
XXVIV:6 www.export.gov/cnusa

November/December 2008

11856

American 
Companies
Seeking
Partners 
Worldwide 

Table of Contents . . . . . . . . . . . . . . . . . . . . . 5
Trade Shows . . . . . . . . . . . . . . . . . . . . . . . . . 7
Industry Listings . . . . . . . . . . . . . . . . . . . . . 18
Company Index . . . . . . . . . . . . . . . . . . . . . 30
Free Information. . . . . . . . . . . . . . . . . . . . . 31



11794



11502

Read About Us 

on Page 29



4 Commercial News USA • www.export.gov/cnusa November/December 2008

Advertising Information
For information about advertising in the magazine,
please call 1-800-581-8533 from within the United
States or send an e-mail to cnusa@thinkglobal.us.
For all other questions, please send an e-mail to
info@thinkglobal.us

Published for the U.S. Commercial Service by
ThinkGlobal Incorporated
P.O. Box 865
Northampton, MA 01061 USA
413-586-8588
Fax: 413-584-1688
info@thinkglobal.us
www.export.gov/cnusa

Editor and Publisher
Gregory Sandler
greg@thinkglobal.us

Director of Advertising and Marketing
Paul Adams
paul@thinkglobal.us

Art Director
Stan Fede
stan@thinkglobal.us

Webmaster
Tom Novelli 
tom@thinkglobal.us

Administrative Assistant
Evan Ray
evan@thinkglobal.us

Interns
James Hannon
Anna MacLean

Western U.S. Advertising
RC Bublitz & Associates
bublitz@thinkglobal.us

Eastern U.S. Advertising
ThinkGlobal Inc.
advertise@thinkglobal.us

Free Subscription Offer
A subscription to Commercial News USA is now
available by mail. Learn about the latest products
and partnerships available from the USA in every
issue. Become a subscriber online by going to
www.thinkglobal.us/subscribe or use the form
on Page 31.

services that match buyers by product,
country, and type of business relation-
ship desired with profiles of American
companies exhibiting at the show. 

Special on-site services are offered to
international buyers at IBP events that
may include an official welcoming and
reception location for all international
guests; information on the conference,
venue, and seminars; assistance in
translation and interpretation services;
and private meeting rooms.

International buyers who participate
in the International Buyer Program as
part of an organized delegation also are
given a separate designated interna-
tional registration area.

If you are interested in joining a del-
egation to an IBP show, you can find
contact information for the U.S.
Commercial Service office in your
country online at www.buyusa.gov. A
complete list of IBP shows also is avail-
able online at www.export.gov/ibp.

Sincerely,
Blanche Ziv
Manager, International Buyer Program
U.S. Department of Commerce

Every issue of Commercial News USA
features trade shows in the United States
that encourage attendance by international
buyers. Many of these shows are supported
by the U.S. Department of Commerce
International Buyer Program (IBP).

IBP-designated shows provide excel-
lent opportunities to meet motivated
U.S. exporters. Each year, the IBP
recruits more than 125,000 qualified
international buyers, sales representa-
tives, and business executives to join del-
egations attending U.S. shows.

The International Buyer Program sup-
ports shows that are clearly recognized in
the industry as the leading event for the
promotion of the products and services of
that industry. This gives international buy-
ers an opportunity to assess the best and lat-
est U.S. technology, products, and services. 

IBP-supported trade shows also pro-
vide a venue for international buyers to
make valuable contacts with U.S. firms
interested in exporting and forming
international business partnerships.

To help facilitate business connections,
the International Buyer Program provides
access to computer-based matchmaking

Commercial News USA, © 2008 Copyright is not claimed for individual “listings” contained in this work, and permission is
hereby granted to make copies of individual “listings” for research, development, reference, study, educational, or teaching
purposes. Reproduction of any other portion of this work for advertising or promotional purposes, for creating new collec-
tive works, or for resale, is prohibited without the express written permission of the United States Government. The U.S.
and Foreign Commercial Service grants ThinkGlobal Incorporated, P.O. Box 865, Northampton, MA 01061, a paid-up
license to exercise all rights under the copyright claimed herein.

Firms supplying product and/or service information in Commercial News USA attest that their products and/or services are
available for immediate export. ThinkGlobal Incorporated and the U.S. Government do not endorse any product or service,
nor any company herein, and assume no responsibility for the accuracy of this data or for the outcome of any business
transaction resulting from this publication. ThinkGlobal Incorporated and the US&FCS make no representation concerning
the quality or effectiveness of any of the products or services advertised.

ThinkGlobal Incorporated • 413-586-8588 • www.thinkglobal.com
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Trade Shows Special Section

With 84,789 professional registrants from around the
world, World of Concrete 2008 in Las Vegas, Nevada, deliv-
ered the second-largest event, second only to WOC 2007’s
record-breaking show.This February,WOC 2009 will present
the newest concrete and masonry products, ideas, and tech-
nologies from 1,700 exhibiting companies in more than
900,000 net square feet.
WOC 2009 will once again feature special product and action

areas including The Producer Center, a dedicated marketplace
of materials, equipment, demos, and seminars for concrete
producers; Material Handling, offering trucks, excavators and
more for material delivery, distribution, concrete placement, and
earth moving; Concrete Repair and Demolition, housing a
display of surface preparation equipment, scarifying, grinding,
sawing equipment, and other demolition products; World of
Masonry, showcasing a full range of products, tools, informa-
tion, and technology for masonry professionals; andTechnology
for Construction, featuring the newest products and tools for
the commercial construction industry from top information
technology and systems providers.
New in 2008 and returning for 2009 will be the GREEN-

SITE area of the show floor located in the South Hall, Level
2. In this well-attended area, exhibitors will showcase green
building technologies and products along with interactive
displays, video and live presentations, and valuable informa-
tion on this growing sector of the commercial and residential
construction industries.
The World of Concrete Education Program is lauded as a

world-class feature at the show with more than 150 sessions in
targeted 3-hour sessions covering everything from Concrete
Fundamentals to Decorative Concrete and Business/Project
Management in addition to 90-minute topics including Lead-
ership/Management, Technology for Construction, Green
Building, Safety/Risk Management, and more.

As a member of the 2009 International Buyer Program
(IBP),World of Concrete management and the U.S. Commer-
cial Service will work closely in the global promotion of the
show bringing international buyers and exhibitors together to
expand business both domestically and overseas. As part of the
program, delegations from all over the globe attend World of
Concrete to network, see new products and connect with U.S.
exhibitors interested in exporting goods and services.
With such a wide variety of events, demonstrations, educa-

tional sessions and much more, it is no wonder why World of
Concrete continues to create an important and vital market-
place for attendees and exhibitors, and it was named by
Tradeshow Week as one of the Top 50 Fastest-Growing
Tradeshows in 2007 & 2008. Stay current on the latest infor-
mation at www.worldofconcrete.com.

World of Concrete 2009 returns to the Las Vegas Convention Center,
February 3-6; Seminars 2-6, and will continue to build upon its repu-
tation as THE annual international commercial construction show for
the concrete and masonry industries.

Jackie James
World of Concrete, Dept. CN
6191 N. State Highway 161, Suite 500
Irving, TX 75938-2220 USA

TEL: 972-536-6379
FAX: 972-536-6402
JJames@hanleywood.com
www.worldofconcrete.com

11842
February 3-6, 2009: Seminars, February 2-6, 2009: in Las Vegas

World of Concrete Gears Up for 2009 Show

T
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International buyers from more than 100 countries will join
71,500 colleagues and peers to meet with 2,200 exhibitors at
the 2009 National Restaurant Association Restaurant, Hotel-
Motel Show, May 16-19 at Chicago’s McCormick Place. By
attending NRA Show 2009, you will efficiently and cost-
effectively find the new products, ideas, information and con-
tacts you need to solve today’s restaurant, hotel, and catering
challenges.
At the world’s largest industry event, you will discover the

products and information you need to improve employee
recruitment and retention, learn how to manage increased
operating costs, address food safety, develop new menu suc-
cesses, improve efficiency through technology, learn about
environmentally friendly initiatives, comparison shop, test new
equipment, and take advantage of exhibitors’ show-only spe-
cial buying opportunities.
The 2009 show extends a warm welcome to international

guests. Meet with operators and suppliers involved in interna-
tional business in a relaxed setting at the International
Reception held on Saturday evening. Also, the International
Trade Center (ITC) provides an ideal setting for internation-
al buyers to interact with U.S. exporters.The ITC features pri-
vate meeting rooms, business matchmaking and interpretation
services, and lounge areas with complimentary beverages.
Participate in the International Back-of-the House Restaurant
Tours (for registered international guests only) – half-day trips
into some of Chicago’s most successful restaurants – and find
solutions with more than 70 free education sessions led by
experts who cover important industry topics.

Specialty pavilions have been created for buyers to easily
find the newest and most innovative food, beverages, equip-
ment, technology and more from around the world.

• The American Food Fair – regional specialty foods from
around the U.S.

• International Cuisine Pavilion – authentic, international food
and beverage products from around the world

• Kitchen Innovations Pavilion – a showcase of cutting-edge
commercial kitchen equipment

• Technology Pavilion – hosts education sessions and exhibits
focusing on POS systems, security, customer relations man-
agement, kitchen and inventory management and more

• Organic & Natural – certified organic and natural products

• Franchise Pavilion – business opportunities provided by chain
restaurant franchisors

• EDGEDesign Pavilion – a source of ideas in the latest graph-
ics, textiles, lighting, flooring, fixtures, furniture and more.

Take these steps to plan your trip to NRA Show 2009
in Chicago:

• Register online to attend.
Receive special discounts when
you book your hotel and trans-
portation through the NRA
Show Travel Desk.

• Download a letter of invitation.

• Identify the exhibitors you most
want to meet.

• Review the more than 70 free
education sessions and plan
your schedule.

The National Restaurant Association
Restaurant, Hotel-Motel Show
150 N. Michigan Avenue, Suite 2000
Chicago, IL 60601-7569 USA

TEL: 1-312-853-2525
FAX: 1-312-853-2548
www.restaurant.org/show

10933T
R
A

“For me, being at the NRA Show
is staying in touch with the heartbeat

of what’s going on in the industry
across the country and around the world.”

Art Smith, award-winning chef, restaurateur,
and television personality

Improve Your Results withNewProducts, Services, Information atNRAShow® 2009

TheNational Restaurant Association
Restaurant,Hotel-Motel Show,May 16-19, 2009



Discover All the People, Products and Information You Need to Succeed.

