids International Ltd.,  Greenwood Village, Colorado 80111 USA, www- FASTRACKI DS- COM

from

Commercial News USA Advertisers

Our Reader Service form is now available
in an easy-to-use online format.

www.thinkglobal.us /reader
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USA PI’OdUCt Showcase New Products from Companies Seeking Worldwide Partners

Log Homes for Worldwide Delivery
Our company started
in Rocky Mount, North
Carolina with one simple
goal: To manufacture the
best log home in the
world. With this as our
mission, we united nature

CABIN

and technology in milling, manufacturing,

and joinery.
The Original Log Cabin Homes Ltd.
Tel. 252-454-1592 ¢ Fax: 252-454-1575
International@logcabinhomes.com
www.logcabinhomes.com

Keep Your Access to U.S. Markets Open

MONDIAL

TRADE COMPLIANCE

SERVICES & SOLUTIONS INC.
Mondial can defend your company before the
International Trade Commission and Department
of Commerce in anti-dumping/countervailing
duty disputes. 20 years experience. Fair and
competitive rates. Special expertise with large
exporters to U.S., including China and Mexico.

Call today.
Mondial Trade Compliance
Tel: 347-448-2790  Fax: 845-694-8029
info@mondialtradecompliance.com
www.mondialtradecompliance.com

U.S. Immigration Law Firm

B
" B
W RS

TG a TN L

Thompson Immigration helps foreign investors
(with no minimum investment), corporations
and professionals come to the United States to
work and live permanently. Free webinars on
immigration options available.

Thompson Immigration Law Associates
Tel: 425-894-2660 ¢ Fax: 425-671-4716
contact@thompsonimmigration.com
www.thompsonimmigration.com

Formwork Speeds Construction
WTF aluminum
formwork is a rapid-
paced construction
system for forming
cast in place concrete
structures. WTF
provides aluminum
formwork for reinforced [
concrete construction
of single and multi-story buildings.

WTF Formwork
Tel: 913-441-0073 » Fax: 913-441-0076
carle@wallties.com
www.wallties.com

January/February 2010

PLATFORM &
PORTABLE HOISTS

Remodeling
Restoration
Masonry

Stucco & Many
More. ..
16161

ey ;
¥ B
HI.TECH PH: 321-733-3387 F: 321-733-9433

07 cors Sales@_hi-techhgist.com
HOIS www.hi-techhoist.com

Cleaning with the Earth in Mind
Safe, economical, eco-friendly
cleaning and disinfectant prod-
ucts including QS antiseptic hand
wipes, environmentally friendly
paper towels, and various Aero
disinfectants that are effective against the HINI
(Swine Flu) virus. Perfect for police, firefighters,
hospitals, doctor's offices, and homes. Private
labeling available. Seeking distributors. Details
online. E-mail your interest now!

ABC Compounding Co. Inc.
Tel: 1-727-365-4387 * Fax: 1-727-734-4308
kaori@abccompounding.com
www.abccompounding.com

FOODTOOLSInc

FoodTools manufactures cake and |

AL

pie slicers that insert dividers
between each slice. The company

also manufactures cake slabbers, _'I;

sheet cake slicers, crumb spreaders J'l 1

and Ultrasonic slicers, ideal for

slicing fresh, frozen and delicate -
6104

products. Recent additions
to our line include pizza,
tortilla and cheese cutters.
Tel: 1-269-637-9969
RyanL@foodtools.com
Wi FOOD TOOLS . COM

Visit Our Welbsite

www.thinkglobal.us

Commercial News USA « www.export.gov/cnusa

Paints & brushes manufacturer
We manufacture a full
line of paints, primers,
etc. Family owned, with
115 years of experience
in making the highest
quality products. Our
other company, Elder &
Jenks, has been making
professional/consumer
brushes since 1793!

#12499

Muralo Paints
Tel: 201-437-0770  Fax: 201-437-0664
dmartin@muralocompany.com
www.muralo.com

Car Safety at Your Finger Tips!
When seconds count, reach
for ResQMe™ to help cut seat ‘
belts & break tempered glass J
- the solution for car entrapment. '
ResQMe™ is a very powerful
tool providing real peace of
mind for every motorist. Perfect
for police, fire, retail & promotions!

ResQMe™
Tel: +1-805-568-0227 » Fax: +1-805-568-0228
info@resgme.com
www.resqme.com

Seeking International Distributors
TransMotion Medical
manufactures the
most advanced line
of Multi-Purpose Medical
Treatment Stretcher-Chairs
featuring infinite
motorized positioning ]
and accessories. One Patient,
One Surface from Admission to Discharge.