Network with 71,500+ attendees from around the world
Meet 2,200+ exhibitors showcasing global products and services
Explore 900+ product categories covering all restaurant, hospitality and retail needs
See more food, beverage and equipment than any other event
Learn from top industry experts in 70+ FREE education sessions and culinary demonstrations

The National Restaurant Association Restaurant, Hotel-Motel Show is the Western Hemisphere’s largest restaurant, hotel and  
catering event. Attend and connect with the entire industry in one place.

Improve Your Bar Program Profits

Discover 400+ brands and labels showcased by vintners, distillers and brewers from around the world at the International Wine, 
Spirits & Beer Event.* This focused, two-day event will be held 17-18 May in conjunction with the 4-day, 16-19 May, NRA 

Show 2009 at McCormick Place, Chicago.
*Separate registration and qualifications required to enter IWSB.

Visit www.restaurant.org/show to register, for more information and NRA Show videos.

16-19 May 2009 
McCormick Place, Chicago 
www.re staurant.org/show

In cooperation with U.S. Department of Commerce, the Foreign Agricultural 
Service and National Association of State Departments of Agriculture.

The Commercial Service logo is a registered trademark of the U.S. 
Department of Commerce, used with permission.

®

Attend NRA Show® 2009 to 
Improve Your Business

17-18 May 2009 
McCormick Place, Chicago 
www.winespiritsbeer.org

10933
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From January 15 to 18, the Orange County Convention
Center in Orlando, Florida, will host the Shooting,
Hunting, Outdoor Trade Show and Conference – The
SHOT Show – the world’s shooting firearms, hunting, and
outdoor products event for the shooting sports and hunting
industries. Attendees from around the world can source new
products, speak directly to manufacturers and distributors,
place orders with exhibitors on the show floor, attend infor-
mation-packed education sessions, and exchange informa-
tion with peers and colleagues.
The SHOT Show, owned and sponsored by the National

Shooting Sports Foundation and produced by Reed
Exhibitions, is the world’s leading showcase for firearms,
ammunition, cutlery, outdoor apparel, optics, camping, law
enforcement, and related products and services. The 2009
event is expected to be even bigger and better than the record-
breaking 2008 event which occupied 715,000 square feet of
exhibit space and attracted 58,769 attendees, 1,950 exhibitors,
1,725 members of the press, and 30,686 buyers.

Education Sessions
Attendees may register for The SHOT Show University, a

full day of educational seminars on topics that are important
to the shooting sports and outdoor industry. Special free sem-
inars are planned to provide retailers with information about
growing their businesses and staying current with industry
trends and issues. Similar seminars for law enforcement pro-
fessionals will provide expert information on the latest prod-
ucts and technologies.

ShowHighlights
The first night of the event features The NSSF State of the

Industry Dinner which includes a gala reception, dinner, mul-
timedia presentation, industry awards, and an entertaining
live performance.

Planning to Attend
More than 50 Orlando-area hotels are offering blocks of

reserved rooms exclusively for SHOT Show participants.
Attendees are encouraged to arrange for accommodations as
early as possible – they can do so easily and conveniently by
visiting the SHOT Show website, www.shotshow.org.

The SHOT Show will provide first-time and returning inter-
national visitors with an unmatched opportunity to source products
and services in the shooting, hunting, and outdoor industries. For
complete details about the show, including education sessions, sem-
inars, and other events, visit www.shotshow.org.

The SHOT Show
383 Main Ave.
Norwalk, CT 06851 USA

TEL: 203-840-5600
FAX: 203-840-9600
inquiry@shot.reedexpo.com
www.shotshow.org

12410T
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“SHOT Talk”

“The key customers and the key decision makers in the
industry are under one roof and that’s great for anybody.

A phenomenal show.”

—Matt Kriesel, chairman of Impact Jel, a first-time exhibitor

“This is my first show, and it’s bigger than I expected.
I’ve spent all four days here, and I have found some prod-
ucts that I think will really be big sellers for me.The biggest
benefit has been the many contacts I’ve made.The Last
Blast Drawing is one of the reasons we are here for the
final day, but you need four days to see it all anyway.”

— Chris Dunn, owner, Chevlon Canyon Guns Co.,
Queen Creek, Ariz.

January 15-18, 2009, in Orlando, Florida

The SHOT Show Showcases Shooting,
Hunting, and Outdoor Products



Get ready for an entire year’s worth of new products, new segments, new product lines, 

and new merchandising ideas. Get ready for new Show specials, new discounts and 

new buying opportunities. It’s the annual best of the shooting, hunting and outdoor 

trade. And remember, the only way to ensure your business is fully primed and on 

target is to attend SHOT Show every year. It’s time to reload.

REGISTER TODAY AT: www.shotshow.org

AN EVEN WIDER SCOPE
(YET TARGETED FOR EXACTLY WHAT YOU NEED.)

2009 SHOT SHOW JANUARY 15-18, 2009       ORANGE COUNTY CONVENTION CENTER       ORLANDO, FL       WWW.SHOTSHOW.ORG

12410
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A meet-up of 100,000+ citizens, this is a living, breathing
city unlike no other in the world where imagination meets
technology. A place where content comes to life – the NAB
Show.On air, online, on screen and on the go, tomorrow’s con-
tent is everywhere – and most importantly, it’s all right here.

The NAB Show floor … features more than 1,600 compa-
nies and 900,000+ square feet of exhibit space, the unprece-
dented opportunity to shop this marketplace is the hallmark of
IMAGINation.

Over twice the size of any other tradeshow centered on
content creation, management and delivery, at the NAB you
will see the latest technologies side-by-side, get hands-on
with the latest products and talk directly with the experts
involved with their development. C-level executives, techni-
cal developers and key sales contacts are always on-hand to
meet you in their booth.

Expand your IMAGINation … and take your NAB Show
experience a step further by adding a professional level educa-
tional program that will present thought provoking, forward-
thinking concepts evolving from the spectrum of next-gener-
ation technologies being showcased on the exhibit floor.

Get Solutions and Find Opportunities… relevant to the
primary business challenges you face today and are planning
for tomorrow. Through hands-on, interactive learning deliv-
ered by media pioneers, visionaries, digital celebrities and pixel
gurus, the NAB Show’s premiere collection of educational
programs offers the know-how needed to succeed.

• Re-purpose content to grow profits and generate new
revenue streams

• Produce or deliver content in high definition or 3D
• Improve workflows and facility performance
• Ensure your content is marketable to a global audience
Attend the NAB Show Just OneTime and Benefit for Your

Entire Career … For many content professionals, the NAB
Show is an annual part of their schedule and an important part
of their business strategy. Attend in 2009 and you’ll under-
stand why it’s invaluable to be present at this extraordinary
experience.

Lead or Join a Delegation to NAB Show
Attending the NAB Show as part of a delegation will make

your experience easier and more productive. Participants ben-
efit from convenient group registration and hotel room block
reservations, and also receive complimentary registration, a
savings of $150.00. For information on forming a delegation
or to find out how you can participate in an existing group
from your country, visit www.nabshow.com/internationl or
email delegations@nabshow.org.

The NAB Show
1771 N. Street NW
Washington, D.C. 20036

TEL: 1-202-429-5300
www.nabshow.org

11586
The NAB Show: Be Part of the IMAGINation

April 17-23 in Las Vegas, Nevada USA
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Conferences: April 17–23, 2009 / Exhibits: April 20–23 
Las Vegas Convention Center / Las Vegas, Nevada USA
www.nabshow.com

Imagine an event powerful enough to lead an industry of converging technologies. Imagine 
a gathering of global professionals and solutions providers from every stage of the content 
lifecycle, from creation to consumption. Imagine the ultimate educational experience.

Welcome to the IMAGINation. More than just broadcasting, the NAB ShowTM is a community 
of media, entertainment and communications professionals who share a passion for 
delivering the next generation of content across multiple platforms—from televisions, 
radios and computers to phones, the big screen and beyond.

Join your peers, stand side-by-side with industry idols, and enter a new world of content—
where imagination meets technology. Register and pledge your allegiance to the innovations 
found only at the NAB Show.

*EXHIBIT PASSPORT registrants receive access to the Exhibit Halls, Opening Keynote Address and State-of-the-Industry Address. Registration offi cially opens September 2008. 
 Offer is valid for registration prior to April 16, 2009. A processing fee will be applied after that date. To register, go to www.nabshow.com; select Register Now; select EXHIBITS 
 PASSPORT; and enter the PASSPORT code above.

Use code A902 when

registering online

JO
IN

THE IMAGINation

2009

NAB SHOW • www.nabsh
ow

.c
om

Use code when

registering online

Register for a

FREE
EXHIBITS PASSPORT*

A168

11586
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April 1–3, 2009, in Las Vegas

International CTIA WIRELESS 2009:
The Decision that Counts
If your business relies on developments in wireless and con-

verged communications, mobile Internet, computing and mo-
bile data, the 24th annual International CTIAWIRELESSwill
be your most important technology event of the year.
Occupying more than 400,000 square feet of space at the Las

Vegas Convention Center from April 1 to 3, 2009, the Interna-
tional CTIAWIRELESS 2009 will host more than 40,000 at-
tendees, 1,200 exhibitors and 1,000 members of the press.
The theme of the 2009 event—“Mobile Life”—expresses the

essence of wireless: a technology that has changed the way we
interact with the world and allowed us to be “present” when
we’re not, share moments otherwise lost, domore,work smarter,
and live better.
As an official U.S. Department of Commerce International

Buyer Program (IBP) event, International CTIAWIRELESS
2009 extends a special welcome to international attendees who
will come from every continent to learn more about exciting
new wireless applications and emerging technologies.

What makes International CTIAWIRELESS 2009 special?
Special Interest Pavilions from Canada, China, Ireland, India,
Israel, Korea, Spain,Taiwan, and the UK; the CTIA Emerging
Technology Awards; theTowerTechnology Summit; theM2M
(Machine-to-Machine Zone); and more—including the CTIA
WIRELESS Gala and the Fashion in Motion show.

Join your country’s delegation to International CTIA WIRE-
LESS 2009 by contacting the U.S.Commercial Service office in your
country (www.buyusa.gov) or Kisme M. Williams, Marketing
Manager. For more information or to register, visit
www.ctiashow.com or call 202-785-0081.

a

†ı
h

ıÂ Life!MobileaahhÂÂ LifeLife!!It’saa
International

April 1–3, 2009
Las Vegas Convention Center Las Vegas, NV www.ctiashow.com

Kisme M. Williams, Marketing Manager
CTIA–The Wireless Association®

1400 16th Street, NW Suite 600
Washington, DC 20036 USA

TEL: 202-736-3247
FAX: 202-736-3686
Kwilliams@ctia.org
www.ctiashow.com

11567T
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A
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EXPECT
EXPORTS

ORGANIZED BY:

INK TO INDIA. BOLTS TO BANGLADESH. MACHINES TO MALAYSIA.

CONVENTION: APRIL 25-30, 2009 • EXHIBITS: APRIL 27-30, 2009 • I-X CENTER, CLEVELAND, OHIO, USA

Meet Interwire—the gold standard in wire and cable
trade events in the Americas—where inventory and
equipment await a global destination.

At Interwire more than 500 exhibiting companies will demonstrate
how their supplies, merchandise, and machines can ELEVATE YOUR

BUSINESS OPERATIONS TO THE NEXT LEVEL.

Interwire will be back at Cleveland, Ohio’s I-X Center and backed
by the U.S. Department of Commerce’s International Buyer Program.
We’ll all be focused on U.S. exports around the world. So when you
land new contacts and partnerships at Interwire we’ll help ensure the
goods you require are HOMEWARD BOUND.

Whether it’s wire to Wales or an order for fence in the Outback,
Interwire is a vast marketplace set on an international stage.
Educational PRESENTATIONS AND NETWORKING ARE ANOTHER

AGREEABLE PART OF THE DEAL.

To learn more about the industry’s most anticipated business week
in 2009, visit The Wire Association International, Inc. website at:
HTTP://WWW.WIRENET.ORG/EVENTS/INTERWIRE

WIRE, CABLE, AND FASTENERS

The largest and longest-running wire industry
trade show in the Americas.

The Commercial Service logo
is a Registered trademark of the
U.S. Department of Commerce,
used with permission.

April 25-30 in Cleveland,Ohio, USA

Interwire 2009: The Focus Is on Exports
Interwire is the largest wire and cable trade show in the Amer-

icas, running April 25-30, 2009 at the I-X Center in Cleveland,
Ohio,USA.

The focus at Interwire 2009 will be on exports; the event—
which includes education sessions, networking, and informational
exchanges throughout the week—is backed by the U.S. Depart-
ment of Commerce’s International Buyer Program.

Buyers interested in establishing an export program will find
solutions applicable to myriad manufacturing sectors, including
the automotive, aerospace, construction, communications, med-
ical, transportation, telecommunications, electronic, furnish-
ing, mining, and appliance industries.

Interwire typically includesmore than500 exhibiting companies.
The International Fastener Exposition (IFE), organized by The
International FastenerMachinery SuppliersAssociation (IFMSA),
will co-locate with Interwire again, giving visitors full access to a
comprehensive and contiguous 150,000 sq. ft. exhibition.

Exhibitors either supply to the industry or manufacture wire,
cable or fastener, and formed and fabricated wire products.
Operating equipment, special interest pavilions, and demonstra-

tions are popular show floor highlights.Exhibitor offerings repre-
sent more than 140 product types that cover all industry sectors:
ferrous, nonferrous, electrical, fastener, general, and fiber optics.

The interaction and commerce at each event attracts represen-
tatives from more than 50 countries who rely on the Interwire
marketplace.Many are repeat participants.

Interwire is an established tradeshow.Introduced in 1981, today
the biennial Interwire, which ranks as one of the 200 largest
tradeshows in the U.S. by Tradeshow Week magazine, affords
participants a valuable meeting place for international business.

The Wire Association International
1570 Boston Post Road
P.O. Box 578
Guilford, CT 06437 USA

TEL: +1-203-453-2777
FAX: +1-203-453-8384
www.wirenet.org/events/interwire

12099T
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FREE Exhibit Hall Admission for International Attendees!

SSppoonnssoorreedd bbyy:: Contact the Commercial Service
Officer at your local U.S. Embassy
or Consulate to discuss attending
this important waste industry
trade show.

Exhibit Hall is organized into three areas:
• Collection/Transfer
• Landfill Management
• Recycling/Processing/Composting

FREE Exhibit Hall Admission
for All International Attendees!

International Reception:
Tuesday, June 9 complimentary to all
international attendees.

In addition, there will be 4 pavilions:
• Truck Components & Supplies
• Technology
• NEW Waste Based Energy

• NEW Hydrailics & Pneunnatics

Sponsored
by:

DON’T MISS NORTH AMERICA’S LARGEST SOLID WASTE
AND RECYCLING TRADESHOW!

WASTE PROFESSIONALS

525 companies displaying the latest solid waste and recycling equipment and
technology to over 13,000 industry participants from 65 countries.

Las Vegas Convention Center • Las Vegas, Nevada, USA
College of Technology: March 16-17, 2009

Conference & Exposition: March 18-20, 2009

www.iwceexpo.com

• MobileVoice/Mobile Data • Antennas and Accessories
• PCS/Cellular • 802.11/Wi-Fi/WiMax
• Telematics •VoIP
• RF Engineering • Towers
• GPS • And a great deal more!

350 companies will be displaying the following technologies to 6300 industry participants from 57 countries:

IWCE is the ONE place where all industries and all communications professionals come together
to share thoughts and ideas on wireless communications technologies.

If you are responsible for planning and implementing an organization’s wireless
technology future you can NOT miss this event! IWCE attendees include:

• Technology end users from all industries • Public safety agencies
• Wireless service providers • IT professionals • Dealers and consultants

IWCE... Providing Wireless Solutions for the Working World

www.urgentcomm.com

Organized by:

Organized
by:

www.penton.com

June 9-11, 2009
Las Vegas Convention Center • Las Vegas, NV USA

www.wasteexpo.com

11560
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Trade Shows Special Section

The International Builders’ Show®, the largest annual light
construction trade show in the world, attracts more than
90,000 building industry professionals from around the globe.
The trade show features more than 1,700 exhibitors providing
the latest and most innovative home building products and
services. It also offers more than 250 educational sessions led
by industry experts and notable business entrepreneurs.

Exhibitor products cover more than 200 categories.Top cat-
egories include kitchen and bath, home technology and green
building products and services. The prominence and magni-
tude of the event make the International Builders’ Show the
preferred platform for exhibitors to launch new products and
technologies.

This event is the preeminent marketplace for anyone
involved in the residential and light construction building
industry. International visitors travel to the show from near-
ly 100 countries. If you are involved in any aspect of the
home building or light construction industry you are encour-
aged to attend.

The International Builders’ Show is one of the select U.S.
trade shows to be chosen by the U.S. Department of
Commerce to participate in the International Buyer Program
(IBP). U.S. embassies, consulates and commercial centers
worldwide promote The International Builders’ Show, organ-
ize delegations and encourage international buyers, agents and
distributors to attend. International visitors who attend
through the IBP receive discounted registration fees. For more
information, please contact your nearest U.S. embassy or con-
sulate (www.buyusa.gov).

The International Builders’ Show is sponsored and man-
aged by the National Association of Home Builders, the
largest building association in the United States, serving more
than 235,000 members.

Show dates are Tuesday, January 20, through Friday,
January 23, at the Las Vegas Convention Center. To register and
view the most current event information please visit
www.BuildersShow.com/International.

Stephen R. McCollum, CMP, Marketing Manager
National Association of Home Builders
1201 15th Street, NW
Washington, DC 20005 USA

TEL: +1-202-266-8681
FAX: +1-202-266-8193
international@buildersshow.com
www.BuildersShow.com/International

10929

January 20 - 23, 2009

The International Builders’
Show IsBack inLasVegas

T
R
A

THE 2009
INTERNATIONAL
BUILDERS’ SHOW®

JANUARY 20-23, 2009
BUILDERSSHOW.COM

In 2009, The International Builders’ Show, the
largest annual light construction trade show in
the world, will be an even bigger opportunity
to connect with international builders and
suppliers. Don’t miss your chance to see the
world’s best new products and trends all in
one place. Learn more and register now at
BuildersShow.com/International

10929
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Trade Shows Special Section

Partners: 12293

Opening New
Markets

Worldwide

For information about importing
or exporting in California,

send us an e-mail at info@citd.org

Or visit our website at
www.citd.org

Your
Gateway To
California

Attention Exporters
and Importers, CITD
is your source for:
• International trade

assistance.
• One-on-one consulting.
• Workshops and

information.
• Online resources.

• To open or expand your
business?

• To educate your children?
• To invest in Western

markets?
• Do you have at least

USD$200,000 to invest for a US
Business Visa?

If you have answered “yes”, we can help.
• All Countries & Languages
• Investment & Legal Advice
• Management Consulting
• Cross Border Transactions
• Professional and Experienced

12316

G
S
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Labertew & Associates

Michael L. Labertew, Attorney at Law
Labertew & Associates, LLC
Investment, Business
& Immigration Advisors

TEL: 1-801-424-3555
FAX: 1-801-365-7314
michael@labertewlaw.com
www.labertewlaw.com

Do you wish to come to the U.S:

Attend a U.S. Trade Show

For a list of upcoming
events, visit the

International Buyer
Program Web page.

U.S. Commercial Service
YYoouurr  GGlloobbaall  BBuussiinneessss  PPaarrttnneerr

wwwwww..eexxppoorrtt..ggoovv//iibbpp

Solve your manufacturing challenges, visit hundreds of exhibitors,
and meet thousands of peers and industry experts in board,
electronics assembly, manufacturing, and test issues. Take 
advantage of 60+ full- and half-day courses and IPC standards
meetings. Focus on advanced technology, RoHS, lead free, and 
SMT processes. Pre-register for free exhibit hall admission and
take advantage of free keynotes, posters, and forums.

www.GoIPCShows.org

Mandalay Bay Resort &
Convention Center
Las Vegas, Nevada
March 31–April 2, 2009

+1 847-597-2860
shows@ipc.org

PCB and Electronics Manufacturing 
Trade Show

11651

Trade Shows Featured in This Issue 
of Commercial News USA
The SHOT Show
(Shooting Sports and Equipment)
January 15-18, 2009 in Orlando, Florida
www.shotshow.org

International Builders Show
(Home Building Products and Service)
January 20 - 23, 2009 in Las Vegas
www.BuildersShow.com/International

World of Concrete
(Concrete and Construction Materials)
February 3-6, 2009 in Las Vegas
www,wirkdifcibcrete,ccom

Las Vegas World Market Center 
(Home and Hospitality Contract Furnishings)
February 9-13, 2009 in Las Vegas 
www.lasvegasmarket.com 

IWCE
(International Wireless Communications Expo)
March 16-20, 2009 in Las Vegas 
www.iwceexpo.com

IPC APEX Expo
(Printed Circuits and Assemblies)
March 31-April 2, 2009 in Las Vegas
www.ipc.org

CTIA–The Wireless Show
(Wireless Communications)
April 1-3, 2009 in Las Vegas 
www.ctia.org/ctiawireless

NAB Show, National Association 
of Broadcasters
(Content Creation, Management, Distribution, 
and Consumption)
April 17-23, 2009 in Las Vegas 

Interwire Trade Exposition
(Wire, Cable, and Fastener Products and Supplies)
April 25-30, 2009 in Cleveland, Ohio
www.wirenet.org 

National Restaurant Association Show
(Foodservice/Hospitality Products and Services)
May 16-19, 2009 in Chicago
www.restaurant.org

Waste Expo 
(Solid Waste and Recycling Expo)
June 8-11, 2009 in Las Vegas 
www.wasteexpo.com

Business Services
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Franchising

Sno Biz, the world’s largest
and fastest growing Shave
Ice and Frozen Treat Sys-
tem, is seeking exclusive
distributors and dealers.
Since 1990, Sno Biz has
created the most amazing true-to-life pro-
prietary flavor system to create an assort-
ment of popular and unique treats including
Smoothies, Shakes and Iced Coffees with
over 1,100 proven locations worldwide. High
margins and low food/start-up costs makes
Sno Biz an ideal high profit business
opportunity that is enjoyed by all cultures.