TransMotion Medical Inc.
Tel: 330-239-4192  Fax: 330-590-8111
rayfailor@transmotionmedical.com
www.transmotionmedical.com

Furer TecHNOLOGY

I N C OR P ORATETD

LIQUID FILTRATION

Manufacturers of Standard>&>Cl1jstom Bags

773-523-7200
sales @filter-technology.com

www.filter-technology.com
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USA PI'Od UCt ShOWCElSE New Products from Companies Seeking Worldwide Partners

Heavy Machinery and Equipment
Shane Company is
here to fulfill all of your
equipment and parts
needs. We are a full
service company.
Containerize and ship
to your country. Big or
Small, we help them all. New or used equip-
ment or anything else we can help you with!

Shane Company
Tel: 1-530-224-9457 » Fax: 1-530-224-9495
shaneburrill@gmail.com
shanecoequipment.com

Seeking Medical Equipment
Distributors Worldwide

©) ROMET.

ELECTRONIC LARYNX
Since 1979 Romet Electronic
Larynx has provided products
for laryngectomees to enable
patients to speak after throat
cancer surgery. 9V international
charger included w/batteries.
Fits in your hand.

Fountain Head Marketing Inc.
Tel: 210.858.5189 Fax: 210.858.9608 ™
export@romet.us http://www.romet.us

16167

VERTICAL

LiFTs

* Unlimited Load
Capacities

* Applications
include:

Mezzanine, Shaft,
Multi-Level &
Outside
Installations

Custom Industrial Products, Inc.
PH: 321-728-3355 F: 321-728-3352
Sales@customindprod.com
www.ciplifts.com

16160

NEW USA EXPOI’teI'S U.S. Companies New To Exporting

The New American
Exporters Section

The Commercial News USA “New Exporters” section is designed to
introduce you to U.S. companies just beginning to export. It is a
great way for these companies to achieve worldwide visibility.

For readers, it is an opportunity to begin a profitable partnership
with an American company eager to begin distibuting products
around the world.

If you want more information on any of the New American
Exporters, contact them directly, or use our Reader Service Fax Back
Form on Page 31.

Vazoom: The Science of Invigoration
Vazoom, a zero-calorie
drink mix, contains
essential vitamins and =t
antioxidants. Made in

the US.A, it is available in four flavors convenient-
ly packaged in single-serve go-packs.

Save on Telecom & Data Equipment
Since 1985, CMS Communications has been the
leader in new and refurbished telecom and
data equipment. VOIP telephones to network
parts, CMS has you covered.
CIM 5 1 _-J
American Instants Inc.

Tel: 973-584-8811 « 973-584-0444

customerservice@americaninstants.com
www.drinkvazoom.com

CMS Communications
Tel: 636-530-2771 ¢ Fax: 636-530-1316
tsalesS@cmsc.com
Www.cmsc.com

?

Appliance Water Supply

Need distributors & wholesalers

to sell finished hoses worldwide ? " '
to mass merchandisers, installers/

movers, & service professionals. We supply Sears &
other major brands. Custom made for refrigerators,
dishwashers, washing machines. [ #16165 |

NDA Distributors, LLC

Tel: 949-492-4399 ext 112 ¢ Fax: 949-361-3166
Export@ndaonline.net
www.ndaonline.net

Programmable Keypad Ignition

START-SMART sealed pro-
grammable keypad ignition
system for mobile equipment

Increase Your Profits:

or boats. Trained operator
inputs code and presses START or STOP to
control engine, eliminating keys. [ #16142 |

Keytroller lic
Tel: 813-877-4500 * Fax: 813-871-6250
twickman@keytroller.com
www.keytroller.com

28

Buy American Products

Importers worldwide:

You have an opportunity to maximize your profits by
purchasing products made in the USA. Now is a great
time to buy American products and services.

Contact advertisers in Commercial News USA directly
or use our Reader Service response card on Page 23.
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Commercial News USA Advertisers Finding Exporting Success

Big John Tree Transplanter Expands Worldwide
with the Help of Commercial News USA

Big John Tree Transplanter Mfg.
Inc, based in Heber Springs,
Arkansas, is exporting millions of
dollars of American-made equip-
ment thanks to new customers it has
found as the result of advertising in
Commercial News USA, the official
export promotion magazine of the
U.S. Department of Commerce.

In the past year, Big John has
entered new markets in Canada,
Iran, Lebanon, Mexico, Mongolia,
Russia, Spain, The United Arab
Emirates, The United Kingdom,
The Ukraine and Vietnam.

“Exports will represent
approximately 35% of our
revenue this year.’

— Will Humphreys, vice-president of Big John

Tree Transplanter Manufacturing, Inc.

Concerns about the possibility of
a domestic economic slowdown
prompted Big John to actively pur-
sue overseas business about five
years ago, says Will Humphreys,
vice-president of the company. “It
has definitely paid off,” he adds,
“Exports will represent approximately
35% of our revenue this year.”