10360

FR
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Sno Biz

TomNovetzke, Intl. DevelopmentMktg.Mgr.
Sno Biz/Crystal Fresh Inc., Dept. CN
12132 Riverwood Drive
Minneapolis, MN 55337 USA

TEL: 952-890-2788
FAX: 952-890-7533
tom@snobiz.com
www.snobiz.com

Sno Biz Treats Seeks
Distributors Worldwide

Capitalize on
the exploding
demand for
specialty coffees, frozen smoothies and healthy
treats. Our customers enjoy exceptional
Hawaiian products in a fun, island-themed
environment where they can relax and
socialize. We carefully select the finest
coffees from Hawaii’s tropical coffee estates
to create our exclusive line of products,
unmatched anywhere in the world. Our
flexible operating model includes both fixed
locations and mobile carts. Now seeking
Master Franchisees.

11720

FR
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Maui Wowi Hawaiian

Nesa Abraham, Director, Intl. Development
Maui Wowi Hawaiian Coffees & Smoothies
5445 DTC Parkway, Suite 200, Dept. CN
Greenwood Village, CO 80111 USA

TEL: 303-781-7800 Ext. 110
FAX: 303-781-2438
international@mauiwowi.com
www.mauiwowi.com

Coffee and Smoothie Franchise
Expanding Globally

©2008, FasTracKids International Ltd.,     Greenwood Village, Colorado   80111 USA,

11667

C R E S T C O M  i s  t h e  a n s w e r
Call 303.267.8200 in the U.S. 

www.crestcom.com

Creators of 
THE BULLET PROOF®

MANAGER

©2008 Crestcom International, LLC, Greenwood Village, Colorado  80111 USA

If you’re looking  
for world class training 

 or
a world class 

business opportunity...

11543
Creators of

Homewatch CareGivers
has been the leading
provider of in-home care
services for more than 27
years. We provide care
for people of all ages – seniors, newmothers,
injured and disabled.We offer companionship
care, personal care, comprehensive personal
care as well as minor medical, staffing, case
management and our new “Pathways to
Memory” program for Alzheimer’s patients.
This 60 billion dollar industry is poised for ex-
plosive growth. Single, Multi-Territories, and
Master opportunities available.

11995
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Homewatch CareGivers

Franchise Development Department
Homewatch International, Inc.
7100 E. Belleview Ave., Suite 303
Greenwood Village, CO 80111 USA

TEL: +1-303-758-5111
FAX: +1-303-758-1724
franchise@homewatchcaregivers.com
www.homewatchcaregivers.com

Master Franchises Available
for In-Home Care Services
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Building/Construction/Hardware

10295

FO
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Anna Zuniga, Dir. of Export Sales
Chef Paul Prudhomme’s Magic Seasoning Blends Inc.
P.O. Box 23342, Dept. CN
New Orleans, LA 70183 USA

TEL: 504-731-3522
FAX: 504-731-3576
azuniga@chefpaul.com
www.chefpaul.com

Chef Paul Prudhomme’s Magic
Seasoning Blends®

Chef Paul Prudhomme’s
All Natural Seasonings

Now operating out of a new 125,000 square-
foot plant outside of New Orleans, Louisiana,
Magic Seasoning Blends® has a 23-year his-
tory of providing chefs and home cooks with
more than 30 seasoning blends, sauces,
marinades and dry chiles. Export markets in-
clude 25 countries that use retail, foodservice
or bulk ingredients of Magic Seasoning
Blends products. Custom blending is a grow-
ing specialty including private label blends for
supermarkets or restaurant chains. Original
seven blends are Poultry Magic®, Meat
Magic®, Vegetable Magic®, Pork & Veal
Magic®, Blackened Steak Magic® and Black-
ened Redfish Magic®. Other varieties are Bar-
becueMagic®, Fajita Magic®, SalmonMagic®,
Salt Free Magic®, Magic Seasoning Salt®,
Gravy &GumboMagic®, Sweetie Magic® and
Shrimp Magic®. Chef Paul also offers four
Magic Sauce & Marinades® (Teriyaki,
Louisiana Red Pepper, Chipotle and Sun
Dried Tomato) and Magic Pepper Sauce®—
all available in retail and foodservice size
packaging. Importer inquiries welcomed.

Our company started
in Rocky Mount,
North Carolina, with
one simple goal: To
manufacture the best
log home in the
world. With this as our mission, we united
nature and technology in milling, manufac-
turing and joinery. Additionally, we enhanced
architectural design flexibility through
computerization. This has allowed world-
wide delivery, to bring you the best of both
the old and new in a variety of comfortable,
affordable and infinitely possible designs.

10825
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The Original Log Cabin Homes Ltd.

The Original Log Cabin Homes Ltd.
P.O. Drawer 1457, Dept. CN
513 Keen Street
Rocky Mount, NC 27802 USA

TEL: 252-454-1592
FAX: 252-454-1575
International@logcabinhomes.com
www.logcabinhomes.com

Log Homes for
Worldwide Delivery

12213

Five Star Products is a
manufacturer of preci-
sion non-shrink cement
and epoxy grouts for
machinery and equip-
ment, structural adhe-
sives, coatings and
waterproofing systems. The company is
looking for commissioned representatives,
stocking distributors, and manufacturing
partners in the following regions: Japan,
China, Vietnam, Taiwan, Australia, Mexico,
Central America, Baltic States, Russia, Ser-
bia, Norway, and the Caribbean.

12399
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Five Star Products Inc.

Tom Gladden, Intl. Regional Mgr.
Five Star Products Inc., Dept. CN
750 Commerce Drive
Fairfield, CT 06825 USA

TEL: 203-336-7900
FAX: 203-336-7930
intlrep@fivestarproducts.com
www.fivestarproducts.com

Seeking Commissioned Representatives
and Stocking Distributors

ICF

INSULATING
CONCRETE FORMS

12349
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Terrisa Singleton, Marketing Director
BuildBlock Building Systems
9701 N. Broadway Ext., Dept. CN
Oklahoma City, OK 73114 USA

TEL: 405-840-3386 ext. 146
FAX: 831-597-0792
global@buildblock.com
www.buildblock.com/global

BuildBlock Building Systems

Foreign License Opportunity for
Patented ICF Technology
BuildBlock® Building Systems is seeking ex-
clusive foreign licensing partners throughout
the world to locally manufacture their state-of-
the-art BuildBlock Insulating Concrete Form
(ICF) wall system.A “green” building material,
BuildBlock ICFs consist of two panels of
expanded polystyrene connected by high-
density plastic webs. The forms are stacked
into the shape of the exterior and load bearing
walls of a building, reinforced with steel rebar,
and then filled with concrete. The interlocking
forms stay in place, resulting in extremely en-
ergy-efficient, quiet, comfortable, and safe
commercial structures and residential hous-
ing. Completely reversible and exceptionally
user-friendly, BuildBlock ICFs significantly
reduce construction time and labor.

Hotel & Restaurant Equipment/
Food/Food Processing
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Building/Construction/Hardware
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Creative Material Technologies, Ltd.
21 Wilbraham Street, Unit B11
Palmer, MA 01069 USA

TEL: 413-284-0000
FAX: 413-284-0300
info@creativematerial.com
www.creativematerial.com

Creative Material Technologies, Ltd.

Exclusive Distribution and
Representation Areas Available
Creative Material Technologies, Ltd. designs
and manufactures technologically advanced
coatings and building materials, thereby
“Solving Today’s Problems with Tomorrow’s
Technologies”. Product solutions have been
designed for the automotive, building & con-
struction (examples: roofing, flooring, insu-
lation, air barriers, waterproofing), barrier
coatings, water feature, waterproofing, build-
ing envelope sealing industries, andmore.With
decades of formulation and rawmaterials ex-
perience, we develop new technologies and
products to assist our customers in tackling
difficult applications. These solutions are for
the homeowner, the contractor, or the OEM
customer in the residential, industrial, com-
mercial, or consumer markets. With more
than 37 markets, and with little to no compe-
tition, the applications are virtually endless.
Make our competitive advantage yours…

Focusing on 100% Solids, Zero VOCs, Zero
Solvent Technologies
Product Sales; Research & Development
Services; Private Labeling; and Contract
Manufacturing Services available

12351

BIG JOHN
TREE TRANSPLANTER MFG.,INC.

12224

The Worldwide Leader
in tree moving equipment.

See us at the MANTS Show in Baltimore, Maryland, January 7-9, 2009

2 Gannett Drive
White Plains, NY 10604
Phone 914.640.1514
Fax 914.697.9064

export@doriandrake.com
www.doriandrake.com

Over 20 models of tree
transplanting equipment:

• Truck mount • Loader mount • Trailers

worldwide export managed by:

Move trees...
don’t destroy them!

Review all models, specs,
application examples, at:
www.big-john.com
will@big-john.com
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Medical/Scientific Products 
& Equipment

We represent all the leading manufacturers
in occupational health and safety, welding,
industrial, oilfield and construction indus-
tries. Our database allows you to search for
tens of thousands of products from several
hundred American companies. We work
closely with importer distributors and seek
more in your country. Consolidating your or-
ders under one bill of lading is our specialty.
Logistics, price and service is why we have
been in business since 1979.

10866
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McLean InternationalMarketing Inc.

Jack Greeley
McLean International Marketing Inc., Dept. CN
P.O. Box 535
Mequon, WI 53092 USA

TEL: 262-242-0958
FAX: 262-242-6644
Info@mcleansafety.com
www.mcleansafety.com

Your Source for Safety andOther Products
from American Manufacturers

One application
makes all types of
floors slip-resistant
for five years, in-
doors or outdoors.
Use on tile, mar-
ble, granite, ce-
ment, wood, etc.
Seeking exclusive
distributors in vari-
ous international
markets.

11386
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Trusty-Step International

Stan Handman, President
Trusty-Step International, Dept. CN
271 Western Ave.
Lynn, MA 01904 USA

TEL: 781-598-1400
FAX: 781-598-4937
safety@trusty-step.com
www.trusty-step.com

Slip Resistant Chemicals
Little Sucker has be-
come the product of
choice with nurses,
respiratory therapists,
and in many hospi-
tals in the U.S. Little
Suckers replace up to three products with
just one Little Sucker. Our three sizes, Pre-
emie, Standard, and Nasal Tip, are ideal for
oral and nasal suctioning in the nursery
(labor and delivery), neonatal intensive care,
pediatric intensive care, and emergency
departments. Please contact us for samples
and pricing.

12179
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Medcorp International

Dave Berberian
Medcorp International, Dept. CN
25612 Stratford Place
Laguna Hills, CA 92653 USA

TEL: 949-582-0313
FAX: 949-582-3747
Medcorpint@cox.net
www. Neotechproducts.com

Distributors Wanted

800-234-6151 • 972-494-6151
Email: security@garrett.com

Safety. Security.
Peace of Mind.™

Garrett is the global leader for walk-through,
hand-held and ground search metal detection
products and training.

Call or visit us online!10540

Mobile Concepts vehicles are designed for
on- or off-road travel and used by govern-
ment and military, fire and police brigades,
utility companies, construction firms, and
other organizations. With more than 50 years
experience in manufacturing custom trailers,
they can offer you command centers, train-
ing trailers, mobile labs and classrooms,
bunk houses, restroom/shower trailers, and
other custom designs. All trailers built at their
U.S. manufacturing facility and can be towed
by a standard pickup truck.

12419
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Mobile Concepts by Scotty

Anne Degre, VP Sales & Marketing
Mobile Concepts by Scotty, Dept. CN
480 Bessemer Road
Mt Pleasant, PA 15666 USA

TEL: 724-542-7640
FAX: 724-542-7648
adegre@mobileconcepts.com
www.mobileconcepts.com

Seeking
Distributors
for Custom
Trailers

• Ambulance and Rescue Vehicles
• Homeland Security Vehicles
• Firefighting Apparatus
• Mobile Health Clinics
• All Makes and Models, New and Used
• Full Equipment Packages
• In Country Training and Spare Parts Packages
• Shipping/Freight Forwarding Service Available

105052444 Ridgeway Blvd., Bldg. 500, Manchester, NJ 08759 • 732.657.1104 • Fax: 732.657.7955

www.emergencyvehiclecenter.com • exports@emergencyvehiclecenter.com

SERVING THE WORLD WITH AMERICAʼS FINEST EMERGENCY
MEDICAL, RESCUE AND FIRE FIGHTING VEHICLES

Safety & Security

Stay Dry While Getting
Wet! SEAL-TIGHT® Cast
and Bandage Protector
provides dependable
watertight protection while
showering and bathing.
Reusable, SEAL-TIGHT®

is made of durable textured vinyl. Patented
application ring eliminates the need for
strapping or Velcro® closure. Simple to apply.
Latex-free diaphragm stretches easily over
cast to form comfortable, leak-free seal.
Seeking distributors. Exporter of the Year.

10243
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Brown Medical Industries

Paul Katzfey, VP Sales & Marketing
Brown Medical Industries, Dept. CN
1300 Lundberg Drive West
Spirit Lake, IA 51360-7246 USA

TEL: 712-336-4395
FAX: 712-336-2874
paul.katzfey@brownmed.com
www.brownmed.com

Superior Moisture
Protection
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Medical/Scientific Products 
& Equipment

This new natural
product for men,
Virilimaxx #62,
can help virtually
every man to re-
store virility. Bell
offers competitive
prices.Also avail-
able for women is
Erosyn #7, the only natural product that works
for women to regain libido. Made in USA.
These products are extensively documented
on the Bell Web site. Bell has 50 other natural
products. Please send inquiries by fax or
airmail only.

10180
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Bell Lifestyle Products Inc.

Bell Lifestyle Products Inc., Dept CN
07090 68th Street
South Haven, MI 49090 USA

TEL: 905-820-7000
FAX: 905-820-8000
info@BellLifestyleProducts.com
www.BellLifestyleProducts.com

Virility for Life

Extracted from edible plants,
EnviroCure-2000™ safely erad-
icates water-born insects and
diseases: mosquitoes, bilharzias (Schisto-
some), giardia, amoeba, cryptosporidium and
Guineaworms. It effectively controls agricultural
pests and fungus, skin and intestinal worms, re-
mediate and rehabilitate soil by neutralizing
organophosphorus toxic fertilizers, insecticides,
and enhancing the immune system, health and
growth of plants, farm animals and birds.
Biodegradable, 100%water soluble, non-toxic,
non-oxidative, non-corrosive, non-staining, non-
flammable and non-allergenic.

12427

P
C
E

AIM International

Environmental Technology Group
AIM International Inc., Dept. CN
P.O. Box 15684
Boston, MA 02215-0013 USA

TEL: 617-787-9797
FAX: 617-787-8787
aim-international@usa.net
www.aiminnovations.com

EnviroCure-2000™:
“Nature’s Ultimate Miracle”

Bio-Microbics manufactures proven waste-
water and stormwater treatment systems that
provide solutions for decentralized homes,
clustered subdivisions, and commercial prop-
erties around the globe. At Bio-Microbics, we
believe the innovative use of basic compo-
nents that make up the FAST® Wastewater
System is an important part of a sustainable
future for the planet. Our advanced Waste-
water and Stormwater Treatment products
help to make better water…for a better world.

10201
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Bio-Microbics Inc.

Bio-Microbics Inc., Dept. CN
8450 Cole Parkway
Shawnee, KS 66227 USA

TEL: 913-422-0707
FAX: 913-422-0808
www.biomicrobics.com
sales@biomicrobics.com

Distributors Wanted

10941
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NDC Laboratories, Dept. CN
112 North Curry St.
Carson City, NV 89703 USA

TEL: 775-322-1333
FAX: 775-327-4999
Info@NDCLabs.com

NDC Laboratories

Distributors Wanted for
Germ-Killing Products
NDC Laboratories is a pharmaceutical man-
ufacturing company whose product lines of
lotions and creams are based on the newer,
more effective technology of killing germs
with a broad spectrum antimicrobial capa-
bility. Our products are more effective than
products using the older, more limited, anti-
bacterial or antifungal germ killing capabil-
ity. NDC’s broadspectrum antimicrobial
technology is available in a wide variety of
products including disinfectant sprays,
lotions, and a top-selling doctor-recom-
mended nail solution for infected toenails
and fingernails. We are looking for well-es-
tablished wholesale distributors and brokers
in the “over the counter” pharmaceutical
industry and marketplace–with good contacts
with mass merchandisers and retail chains.
We will consider inquiries from agents, bro-
kers, or wholesale distributors.

Environmental

Environmentally Safe
Products

Oil Spill BoomsOil Spill Booms

Absorbent Pads
& Rolls

Absorbent Pads
& Rolls

Windscreen
Treatments &
Cleaners

Windscreen
Treatments &
Cleaners

Waterbased
Cleaners

Waterbased
Cleaners

DISTRIBUTORS WANTED NON - TOXIC
NON-CORROSIVE

BI
OD

EG
RA

DA
BLE

SAFE
sm

www.oileater.com
tel: 018477630333  e-mail exportsales@kafkointl.com

12336

LW Scientific is a leading
manufacturer of micro-
scopes and centrifuges for
the medical, veterinary, den-
tal, educational, and indus-
trial markets. The new LW Scientific I-4
microscope offers quality infinity optics at a
savings of 50% over other infinity micro-
scopes. LW Scientific microscopes now
offer the best technology available for
disease diagnosis—the new, portable Lumin
fluorescing lens and compact illuminator. This
affordable system converts a standard micro-
scope into a fluorescing microscope.

10834
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LW Scientific

Carol James, International Sales Manager
LW Scientific Inc., Dept. CN
865 Marathon Parkway
Lawrenceville, GA 30045 USA

TEL: 770-270-1394, ext. 4343
FAX: 770-270-2389
carolj@lwscientific.com
www.lwscientific.com

Seeking Distributors: Microscopes and
Other Laboratory Products

The Venoscope II is designed
to safely and effectively locate
hard-to-find veins. The Veno-
scope II utilizes high-intensity
dual-wavelength LED lights to
illuminate veins, making it
safer and easier for medical
professionals and their pa-
tients. It’s light, portable, and
effective in many areas includ-
ing adult, neonatal and pedi-
atric IV therapy, blood draws, sclerotherapy,
ambulatory phlebectomy, determining vein
size, direction of vein travel, and in the ver-
ification of patency of veins.

10869
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Medcorp International

Dave Berberian, President
Medcorp International, Dept. CN
25612 Stratford Place
Laguna Hills, CA 92653-7509 USA

TEL: 949-582-0313
FAX: 949-582-3747
medcorpint@cox.net
www.medcorpint.com

Venoscope II Transilluminator
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Automotive/Aviation/Marine
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Victor Vininski
Justice Brothers Inc. Dept. CN
2734 Huntington Drive
Duarte, CA 91010 USA

TEL: 626-359-9174
FAX: 626-357-2550
victorv@justicebrothers.com
www.justicebrothers.com

Justice Brothers Inc.

Seeking Distributors for Oil
and Fuel System Products
Southern California based, Justice Brothers
Inc. manufactures a complete line of prod-
ucts for the automotive, farm & industrial
marketplace. Products include Fuel Injection
System Cleaner, Oil Treatment, Oil System
Cleaner, Engine Stop-Leak, Gas Treatment,
Diesel Fuel Treatment, Automatic Transmis-
sion Protectant, Radiator Stop-Leak, and
over 70 others. The Justice Brothers prod-
uct line is used and proven by the world’s
top racing teams and is respected by
professional mechanics throughout the
world as the highest quality products avail-
able. Justice Brother’s products can be
demonstrated against their competition and
shown to be better. Justice Brothers has
received the highly coveted E-award from
the United States government for export
excellence. Justice Brothers celebrates
more than 70 years in the automotive industry

and over 35 years experience in the
exporting of their products. Contact us today
to receive more information about our
products and distribution opportunities.