In addition to direct marketing
through Commercial News USA, Big
John works with Dorian Drake Inter-

January/February 2010

The spoon shaped blades on a Big John Transplanter are inserted into the ground

along a curvilinear track forming a totally enclosed pod of roots and soil. The tree is
then removed from the soil and transported to its new home.

national, international sales agents
based in White Plains, New York.

Humphreys credits Commercial
News USA with generating qualified
leads for Big John that have led to
sales. Moreover, he says, the pattern
of leads from around the world has
provided the company with invalu-
able market research.

“Currently we are working on
establishing customers and distribu-
tors in all of these countries in addi-
tion to China, India, Turkey, Malaysia
and The Philippines. Later this year
we expect to solidify distributorship
relationships in several Central and
South American countries also,” says
Humphreys.

Big John specializes in building
tree transplanters. For the past 35
years, the company has been dedi-
cated to the design and production
of the best, most durable and func-
tional tree transplanters in the world.
Big John’s machines are responsible
for moving millions of trees all over

the world and our commitment to our

customers' satisfaction is our main
objective.

B

- o T S
Seven New Model 90D's are ready to be
shipped to Dubai. This is another export
success that is helping Big John’s busi-
ness to grow.

Looking ahead, Big John sees con-
tinued growth potential overseas.
“The world is becoming increasingly
interdependent and we at Big John
welcome the opportunity to assist
our customers wherever they may
be,” says Humphreys.

Worldwide Sales Managed By:

Dorian Drake International
2 Gannett Drive, White Plains, NY 10604 USA
Tel: 914-697-9800 * Fax: 914-697-9064
bigjohn@doriandrake.com

www.doriandrake.com

Commercial News USA « www.export.gov/cnusa 29



Index of Advertisers

All advertisers are listed in alphabetical order followed by the state they are located in, their Reader Service Request
Number and the Page Number on which their ad appears. If you would like to receive information from an advertiser,
please circle their number on the opposite page and fax back your request.

Company State  Number  Page Company State  Number  Page
AAPEX IL 11848 10, 32 Hi-Tech Hoist Corporation FL 16161 27
ABC Compounding Co., Inc. GA 16099 27 Hirsch Pipe And Supply Co. CA 10643 18
American Instants Inc. NJ 16138 28 Hyalogic LLC KS 12132 23
American Water Works Assn. (AWWA) Cco 11563 8 Independence Tube IL 16158 19
Atlas Specialty Lighting FL 10143 21 InfoComm/Intl. Communications Industries Assoc. VA 11725 6,7
Banner American Products Inc. CA 10168 22 IWCE Expo CT 12516 9
Battery Doctors CA 11081 20 Justice Brothers CA 10756 20
Bell Lifestyle Products Inc. MI 10180 Al Kafko International IL 12336 22
Bethany Pharmacal Company Inc./TI Creme IL 16103 23 KEY-BAK/West Coast Chain Mfg. Co. CA 10769 18
Big John Manufacturing. AR 12224 18 Keytroller, LLC FL 16142 28
Bio-Microbics Inc. KS 10201 22 Medcorp International/Venoscope CA 10869 21
Bradley Corporation Wi 16162 14, 15 Mondial Trade Compliance Services & Solutions, Inc. NY 12597 27
BuildBlock Building Systems LLC OK 12349 18 Muralo Paint Company NJ 12499 27
Carbis Inc. SC 12476 19 NDA Distributors, LLC CA 16165 28
Center for International Trade Development (CITD) CA 12293 24 New York Institute of Finance/Pearson NY 12204 24
Cévan International (e(0] 10286 23 National Restaurant Association Show FL 12199 2,5
Chef Paul Prudhomme's Magic Seasoning Blends LA 10295 19 Oxygenics CA 12180 22
CMS Communications MO 16096 28 Plasma Etch Inc. NV 12535 18
Commercial Construction Magazine GA 16164 12 Rainbow Play Systems X 1112 23
Concrete Solutions Inc. CA 12485 16 Recreatives Industries Inc. NY 1117 23
CrestCom International Ltd. co 11543 26 Rejuvi Laboratory CA 1129 23
Custom Industrial Products, Inc. FL 16160 28 ResQMe CA 16049 27
Dentemp/Maijestic Drug Co. NY 16159 24 Romet/Fountain Head Marketing > 16167 28
Earthwerks/Swiff-Train Company X 11287 16 Shane Company CA 16168 28
Enterprise Florida/Florida Export Directory FL 16155 25 Mozart International 888/Mocha Rush LA 12264 24
Excel Dryer MA 16078 13 Stampcrete International Ltd./Re-Deck NY 11252 17
EZ Spot UR ND 16166 16 The Original Log Cabin Homes NC 10825 27
FasTracKids International Ltd. Cco 11667 26 Thompson Immigration Law Associates WA 16085 27
Filter Technology Inc. IL 16079 27 TransMotion Medical, Inc. OH 16121 Al
First Priority Emergency Vehicles NJ 10505 20 TransMotion Medical, Inc. OH 12582 27
Food Tools Inc. Mi 16104 27 Trusty-Step International MA 11386 23
Garrett Metal Detectors ™ 10540 23 Unicen Industries WA 1399 22
GLT Products OH 12045 19 United Coatings WA 11856 16
Gold Touch Inc. OH 10578 Al Waste Expo CT 11560 9
GoldenWest Lubricants Inc. CA 12455 21 Westech Building Products IN 11521 16
Hernon Manufacturing Inc. FL 12522 19 WTF Formwork KS 16065 27
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FREE Reader Service Fax Back Form