Our Do-It-Yourself kit with
“No Heat” application is now
available. Just apply and let
dry. Our “No Heat” process
makes it very easy to repair;
creates better repair results;
and is strong, long-lasting,
and economical. It repairs
cigarette burns, holes, rips,
and gouges. It can be ap-
plied for auto seats, dash-
boards, office and home furniture, tops,
luggage, jackets, and more. Matches popu-
lar colors. No Heat Fabric Repair Kit is also
available. Seeking active distributors.
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Seiki International

Tom Terayama
Seiki International, Inc.
23842 Hawthorne Blvd., Suite 201
Torrance, CA 90505

TEL : 310-375-6100
FAX: 310-375-6620
e-mail: info@RepairPlus1.com
www.RepairPlus1.com

No Heat Leather & Vinyl Repair Kit
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Jeff Victer, International Sales Manager
GoldenWest Lubricants, Inc.
1937 Mount Vernon Ave.
Pomona, Ca 91768-3312 USA

TEL: (909) 865.8031
FAX: (909) 865.4467
Email: jvicter@prolong.com
WEB: www.prolong.com

Prolong Super Lubricants
Distributors Sought for Automotive and
Industrial Lubricants
Prolong Super Lubricants, a brand of Golden-
West Lubricants Inc. manufactures and mar-
kets a full line of lubricants for many
automotive, commercial fleet and industrial ap-
plications. Prolong Super Lubricants are pure
petroleum products containing no solid addi-
tives. Prolong uses an advanced molecular
process, which polarizes the petroleum mole-
cule. This technology causes the lubricant to
magnetically bond to all metal surfaces. The
result:Adramatic reduction in friction and heat
where it’s neededmost. The company also of-
fers a revolutionary product to wash, shine,
and protect automobiles, motorcycles and
boats in minutes. Introducing Prolong Water-
less Wash & Shine…simply spray & wipe! No
need for buckets, water, or hoses and nomess
to clean up. Easy to demonstrate and easy to
sell! Prolong Super Lubricants are proudly
made in the U.S.A. Distributor inquiries wel-
come. Contact the company today.

Cosmichrome is an
amazing decorative
alternative to expen-
sive and environmen-
tally hazardous chrome plating. Exclusive
formulation can be sprayed on like paint.
Unlike traditional electrolytic plating finishes,
it can be applied on wood, plastic, metal,
stone, glass, vinyl, paint, plaster–virtually
any properly prepared surface. Available in
gold, silver, bronze, chrome, and many hues
and patinas. Offers the decorative luster of
metal plate at a fraction of the cost.
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Gold Touch Inc.

Terry Collins, Vice President
Gold Touch Inc., Dept. CN
12801 Berea Road
Cleveland, OH 44111 USA

TEL: 216-941-7400
FAX: 216-941-7472
terry@goldtouchinc.com
www.goldtouchinc.com

New Alternative to
Chrome Plating

Your Prime Source for Radiator Components!
Premier supplier of radiator components, filler necks, hose 
connections and other tubing-related products.

312.226.7002 Fax: 312.226.4754 www.equinox-usa.com  equinoxusa@att.net

For unique requests, call Equinox
at (312) 226-7002.

Materials
Brass
Copper
Steel
Stainless Steel
Aluminum

Custom Capabilities
Engineer and design for
custom applications
Prototype services
Production runs of
all quantities
Filler necks manufactured
to SAE J164 standards
Forming and bending

12391

Star-A-Liner’s Chee-
tah Frame and Uni-
body Machines use a
straightforward, trou-
ble-free design. The
company manufac-
tures frame and uni-
body automotive collision repair machines
that can be configured with additional pulling
towers and accessories to fit an autobody re-
pair shop’s specific needs. Make your vehicle
straightening process Simply Fast with Chee-
tah bodyshop frame racks from Star-A-Liner.

10307

A
P
S

Star-A-Liner

Charley Beaton
Star-A-Liner, a division of CJJ, Inc., Dept CN
1210 Fortune Ave., P.O. Box 480
Detroit Lakes, MN 56502 USA

TEL: 218-847-2608
FAX: 218-847-9416
cheetah@staraliner.com
www.staraliner.com

Cheetah Makes Automotive Frame and
Unibody Straightening Simply Fast



25Commercial News USA • www.export.gov/cnusaNovember/December 2008

Sports & Recreation

• Portable runway & taxiway edge lights
• Long life lamps to 50,000 hours
• Helipad-HLZ lighting-portable
• Trailers-40, 60 & 80 lights capacity
• Obstruction lights
• Certified to FAA AC No. 150/5345-50A

10820

A
P
G

Litebeams Inc.

Litebeams Inc.
223 W. Palm Avenue
Burbank, CA 91502 USA

TEL: 818-843-2711
FAX: 818-843-2794
ron@litebeams.com
www.litebeams.com

Portable Airfield Lighting
Scienco/FAST® is an in-
ternationally recognized
manufacturer of diverse,
proven industrial tech-
nologies and tablet
products and top-notch
field services. As the
Smith & Loveless Commercial Division,
Scienco/FAST® serves such industries as
food processing; industrial (process) water;
municipal water/sewer systems; onsite,
marine and offshore wastewater treatment
systems. To receive an information packet
or find out how Scienco/FAST® can be your
solution for your next project, Call TODAY!

11997
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Scienco/FAST® Systems Inc.

Jim Predeau, General Manager
Scienco/FAST® Systems Inc., Dept. CN
12977 Maurer Industrial Drive
Sunset Hills, MO 63127 USA

TEL: 314-645-6540
FAX: 314-645-6131
solutions@sciencofast.com
www.sciencofast.com

INNOVATION that Makes Cents
Recreatives Industries Inc.
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Galen Reich, Dir. International Sales
Recreatives Industries Inc., Dept. CN
60 Depot St.
Buffalo, NY 14206 USA

TEL: 716-855-2226
FAX: 716-855-1094
recreatives@yahoo.com
www.maxatvs.com

All-Terrain Vehicles for Rough Areas

Six-wheel-drive, amphibious all-terrain
vehicles go into areas unreachable by con-
ventional vehicles. Designed for off-road
travel and used by oil companies, construc-
tion firms, government, and military units,
these two- and four-passenger vehicles are
also used for hunting and fishing. The vehi-
cles travel about 8 km/hour in water and
about 40 km/hour on land. Price: $6,950.
Seeking distributors.

BrakeQuip is seeking
master distributors in
selected countries to
market a unique and
economical manufac-
turing system that
allows shop owners
to make any brake or
clutch hose assembly
at the point of sale…
instantly. All items pro-
duced comply with all
international standards. Further information
can be found at www.brakequip.com.
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BrakeQuip LLC

Fred Anderson, President
BrakeQuip LLC, Dept. CN
1470 Amherst Road
Knoxville, TN 37909-1264 USA

TEL: 865-251-9194
FAX: 865-251-9187
fred@brakequip.com
www.brakequip.com

Unique Opportunity for On-site, Custom-
Made Automotive Hoses and Tubes New patent pending

technology makes it
fast and easy to
recondition discarded
batteries without taking them apart. Proven
successful by more than 1,500 operators
worldwide, Battery Doctors turns dead bat-
teries into large profits. Batteries for cars,
motorcycles, boats, buses, trucks, construc-
tion, fleet vehicles, forklifts, golf carts…the
list is endless. We supply all product and
equipment including instructional video,
manual, marketing plan and support. Battery
Doctors is a division of ProTec International.

11081
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Battery Doctors

Battery Doctors, Dept. CN
1832 Cedar Oak Road
Placerville, CA 95667 USA

TEL: 530-622-8511
FAX: 530-622-5945
batteries@batterydoctors.com
www.batterydoctors.com

Business Opportunity

12401
Creators of

12401

Automotive/Aviation/Marine



Renew your free subscription.
Please complete the RENEWAL process right
now. It takes just a few minutes and you can
do it online at www.thinkglobal.us/subscribe.
New subscribers can sign up online, too.

Remember, you must renew your subscription
in order to receive the magazine in the future.

www.thinkglobal.us/subscribe
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Industrial Equipment, 
Services & Supplies
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Richard Ripley
GEMCO, Dept. CN
P.O. Box 846
Danville, IL 61834 USA

TEL: 937-748-2379
FAX: 937-748-2538
rjripley@worldnet.att.net
www.GEMCOinsulation.com

GEMCO

Insulation Fasteners
GEMCOmanufactures a complete line of in-
sulation fasteners, including weld pins,
power base pins, peel & press and
perforated base hangers, hanger adhesive,
lacing anchors and accessories, quilting
pins, cupped head pins and bi-metal
insulation pins. The company also handles a
line of capacitor discharge pin/stud welders.
GEMCO is the oldest company in the U.S.
making installation fasteners. Seeking inter-
national distributors.

SpeedAlloy bonds to vir-
tually any rigid surface,
including metals and
plastics. It can repair
pipes, tanks, sumps, casings, etc. in minutes.
The non-shrink system resists chemicals,
cures at low temperatures and exhibits out-
standing flexural and compressive strengths
and extraordinary adhesion. ENECON sup-
plies a complete range of high-performance
materials for repairing/rebuilding equipment
damaged by erosion/corrosion. Also avail-
able: non-chemical fluid treatment systems
designed to prevent mineral scale build-up in
pipes and equipment.

10457G
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ENECON Corporation

Andrew A. Janczak, President
ENECON Corporation
6 PlatinumCourt
Medford, NY 11763 USA

TEL: 516-349-0022
FAX: 516-349-5522
info@enecon.com
www.enecon.com

Repair Leaks in Minutes

12336

12450
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• Online, Web-based business
• Sell telephone & VoIP Cards 24/7
• Highest Quality Callback & VoIP
• Highest Level of Agent Support
• Professional Support & Routing
• Network includes 12+ TIER 1 carriers
• 20%-40% commissions/profits
• Low rates and volume discounts
• Agents enjoy Complete control
• Balance and call detail in real time
• Popular with Call Shops & Businesses
• Call to and from any country
• PC2Ph, Ph2Ph & Mobile VoIP
• Branded Agent Websites Available

10572
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www.GlobalTel.com

GlobalTel, Dept. CN
7999 N. Federal Highway, Suite 400
Boca Raton, FL 33487 USA

Tel: 561-999-9116 x112
CNUSA902@GlobalTel.com
www.CallMeBack.net

Agents Wanted —
Wholesale & Retail
Callback, VoIP & Mobile VoIP

Rainbow Play Systems,
Inc., a manufacturer of
“Redwood Playground
Equipment,” is currently
awarding distributorships
to qualified individuals or
companies in select international markets.
Upon meeting the requirements, you may be
chosen to join this organization and its grow-
ing network throughout the world. Rainbow
Play Systems, Inc. is a worldwide company of
owners, partners and business people work-
ing together toward a common goal: success.

11112
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Rainbow Play Systems Inc.

Alberto Rodriguez-Baez
Rainbow Play Systems Inc., Dept. CN
25840 IH-10 West
Boerne, TX 78006 USA

TEL: 210-764-1375
FAX: 210-698-3843
alberto@rps-international.com
www.rainbowplay.com

Redwood Playground Equipment

Tee Time Sports has
been an international
supplier of name brand
merchandise and cloth-
ing for more than 20
years. We specialize in
selling the most trendy and hard to find
brands to wholesalers and distributors at
closeout/dealer wholesale pricing. Some of
the brands we can offer in large or small
quantities are: Puma, New Balance, Taylor-
Made, DC shoe, Titleist, Le Sport Sac,Joes
Jeans, Lacoste, Converse, Quiksilver,
Paper and Denim, Burton, and more.

12457
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Tee Time Sports Inc.

Brad Sawicki-International Sales
Tee Time Sports Inc.
1152 S. Ortonville Road
Ortonville,Mi 48462 U.S.A.
TEL 248-705-9170
FAX 248-620-5593
F1sawicki@aol.com

Distributors Sought for Famous Name
Brands from the USA

Information Technology/
Telecommunications
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The new Best Cradle pro-
vides superior patented
back and abdominal sup-
port during pregnancy.
This award winning
design provides comfort with adjustability.
Each size supports all the way through a
single or multiple pregnancy. Cool, open
abdomen allows frequent applications of
stretch cream to a budding tummy. Three
sizes fit 41kg to 113kg and are easy for cus-
tomers to fit themselves. Compact, attractive
packagingeasilyhangsonpegsorsitsonashelf.

11823
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Prenatal Cradle

Darrell Seering
Prenatal Cradle® Inc., Dept. CN
P.O. Box 535
Lake, MI 48632 USA

TEL: 989-544-2171
FAX: 989-544-2174
prenatal@prenatalcradle.com
www.prenatalcradle.com

Worldwide Distributors
Sought for New
“Best Cradle”Since 1983, Pioneer Lock

has provided security prod-
ucts for business machines,
including GPS vehicle navi-
gation products. Their cable
locking systems (FlexLok)
are available in three wire di-
ameter rope sizes; .476 cm.,
.635 cm., and 1.27 cm. Heavy-duty Glue Disk
machine attachments glue to equipment and
anchor to the desk or vehicle. Thousands have
been installed in metropolitan areas, in hos-
pitals, colleges, and government offices. They
are looking for international representation.

11045
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Pioneer Lock Corporation

Peter Parsekian, President
Pioneer Lock Corporation
45 Prospect Street (Building #1)
Yonkers, NY 10701 USA

TEL: 914-274-8051
FAX: 914-274-8052
pioneerlock@optonline.net
www.pioneerlock.com

Anti-Theft Products for Computers and
Related Business Machines AgraCo’s Non-Toxic Mos-

quito Patch is a safe alter-
native to harsh chemicals
or smelly oils. You put the
patch on any non-hairy,
dry skin area two to three
hours before needed. The
protection will last up to 36 hours. Our patch
is a safe, natural way to protect against
mosquitoes, gnats, and flies. Select distri-
bution rights are still available.

10037
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Agraco

David Webster, CEO
AgraCo Technologies, Dept. CN
151 W. Marshall Street, Bldg. 2, Suite 100
Norristown, PA 19401 USA

TEL: 610-239-7001
FAX: 610239-7003
Dwebster@agraco.com
www.agraco.com

Non-Toxic Mosquito Patch

AmericanShoes sells slightly used athletic
shoes. You will be amazed by the quality—
5% or less wear. We sell the top brand names
in all sizes. Many were originally more than
$100 a pair—now only $7.00. You can sell out
your stock in one day. Minimum order is 500
pairs. Visit our website for huge profits.

12402
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AmericanShoes

American Shoes
Dept. CN
P. O. Box 21
Rehoboth Beach, DE 19971 USA

TEL: 302-645-4669
info@americanshoes.org
www.americanshoes.org

Ditributors, Buy Direct!
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Andrew S. Janczak
Eneflux-Armtek Magnetics
6 Platinum Court
Medford, NY 11763-2251

TEL: 215-504-1000
FAX: 215-504-1001
asj@eamagnetics.com
www.eneflow.com

Eneflux-Armtek Magnetics

Patented Non-Chemical Fluid Treatment
Eneflux-ArmtekMagnetics is a U.S.-based
manufacturer offering flexible dealer and
distributor programs for their patented line
of magnetic fluid treatment products. Their
time-tested, commercially proven systems
reduce mineral scale build-up and associ-
ated hard water problems without chemicals
of any kind. Systems for industrial use as
well as for the home market are available.
ENEFLOW® Fluid Dynamic Power Cells are
designed for sale to industrial and commer-
cial customers while WATER-BUDDY® is
designed for sale to the home water treat-
ment market. FUEL-BUDDY® increases
engine efficiency and reduces harmful
emissions in all types of vehicles. Represent
one or all of these products—exclusivity is
available.
For more information visit our websites:
www.eneflow.com, www.water-buddy.com,
or www.fuel-buddy.com.
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Mairead House
PowerTech/S&W Flashlights, Dept. CN
360 East South Street
Collierville, TN 38017 USA

TEL: 901-850-9393
FAX: 901-850-9797
mhouse@powertechinc.com
www.swflashlights.com

PowerTech, Inc.

Seeking International Distribution for
Smith & Wesson Flashlights
PowerTech, Inc., the worldwide manufacturer
of Smith & Wesson Flashlights, is seeking to
expand international distribution in the sport-
ing goods, law enforcement, security, and
general merchandise categories. PowerTech
features a full line of state-of-the-art CREE,
Luxeon, multi-LED, and ultra-bright xenon
flashlights for a lifetime of use. S&W Flash-
lights combine the latest technology and
flashlight engineering with an internationally
recognized brand name. Customer service,
lead time, and individual attention are top
priority. With margins among the highest in
the industry, dealers can expect increased
profits over other competing brands. Please
contact PowerTech today to receive more
information about products and distribution
opportunities. Smith & Wesson is a regis-
tered trademark of Smith & Wesson Corp.
used under license by PowerTech, Inc.

Health & Beauty/FashionConsumer Goods

Request Free
Information

www.thinkglobal.us/reader

Our Reader Service form is now available
in an easy-to-use online format.

from

Commercial News USA
Advertisers
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See our web site to
view our best selling
Gold Line products,
including our famous KD-12 Skin Repair
Cream, that are sold in over 20 countries.
Our factory is the largest and oldest manu-
facturer of Aloe Vera Based Skin Care in
USA and is FDA licensed. All products have
20% to 45% Aloe Vera as a base instead of
water. Seeking Distributors worldwide.
5,000 custom formulations available for pri-
vate labeling. Contact our Houston office for
export pricing. (Print 2008 catalog from web
site, www.kathydallas.com.)
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Kathy Dallas Cosmetic Corp.

Ray Hewitt, Chairman and CEO
Kathy Dallas Cosmetic Corp., Dept. CN
14115 Jupiter Hills Drive
Houston, TX 77069 USA

TEL: 281-537-1389
FAX: 281-537-5604
kathydallas@sbcglobal.net
www.kathydallas.com

Manufacturer of Aloe Vera Based Skin
Care Products

Luster Products Inc. is anAfrican-
American owned and operated
manufacturer of hair care prod-
ucts for the entire family. Our
brands include Pink Oil Moistur-
izer, hair care for women; Scurl,
hair care for men; and PCJ, hair
care for children. We also man-
ufacture “Designer Touch,” an ex-
tensive line of premium, profes-
sional salon products sold to
hair stylists. We are looking for
distributors worldwide. Contact us
for further information.
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Luster Products

Elvis Ramclam, Intl. Marketing Manager
Luster Products, Dept. CN
1104 West 43rd St.
Chicago, IL 60609 USA

TEL: 773-579-1800
FAX: 773-843-7502
lusterelvis@aol.com
www.lusterproducts.com

Distributors Sought for
Hair Care Products

BOSCOGEN®,INC. manu-
factures supreme nutrition-
al supplements, including
vitamins, minerals, and
herbal specialty products.
Our products include:
• Weight loss formulas • Anti-aging formulas
• Whitening formulas • Bone health formulas
• Homeopathic lines
Our products are well recognized in America
as well asArabic andAsianmarkets. All of our
products aremanufactured at our cGMP facility
in California, USA.

10224V
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BOSCOGEN® Inc.

Lynae Chang V.P. of Sales & Marketing
BOSCOGEN® Inc.
4-B Vanderbilt, Dept. CN
Irvine, CA 92618 USA

TEL: 949-380-4317 Ext. 22
FAX: 949-583-2016
lynaec@boscogen.com
www.boscogen.com

LYNAE® Premium
Quality Products
made in the USA

10625V
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Health Products Corporation
1060 Nepperhan Avenue
Yonkers, NY 10703 USA

TEL: 914-423-2900
FAX: 914-963-6001
Zurion2@aol.com
www.hpc7.com

Health Products Corp.