If you want to receive future issues of Commercial
News USA, please fax back this form to 1-413-584-
1688 or go online to www.thinkglobal.us/subscribe.

U Yes, | want to continue receiving Commercial News USA

Company Name

Your Name Job Title

Street Address

City Province Country Postal Code

Telephone Number Fax Number

E-mail

Web Site Address

Signature Date

Please indicate the business categories you are
interested in (check all that apply):
1 Agricultural
U Automotive/Aviation/Marine
1 Building/Construction/Hardware
[ Business Services
1 Consumer Goods
U Electrical/Electronics
U Environmental
1 Health & Beauty/Fashion
1 Food/Food Processing
1 Franchising
U Hotel & Restaurant Equipment
U Industrial Equipment,
Services & supplies
U IT/Telecommunications
U Materials
U Medical/Scientific Products & Equipment
U Safety & Security
U Sports & Recreation
U Trade Show

1. What is your job category?

U Executive Management (Chairman,
President, Owner, Partner, General
Manager, Managing Director, CEO,
COO, CFO)

U Senior Management (Vice
President, Sales/Marketing,
Engineer, Purchasing,
Traffic/Distribution, Product
Manager, Import/Export,
Operations, Customs)

U Other Professional Management
(Lawyer, Doctor, Professor,
Government, NGO, Non-Profit)

U Non-Management (Administrative
Assistant, Secretary, Intern)

2. What is the principal business activity

of your company or organization?

1 Wholesaler

U Industry (Purchasing)

[ Representative/Distributor

U Trade Association

U Dealer

1 Manufacturer

1 Export Trading Company

1 Government

1 Agent/Broker

U Service

1 Other

3. How many employees work for your

company?

a1 0210 QA 11-50 Q51-100

1 101-500 U More than 500

4. How much does your company

spend each year on products and

services from other countries?

Q Less than $100,000

(1 $100,000-499,999

(11 $500,000-999,999

3 More than $1,000,000

5. How comfortable are you reading
documents written in English?

1 Very comfortable

1 Somewhat comfortable

A Not comfortable at all

6. Where does your company
currently import products from (check
all that apply)?

Q Africa

1 Asia/Pacific (except China)

4 Canada

Q Central America

QA China

1 European Union

Q India

1 Mexico

1 Middle East

1 South America

Q United States

Q Other

7. Do you personally make
purchasing decisions?

QdYes U No

8. How many people in your
company read each issue of
Commercial News USA?
Q102030405046

1 More than 6

9. How would you rate the
relevancy of Commercial News USA to
your business?

1 Very relevant

3 Somewhat relevant

Q Not relevant

10. How many purchases have you
made from companies as a result of
reading Commercial News USA?

QO None Q1023045 Q610
Q More than 10

This form also is available online at
www.thinkglobal.us/reader

Please circle the Reader Service request numbers for any advertisers from whom you would like to receive more informa-
tion about their products or services. Reader Service numbers appear on the bottom of each display ad and in the contact
information box for listings. These numbers also appear in the alphabetical index on the previous page.

10143 10643 11252 1725
10168 10756 11287 11848
10180 10769 11386 11856
10201 10825 11399 12045
10286 10869 11521 12132
10295 11081 11543 12180
10505 1112 11560 12199
10540 n7 11563 12204
10578 1129 11667 12224
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12455 16049
12476 16065
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12499 16079
12516 16085
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THE AUTOMOTIVE AFTERMARKET INDUSTRY

EVENT OF THE YEAR

Mark your calendars for AAPEX, the single most effective venue for
sales and leads in the Automotive Aftermarket Industry. For 3 days
every major brand converges in Las Vegas, NV to represent the best
products and services for your business. Find out more and see

a complete list of last years’ exhibitors at AAPEXShow.com.

tuesday - thursday

.-« NOVEMBER 2 - 4, 2010

¢ Sands Expo and Convention Center, Las Vegas, NV

AAPEXShow.com

ALL THE PEOPLE. ALL THE PRODUCTS. IN ONE PLACE. mmmm.!,.!mmmmmo