Manufacturers of Vitamins,
Pharmaceuticals and Beauty Products
Health Products Corporation has been a
manufacturer since 1973 of vitamins, phar-
maceuticals, health and beauty care prod-
ucts for weight loss, anti-aging, children's
health, increased energy, smoking cessa-
tion, pain relief (gels), and cancer-fighting
supplements. Benefits of our products
include high quality and very low prices. All
manufacturing facilities are FDA licensed.
Products are sold in the USA and in other
countries. www.hpc7.com

Rejuvi Super Soothing
Lotion combines several
botanical ingredients to
achieve a most effective
skin healing. It quickly
calms down skin irritation,
burns, dryness, inflamma-
tion and sensitivity. It is a
great aftercare product for
aggressive skin treat-
ments such as AHA,
chemical and laser peels,
and microdermabrasion,
etc. Two sizes are avail-
able, 100 ml and 240 ml. Distributors wanted.
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Rejuvi Laboratory

Dave Rosprim, Int’l. Mktg.
Rejuvi Laboratory USA, Dept. CN
360 Swift Avenue, #38
South San Francisco, CA 94080 USA

TEL: 650-588-7794
FAX: 650-588-7796
rejuvi@mindspring.com
www.rejuviLab.com

Powerful Soothing Lotion

10286V
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Jim Goudelock, President
Cévan International, Dept. CN
600 Weaver Rd. #D
Longmont, CO 80501 USA

TEL: 303-772-6956
FAX: 303-772-6957
info@cevanusa.com
www.cevanusa.com

Cévan International

Seeking International Distributors for
Natural Health Supplements
Cévan Complementary Therapy products
target specific health concerns with com-
prehensive formulas that work synergisti-
cally to provide proven nutrients that
protect against common health problems.
Cévan International is the export expert
with 15 years of experience in international
logistics and product registration. We pro-
vide maximum flexibility for your natural
product requirements.
• Core Health Management
• Skin Health
• Joint Health
• Cardiovascular Health
• Vision Health
• Digestive Health
• Breast Health

12446
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A popular line of children’s vitamins is selling well in the
Middle East. Five years ago, after reading an advertisement
from Vitamec Inc. in Commercial News USA, Amal Shoubaki,
owner of the Orient Montreal Drugstore in Amman, Jordan,
placed an order for $US15,000. Today, Shoubaki is one of
Vitamec’s largest customers in the Middle East.
Overall, during the past five years, export sales for Vitamec

have grown by 182 percent per year. “Half of our export sales
per year can easily be attributed to Commercial
News USA,” says Viken Momdjian, president of
Vitamec USA, based in Van Nuys, Calif.

“Another 25 percent is the result of
other U.S. Commercial Service
export assistance programs, and
the balance is from our own
in-house marketing efforts.”
Vitamec’s success in Jordan

is indicative of the opportunity
that awaits both American com-

panies and their partners worldwide.
“I anxiously look forward to
receiving regularly every issue
of Commercial News USA,”
said Shoubacki. “I go thor-
oughly through the ads and
the editorials looking for inno-

vative and fresh products like
Vitamec’s to expand my business in the

Hashemite Kingdom of Jordan. Made in the U.S. products
enjoy credibility, and are highly appreciated in our country.”
Earlier this year Vitamec’s export success was recognized

with the E-Award. U.S. Department of Commerce Secretary
Carlos M. Gutierrez joined President Bush at the White
House in May to present Vitamec with the Presidential Award
for excellence in exporting.

The E-Award is the highest honor the federal government can
give to American people, firms or organizations that have made
significant contributions to the increase of American exports.
“Vitamec USA Inc. was honored to receive the E-Award.We

greatly appreciate the federal and state export assistance
programs that have been a driving force behind our success in

international markets,” said Momdjian. “Through this assis-
tance, children from around the world have been able to enjoy
Mr.Tumee, the innovative line of children gumee supplements.”
Much of Vitamec’s export growth is a direct result of adver-

tising in Commercial News USA, the Commerce
Department’s export promotion magazine. “If you are looking
for international exposure for your product, Commercial News
USA magazine is your best bet,” said Momdjian.
Vitamec (www.vitamec.com) launched the Mr. Tumee line

of children’s gumee vitamins in 2001. Mr. Tumee is pectin-
based, with 100% natural flavors. The product is vegan certi-
fied, and comes in a variety of formulas, flavors, and shapes.To
satisfy the many different tastes of children and their parents
around the world, the Mr.Tumee line was expanded to include
sugar-free and certified organic gumees.
Mr. Tumee gumee vitamins are formulated especially for

children. “We recently introduced our new Omega Fruit fla-
vored gumees, which provide children with the benefits of vital
and essential omega-3 DHA,” said Momdjian. “Kids love the
all-natural fruit flavors, and parents love happy, healthy and
bright children.”
Because of its success with Mr. Tumee, Vitamec USA has

launched three new children's supplements called Space
Gummies, Gummi King and Primovitamins. These products
also have achieved significant success in international markets.

More information about the Mr. Tumee product line is available
online at www.mrtumee.com

See our ad on Page 3.

“Vitamec’s success in Jordan is indicative of
the opportunity that awaits both American
companies and their partners worldwide.”

Vitamec: American Vitamin Manufacturer
Finds Success in the Middle East

Amal and Aon Shoubaki in front of a Mr. Tumee display at a
pharmacy in Amman, Jordan.

Cady Cooper, Export Coordinator
Vitamec USA, Inc., Dept. CN
14141 Covello St., Ste 2A
Van Nuys, CA 91405-1400 USA
TEL: 818-780-2410 ext. 488
FAX: 818-780-3875
info@mrtumee.com
www.mrtumee.com
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Gemco, IL 10541 26

GlobalTel, FL 10572 26

Gold Touch Inc., OH 10578 24

GoldenWest Lubricants Inc., CA 12455 24

Hair & Accessories Inc., FL 12446 28

Health Products Corp., NY 10625 28

Homewatch CareGivers, CO 11995 19

International Wireless Communications Expo (IWCE), CT 11560 16

IPC-Association Connecting Electronics Industries, IL 11651 18

Justice Brothers, CA 10756 24

Kafko International, IL 12336 23

Kathy Dallas Cosmetic Corp., TX 10760 28

Company Number Page

Labertew & Associates LLC, UT 12316 18

Litebeams Inc., CA 10820 25

Luster Products, IL 11871 28

LW Scientific Inc., GA 10834 23

Maui Wowi Hawaiian, CO 11720 19

McLean International Marketing Inc., WI 10866 22

Medcorp International (Little Sucker), CA 12179 22

Medcorp International (Venoscope), CA 10869 23

Mobile Concepts by Scotty, PA 12419 22

National Association of Broadcasters (NAB), DC 11586 12, 13

National Association of Home Builders (NAHB), DC 10929 17

National Restaurant Association, DC 10933 8, 9

NDC Laboratories, NV 10941 23

Pioneer Lock Corporation, NY 11045 27

PowerTech, TN 12422 27

Prenatal Cradle, MI 11823 27

QuakeWrap, AZ 12450 26

Rainbow Play Systems, TX 11112 26

Recreatives Industries Inc., NY 11117 25

Rejuvi Laboratory, CA 11129 28

Scienco / FAST Systems Inc., MO 11997 25

Seiki International Inc., CA 11684 24

Sno Biz / Crystal Fresh Inc. , MN 10360 19

Sprayroq Inc., AL 12351 21

Star-A-Liner / CJJ Inc., MN 10307 24

Tee Time Sports, MI 12457 26

The Original Log Cabin Homes , NC 10825 20

The Shot Show/Reed Exhibitions, CT 12410 10, 11

The Wire Association International Inc., CT 12099 15

Topps Products Inc., KS 12213 20

Trusty-Step International, MA 11386 22

United Coatings, WA 11856 1

Vitamec USA Inc. (Mr. Tumee), CA 11502 3, 29

Waste Expo - Penton Business Media, CT 11560 16

World Market Center, NV 11794 2

World of Concrete, TX 11842 7, 32

All advertisers are listed in alphabetical order followed by the state they are located in, their Reader Service Request
Number and the Page Number on which their ad appears. If you would like to receive information from an advertiser, please 
circle their number on the page 31 and fax back your request. 
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FREE Reader Service Fax Back Form

1. What is your job category? 
❑ Executive Management (Chairman,

President, Owner, Partner, General
Manager, Managing Director, CEO, 
COO, CFO) 

❑ Senior Management (Vice
President, Sales/Marketing,
Engineer, Purchasing,
Traffic/Distribution, Product
Manager, Import/Export,
Operations, Customs)

❑ Other Professional Management
(Lawyer, Doctor, Professor,
Government, NGO, Non-Profit)

❑ Non-Management (Administrative
Assistant, Secretary, Intern)

2. What is the principal business activity
of your company or organization?
❑ Wholesaler
❑ Industry (Purchasing)
❑ Representative/Distributor
❑ Trade Association
❑ Dealer
❑ Manufacturer
❑ Export Trading Company/Broker
❑ Government
❑ Agent/Broker
❑ Service
❑ Other

3. How many employees work for
your company?
❑ 1 ❑ 2-10 ❑ 11-50 ❑ 51-100
❑ 101-500 ❑ More than 500

4. How much does your company
spend each year on products and
services from other countries?
❑ Less than $100,000
❑ $100,000-499,999
❑ $500,000-999,999
❑ More than $1,000,000

5. How comfortable are you reading
documents written in English?
❑ Very comfortable
❑ Somewhat comfortable
❑ Not comfortable at all

6. Where does your company 
currently import products from
(check all that apply)?
❑ Africa
❑ Asia/Pacific (except China)
❑ Canada
❑ Central America
❑ China
❑ European Union
❑ India
❑ Mexico
❑ Middle East
❑ South America
❑ United States
❑ Other

7. Do you personally make 
purchasing decisions?
❑ Yes ❑ No

8. How many people in your 
company read each issue of
Commercial News USA?
❑ 1 ❑ 2 ❑ 3 ❑ 4 ❑ 5 ❑ 6 
❑ More than 6

9. How would you rate the 
relevancy of Commercial News USA
to your business?
❑ Very relevant
❑ Somewhat relevant
❑ Not relevant

10. How many purchases have you
made from companies as a result of
reading Commercial News USA?
❑ None ❑ 1 ❑ 2-3 ❑ 4-5 ❑ 6-10
❑ More than 10

Company Name

Your Name Job Title

Street Address

City Province   Country Postal Code

Telephone Number Fax Number

E-mail

Web Site Address

Signature Date

Please indicate the business categories you are interested
in (check all that apply):
❑ Agricultural
❑ Automotive/Aviation/Marine
❑ Building/Construction/Hardware
❑ Business Services
❑ Consumer Goods
❑ Electrical/Electronics
❑ Environmental
❑ Health & Beauty/Fashion
❑ Food/Food Processing
❑ Franchising
❑ Hotel & Restaurant Equipment
❑ Industrial Equipment, 

Services & supplies
❑ IT/Telecommunications
❑ Materials
❑ Medical/Scientific Products & Equipment
❑ Safety & Security 
❑ Sports & Recreation
❑ Trade Show

If you want to receive future issues of Commercial News
USA, please fax back this form to 1-413-584-1688 or go
online to www.thinkglobal.us/subscribe.
❑ Yes, I want to continue receiving Commercial News USA

Please circle the Reader Service request numbers for any advertisers from whom you would like to receive more information about
their products or services. Reader Service numbers appear on the bottom of each display ad and in the contact information box for
listings. These numbers also appear in the alphabetical index on the previous page.

This form also is available online at www.thinkglobal.us/reader
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